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1. Master’s Degree Programme

The National Education Policy (NEP) 2020 envisions a new vision that enable an individual to study one or
more specialized areas of interest at a deep level, and also develop capabilities across a range of disciplines
including sciences, social sciences, arts, humanities, languages, as well as professional, technical, and
vocational subjects. The NEP 2020 focuses on the formulation of expected learning outcomes for all higher
education programmes. It states that ‘“National Higher Education Qualifications Framework (NHEQF)”
shall be align with the National Skills Qualifications Framework (NSQF) to ease the integration of
vocational education into higher education. It also points out that higher education qualifications leading to
a degree/diploma/certificate shall be described by the NHEQF in terms of Outcome Based Education
(OBE).

The design of M.A (Journalism & Mass Communication) M.A(JMC)



programme in line with NHEQF offers opportunities and avenues to learn core subjects but also to explore
additional avenues of learning beyond the core subjects for holistic development of a learner.

The uniform grading system will also enable potential employers in assessing the performance of the
learner. In order to bring uniformity in evaluation system and computation of the Cumulative Grade Point
Average (CGPA) based on learner’s performance in examinations, guidelines framed by the UGC are
followed. Hence, adoption of NHEQF helps to overcome the gap between university degree and
employability by introducing skills and competencies in the graduates.

2. M.A (Journalism & Mass Communication) M.A(JMC)
Programme

The structure and duration of postgraduate programme of Master’s in Philosophy in accordance with NEP
2020 includes multiple exit options within this period, with appropriate certifications:
. Level 8: A Bachelor’ Degree (Research) for 4 year programme after completing 4th year of 4-year
B. A. programme OR PG Diploma in Journalism & Mass Communication ,after completing 1* year (2
semesters) of study of M.A.

programme.

. Level 9: A M.A (Journalism & Mass Communication) M.A (JMC) programme after 2 years (4
semesters) of study.

2.1 Programme Mission & Objectives

In line with the mission of the University to provide flexible learning opportunities to all, particularly to
those who could not join regular colleges or universities owing to social, economic, ethical, moral and other
constraints.The 2-year Post-Graduate Programme in Journalism & Mass Communication to impart
quality, holistic education in Philosophy studies that will lead to aesthetic, enjoyment educational
empowerment and employability of student.

The Post-Graduate Programme in Journalism & Mass Communication has the following objectives:

e To acquire a deeper knowledge of literature, language, literary theory and research methodology.
e The pre-requisite of the programme is to equip learners with a good knowledge of reading,
comprehension and writing skills.

To provide basic knowledge of media

To provide advance knowledge of media research and media academics

To improve existing skills and learn new skills in media.

To understand the concept of society and media relationship

Recognize the basic components of Print media

Recognize the basic components of Electronic media

Recognize the basic components of web media

Understand about news, information and media management

Internet browsing , content search, email and collaborate with peers;

Understand about Inter Cultural Communication and media



2.2 Relevance of the Programme with Mission and Goals

The vision of this programme is to develop the schools as a certain academic excellence through
teaching and research that encourage and nurtures literary sensibilities, language competence and critical
thinking. the mission of the school is to offer advanced, career-oriented post graduate and research
programmes importing professional knowledge ,employability and life skills as well as inculculating a
vision of community growth and development strong ethical and moral values.
The course provides an opportunity to understand the use of media. The course content is the perfect blend
of extensive knowledge of theoretical and practical concepts that will help media students to understand the
basic concepts of media. Media is a crucial part of human communication. Media meets the need for
information and entertainment with news and various events in society. Along with this, there are many
possibilities for employment in journalism and mass communication. It acts as a bridge between society and
the government for information, education, and entertainment. Therefore, the academic study of
communication is essential for a learner. Journalism and mass communication include academic courses in
many forms of media, be it print or electronic, or web media.
Several government non-government institutions, media houses, advertising agencies, channels, newspaper
offices, and radio, television, and public relations departments are some areas where job opportunities exist
for media students. Opportunities have also been created in research and teaching through a two-year
postgraduate academic course in Journalism and Mass Communication. Learners may work in teaching and
research areas of journalism and mass communication with print, electronic, or web media.

2.3 Nature of Prospective Target Group of Learners
The 2-year Post-Graduate Programme in M.A (Journalism & Mass Communication) M.A(JMC) is

designed with the objective of the graduate learners of any discipline who wants to improve their
knowledge in Media The learners who have a keen interest for Media and look forword for career
prospect in it.

2.4 Appropriateness of Programme to be conducted in ODL mode to acquire specific skills &
competence

Learning outcomes after Level 8

Learning Elements of the descriptor Level 8
Outcomes Bachelor’sDegree (Research)
LO1 Knowledge and understanding + advanced knowledge about a

specialized field of enquiry, with
depth in one or more fields of
learning within a broad
multidisciplinary/interdisciplinary

context.
* a coherent understanding of the
established methods and

techniques of research and enquiry




applicable to the chosen fields of
learning.

LO 2

Skills required to perform and
accomplish tasks

* a range of cognitive and technical
skills required for performing and
accomplishing  complex  tasks
relating to the chosen fields of
learning,

» Cognitive and practical skills
relating to the established research
methods and techniques.

LO 3

Application of knowledge and skills

« apply the acquired Practical and
theoretical knowledge and a range
of cognitive and practical skills to
analyse the quantitative and
qualitative knowledge gathered
drawing on a wide range of
sources for identifying problems
and issues relating to the .

* apply advanced knowledge
relating to research methods to
carryout research.

LO 4

Generic learning outcomes

* listen carefully, read texts and
research papers analytically and
present complex information in a
clear and concise manner to
different groups/audiences.

LOS

Constitutional, humanistic, ethical
and moral values

*  embrace and  practice
constitutional, humanistic, ethical
and moral values in one’s life,

» adopt objective and unbiased
actions in all aspects of work and
professional practice,




LO 6 Employment ready skills and

entrepreneurship skills and mindset

* adapting to the future of work
and responding to the demands of
the fast pace of technological
developments and innovations
that drive shift in employers’
demands for skills, particularly
with respect to transition towards
more technology-assisted work
involving the creation of new
forms of work and Tecnology
oriental lewners wants to know
ancient scientipic elements in
Sanskrit Vanmaga.

* exercising full personal
responsibility for output of own
work as well as for group/ team
outputs and for managing work
that are complex and
unpredictable  requiring  new
strategic approaches.

2.5 Instructional Design
2.5.1 2-year M.A (Journalism & Mass Communication) M.A(JMC)

The University follows the credit system in all its programmes. One credit is equal to 30 hours of learner’s
study time which is equivalent to 15 lectures in conventional system. To earn a Master’s Degree, a learner
has to earn 80 credits in minimum four semesters (two years) with 20 credits per semester. For earning 80
credits, a learner has to go through the following Programme Structure:

Programme Structure of M.A (Journalism & Mass Communication) M.A(JMC)under NHEQF

Level | Year | Sem | Core Core Core Core Research Total
Course | Course | Course | Course component/ | credit

1 2 3 Literature

Survey/

Research

Project
8 1 1st 4 4 4 4 4 20
2nd |4 4 4 4 4 20
9 02 3rd |4 4 4 4 4 20
4" |4 4 4 4 4 20
Total 16 16 16 16 16 16 80

credit




Explanation of terms used for categorization of courses:

A. Course 1 to 3:A course, which should compulsorily be studied by a learner as a core requirement
is termed as a Core course.

B. based on courses discussed in theory papers.

B. Industrial Training/ Survey/ Research Project/ Field Work/Apprenticeship/
Dissertation/Internship: An elective course designed to acquire special/advanced knowledge, such as
supplement study/support study to a project work and a learner studies such a course on his own with an
advisory support by a counsellor/faculty member.

Course curriculum: The details of syllabus is given in Appendix-I
2.5.3 Language of Instruction: SLM is provided in Hindi. However, learner can write assignment and give
Term End Examination (TEE) in Hindi or Englsih

2.5.4 Duration of the Programme
Minimum duration in years: 02 Maximum duration in years: 04
2.5.5 Faculty & Support Staff

Director (1), Assistant Professor (2) and supporting staff (2)

2.6 Instructional Delivery Mechanisms

The Open University system is more learner-oriented and the student is an active participant in the teaching-
learning process. Most of the instructions are imparted through distance rather than face-to-face
communication.
The University follows a multi-media approach for instruction. It comprises of:
« self-instructional printed material (Self Learning Material)
* audio and video lectures
« face-to-face counselling
* assignments
* Project work in some courses
* teleconference/web conference
* Web Enabled Academic Support Portal
* e-GYANSANGAM (Open Educational Repository):
http://gyansangam.uprtou.ac.in
* e-GYANARJAN:Its a Learning Management System based on Moodle (http://gyanarjan.uprtou.ac.in) to
aid the learner through web conferencing, sharing of learning resources, counselling classes etc.

2.6.1 Self-Learning Material
The Self Learning Material (SLMSs) are prepared in line with the UGC guidelines on preparation of SLMs.

The prepared study materials are self-instructional in nature.
The course material is divided into blocks. Each block contains a few units.



Lessons, called units, are structured to facilitate self-study. The units of a block are similar in nature of
contents. The first page of each block shows the number and title of the units included in the block. The first
block of each course starts with the course introduction, and follows a brief introduction to the block. After
the block introduction, emphasis is given to the contribution of knowledge to that specific course.

M.A (Journalism & Mass Communication) M.A(JMC) Programme Next, each unit begins with an
introduction to talk about the contents of the unit. The list of objectives are outlined to expect the learning
based outcome after working through the unit. This is followed by the main body of the unit, which is
divided into various sections and sub-sections. Each unit is summarized with the main highlights of the
contents.

Each unit have several Questions and Terminal Questions /exercises. These questions help the learner to

assess his/her understanding of the subject contents. At the end of units, additional
references/books/suggested online weblink for MOOCs/Open Educational Resources for additional reading
are suggested.

2.6.2 Audio and Video lectures

Apart from SLM, audio and video lectures have been prepared for some courses. The audio-video material
is supplementary to print material. The video lectures are available at YouTube channel of university
Uprtou Online Study (https://www.youtube.com/channel/UCj2XTEB6ICZwwIlgmKw_jzYQ).

2.6.3 Counselling Classes

The face to face (F2F) counselling classes are conducted at head quarter and study centers. The purpose of
such a contact class is to answer some of questions and clarify the doubts of learners which may not be
possible through any other means of communication. Well experienced counsellors at study centers provide
counselling and guidance to the learners in the courses that They have chosen for study. The counselling
sessions for each of the courses will be held at suitable intervals throughout the whole academic session.
The time table for counselling classes are displayed at head quarter and University website as well as by the
coordinator of study center, however, attending counselling sessions is not compulsory. It is noted that to
attend the counselling sessions, learner has to go through the course materials and note down the points to
be discussed as it is not a regular class or lectures.

2.6.5 Laboratory Work NA

2.6.6 Teleconference/Web conference

Teleconference/web conference, using done through ZOOM/webex in form of online special counselling
sessions is another medium to impart instruction to and facilitate learning for a distance learner. The
students concerned would be informed about the teleconferencing schedule and the place where it is to be
conducted by sending bulk SMS.

2.6.7 Web Enabled Academic Support Portal

The University also provide Web Enabled Academic Support Portal to access the course materials,
assignments, and other learning resources.



2.6.8 e-GYANSANGAM

The e-GYAMSANGAM (UPRTOU-OER REPOSITORY) is an open access platform for educational
resources that rely on the concept of 5Rs namely; Reuse, Revise, Remix, Retain and Redistribute. Uttar
Pradesh Rajarshi Tandon Open University in support with Commonwealth Educational Media Centre for
Asia initiated the implementation of philosophy behind the NEP-2020 to provide equitable use of
technology to support learners (SDG4). This not only ensure inclusive and equitable quality education
opportunities but also provide faculty to repurpose high quality open educational resources (OER) such that
innovative, interactive and collaborative learning environment is built. UPRTOU believes the philosophy of
Antyoday (reaching to last person of the society) and facilitate the learner by providing Self Learning
Materials, Audio/video Lectures, Assignments, Course materials etc. through face-to-face mode as well as
distance mode. This e-GYANSANGAM depository will fulfill the educational facilities through equitable
use of technology to the learners.

Objectives

* To provide low-cost access model for learners. To foster the policy of reaching to unreached.

* To break down barriers of affordability and accessibility of educational resources.

* To give faculty the ability to customize course materials for learners.

» To provide equal access to affordable technical, vocational and higher education resources (SDG 4.3).

« To provide ubiquitous access to anyone. This will facilitate the quick availability of educational
resources and reduces time.

* To supplement Self Learning Material (SLM).

* To reduce the mentor-mentee gap as depository provide access to number of local access as well as global

access to educational resources.

2.6.9 e-GYANARJAN: 1It’s a Learning Management System based on  Moodle

(http://gyanarjan.uprtou.ac.in) to aid the learner through web conferencing, sharing of learning resources,

counselling classes etc.

2.6.10 Learner Support Service Systems

(a) Study Centre

A Study Centre has following major functions:

(i) Counselling: Counselling is an important aspect of Open University System. Face to face contact-cum-
counselling classes for the courses will be provided at the Study Centre. The detailed programme of the
contact-cum-counselling sessions will be sent to the learner by the Coordinator of the Study Centre. In these
sessions learner will get an opportunity to discuss with the Counsellors his/her problems pertaining to the
courses of study.

(ii) Evaluation of Assignments: The evaluation of Tutor Marked Assignments (TMA) will be done by the
Counsellors at the Study Centre. The evaluated assignments will be returned to the learner by the
Coordinator of Study Centre with tutor comments and marks obtained in TMAs. These comments will help
the learner in his/her studies.

(iii) Library: Every Study Centre will have a library having relevant course materials, reference books
suggested for supplementary reading prepared for the course(s).

(iv) Information and Advice: The learner will be given relevant information about the courses offered by
the University. Facilities are also provided to give him/her guidance in choosing courses.



(v) Interaction with fellow-students: In the Study Centre learner will have an opportunity to interact with
fellow students. This may lead to the formation of self-help groups.
(b) Learner Support Services (LSS)
The University has formed an LSS cell at the head quarter. The LSS cell coordinate with the Study Centre to
get rid of any problem faced by the learner.
2.7 Procedure for admissions, curriculum transaction and evaluation
2.7.1 Admission Procedure
The University has formed an LSS cell at the head quarter. The LSS cell coordinate with the Study Centre to

get rid of any problem faced by the learners.

(&) The detailed information regarding admission will be given on the UPRTOU website and on the
admission portal. Learners seeking admission shall apply online.

(b) Direct admission to 2-year TUHT. (@FHIRAT Ud SF€aR) M.A (Journalism & Mass
Communication),MA(JMC) programme is offered to the interested candidates.

(c) Programme Fee: Rs. 8500 / year. The fee is deposited through online admission portal only.

Entry Eligibility:

Level 8: Bachelar degree in any subject (B.A.)/B.A. (Honors)/ B.sc / B..com/ B.cam Etc

Level 9: Students who successfully completed the Bachelors degree (Research) with Philosophy as one of
the Subject at level 8 will get admission in 2nd year of THY. (IAPIRGT T§ TTHAR) M.A (Journalism &
Mass Communication),MA(JMC)programme in accordance with NEP-2020.

2.7.2 Evaluation

The evaluation consists of two components: (1) continuous evaluation through assignments, and (2) term-
end examination. Learner must pass both in continuous evaluation as well as in the term-end examination of
a course to earn the credits assigned to that course. For each course there shall be one written Terminal
Examination. The evaluation of every course shall be in two parts that is 30% internal weightage through
assignments and 70% external weightage through terminal exams.

(a) Theory course Max. Marks
Terminal Examination 70
Assignment 30
Total 100

(b) Practical course (Research Project & Viva-voce) : Max. Marks

Marks of Terminal Project Examination shall be awarded as per following scheme:

i. Project work 100
ii. Viva-voce 100
iii. Litrary Survey 100

The following 10-Point Grading System for evaluating learners' achievement is used for CBCS
programmes:

10-Point Grading System in the light of UGC-CBCS Guidelines



Letter Grade Grade Point % Range

O (Qutstanding) 10 91-100

A+ (Excellent) 9 81-90

A (Very Good) 8 71-80

B+ (Good) 7 61-70

B (Above Average) 6 51-60

C (Average) 5 41-50

P (Pass) 4 36-40

NC (Not Completed) 0 0-35

Ab (Absent) [0

Q Qualified Applicable only for
Non-Credit courses

NQ | Not Qualified

Learner is required to score at least a ‘P’ grade (36% marks) in both the continuous evaluation
(assignments) as well as the term-end examination. In the

overall computation also, learner must get at least a ‘P’ grade in each course to be eligible for the M.A
(Journalism & Mass Communication) M.A(JMC). degree.

Computation of CGPA and SGPA
(a) Following formula shall be used for calculation of CGPA and SGPA

For jth semester where,

SGPA (Sj) =X (Ci *Gi)/ £ Ci Ci = number of credits of the ith course
in jth semester

Gi= grade point scored by the learner
in the ith course in jth semester.

CGPA =X (Cj *Sj)/ £ Cj where,

Sj = SGPA of the jth semester

Cj = total number of credits in the jth
semester

(b) Award of Division
2.7.3 Multiple Entry and Multiple Exit options
The 2-year M.A (Journalism & Mass Communication),MA(JMC) is an Outcome-Based Education

(OBE) for qualifications of different types. The qualification types and examples of title/nomenclature for
qualifications within each type are indicated in Table 1.



Division Classification

1st Division 6.31 or more and less than 10
CGPA

2nd Division 4.73 or more and less than
6.31 CGPA

3rd Division 3.78 or more and less than
4,73 CGPA

2.8 Requirement of the laboratory support and Library Resources

The SLM, supplementary text, audio and video material of the various courses of the programme is
available through the online study portal of the University. The University also has a subscription of
National Digital Library to provide the learners with the ability to enhance access to information and
knowledge of various courses of the programme.

2.9 Cost estimate of the programme and the provisions

2-year M.A (Journalism & Mass Communication),MA(JMC) programme consists of 16 theory courses, 03
research 01 Feild Repoting activities one course is of 4 credits which consist of approx.12 to 16 units. The
total approximated expenditure on the development of 16 papers is:

S. Item Cost per Unit (writing Total
No. & editing) cost
(Rs.)
1 As per University rules
Total no. of units in 16 paper = 16*16=256 7500 /- per unit 1920000
2
BOS Meetings etc. 100000 100000
2020000
Total

2.10 Quality assurance mechanism and expected programme outcomes

(a) Quality assurance mechanism: The program structure is developed under the guidance of the Board of
studies comprising external expert members of the concerned subjects followed by the School board. The
program structure and syllabus is approved by the Academic Council of the University. The course structure
and syllabus is reviewed time to time according to the feedback received from the stakeholders and societal
needs.

The Centre for Internal Quality Assurance will monitor, improve and enhance effectiveness of the

programme through the following:

Annual academic audit



Feedback analysis for quality improvement

Regular faculty development programmes

Standardization of learning resources

Periodic revision of programme depending upon the changing trends by communicating to the concerned

school

APPENDIX-I: Detailed Programme structure and syllabus

UH.. (TFABIRAT TG S-dR)

M.A (Journalism & Mass Communication)

Total Creadit - 80
MA(JMC) NEP 2020

Course Code Credits M
Semester Title of Course ax.
Marks
MA(JMC )-101 (N) SR Ud UFGTRAT: Wy 3R Rigrd 4 70+30=100
MA(JMC)-102 (N) THER Hhel, oRg_ Ud qHTa 4 70+30=100
MA(JMC)-103 (N) ST & fol g 4 70+30=100
st
I 3ferdr 3ferdr
Semester | peprimc -04 T TEHRaT & Rl s
MA(JMC)-104 (N) o=l gz@IRar 4 70+30=100
MA(JMC)-105 (N) Pies RuifeT goee 4 100
Total Credits in | Semester 20 500
- . + =
MA(JMC)-106 (N) N ——— 4 70+30=100
- + =
o MA(JMC)-107 (N) e FAfY 4 70+30=100
- . ~ +30=
Semester MA(JMC)-108 (N) U g 4 70+30=100
MA(JMC)-109 (N) N N 4 70+30=100
MA(JMC)-110 (N) Hiee WSl (R TWeRI G167/ Hifsar 4 100
T Rule /gretiaa gfFm)
Total Creditsin 1l Semester 20 500
e MA(JMC)-111 (N) fa=o Yoy iR Rigr 4 70+30=100
Semester | MA(JMC)-112 (N) SIS & fafder mamm 4 70+30=100




MA(JMC)-113 (N) fheH TG geldel™d Hifsdr 70+30=100
MA(JMC)-114 (N) BIeTh! RIgT IR 1 70+30=100
Jrear 3erar
PGDEM & FP-03 fen Ureae™
MA(JMC)-115 (N) Wi |I&vT T JeATaell/ HEhR Al 100
femfor
Total Creditsin Il11Semester 20 500
MA(JMC)-116 (N) ICCARISEIN 70+30=100
MA(JMC)-117 (N) AFATE®R Ud B 70+30=100
V" MA(JMC)-118 (N) R AR dh FAR : TR Ud AT 70+30=100
Semester MA(JMC)-119 (N) q9 qABIRAT 70+30=100
MA(JMC)-120 (N) TR U9 : ¥ AR U9 ARt 70+30=100
Total Creditsin 1V Semester 20 500
Grand Total Credits/ Max. Marks 80 2000




Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) \ Year: 2023-24 \ Semester: |

Subject: Journalism & Mass Communication

Course Code: MAUMC )-201 (N) ¢, e Title: S Td wrafRa: &%y 3R Rygrea

Course Objectives:
e To provide basic knowledge of communication and media;
o To improve the existing skills and to learn new skills in media.

Course Outcomes:

CO:1 Learners will acquire knowledge and skills about the communication process and its various
forms;

CO:2 Learners will be able to understand various theories and models of communication;

CO:3 Learners will have enhanced communication skills;

CO:4 Learners will have improved writing skills;

CO:5 Learners will come to know the process, elements, and different levels of communication.

Credits: 04 Type of Course: Core

Max. Marks:100 | Min. Passing Marks: 36

STHIR U§ ISR Wwy 3R g
TS 1 WAR §d S A g
PR GaR — 3, GRS, YHR
FPE—2 AR B Hisd
SPE—3 SFNAR B RIgid
SPIE—4 STHARTHA! & Y9
QUg—2 : ARG
SHIE—5 TIFBIRGT : 37, IRV, WHY U9 1
SHIR—6 WAl YFBIRAT Bl HfH]
SHIE—7 YRd § FUS YFBIRT

gPHIS—8 UFABINGT BT Allefcad Td AR ah oy
wus —3 fafder s

gPhIe—9 Hfad AedH

ZHIR—10 IRTRSG i ARIH

ShIe—11 A o1 Gferd gl

SHIE—12 <oilfau wfera R
Que—4 AT FTST

SHIE—13 THER—aAfT




IPIS—14 STTARIHT & fAfI= fIWRT &1 de+
TPR—15 TRHR & HISAT FTH
IHIE—16 TRA § HIfSIT JIq

Suggested Text Book Readings:

A 30T Gehrer, HeIR o #ol [AetiTed, Fellf@ehel Tfeetehera, 2002,
RTSTITTEAT fasu], STereeR gt 3R 3TS19T, TEMHEOT FehrereT, fereed.
IRE STa{lHed, TAFaR ATCTAT &7 dATRes TRUeH, 7Y R e,
A 9T, AR F TR, AT 7T JehRIe, 2005

g 31 Aehid, FFIVOT 9fa%y ud fAgted, ¥R Jfseery s fBedeyed, Hhaer.
€ig 1(2012) @) Hem o Ragid| SrIqwsTeredt i & = o
Kumar K. J: Mass Communication in India, Jaico Publishing house1994

\Vivian J: The Media of Mass Communication Pearson Boston, New York.2012
Dominick J. R: The Dynamics of Mass Communication Mcgraw Hill 1999

Stanley D & Baran J: Mass Communication Theory & Practice, Maffield Publishing

Electronic media and other digital components in the curriculum:
Choose any one or more than: UPRTOU Online Study you Tube Channel

http://14.139.237.190/cther_pdf/PGDIMC-MJIMC-101-H-380.pdf

https://www.youtube.com/watch?v=99Egwr-T3U8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6I1ZTtSQot&index=5
Dr.SADHANA SRIVASTAVA ( Career Opportunities In Journalism And Mass Communication)

https://www.youtube.com/watch?v=BNpT7G7JQdQ&lIist=PLE1dn2VcDboFcTQF1m5n2Gtv61ZTtSQot&index=8(BASIC
INFORMATION ABOUT ASSIGNMENT AND MEDIA COURSES by. Dr. Sadhana Srivastav)



http://14.139.237.190/other_pdf/PGDJMC-MJMC-101-H-380.pdf
https://www.youtube.com/watch?v=99Egwr-T3U8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=5

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) | Year: 2023-24 | Semester: |

Subject:  Journalism & Mass Communication

Course Code: MA(JMC )-102(N ] ]
! ( ) N) Course Title: YHHRIR—HP A, ?R's'F-T Uq gHTq

Course Objectives:
To enlighten the students with various aspects of the media and its significance;
*To make students capable of understanding various aspects of content preparation for media;
*To enhance the News writing skills of students;
*To enable them to write different News formats.

Course Outcomes:

CO: 1 Learner will get information about various forms of print media.

CO: 2 Learner will get information about various technologies widely in use in print journalism.
CO: 3 Learner will enhance journalistic skills

CO: 4 Learner will get information about various contemporary issues of media.

CO: 5 Learner will impart reporting and editing skills

Credits:4 Type of Course: Core

Max. Marks:100 ] Min. Passing Marks:36

HRR— o, @ Td TqHIed

GrE —1  GHRER dAddd

SHIE—1 GHER : 312f, dcd Ud GId
IPe—2 RUIfET : ARETHB, JIITOHD
SHIE—3 GdIeadl T 3R ARIThR

SHIR—4 TUTeEHh AR Hareardr

o —2  faddfiga Rafér  —1

SHIE—5 goldcl—d Hfear § Rarfdr
SHIE—6 STINTE IR Ty Rarfdr
ghls—7 Jaerg Rarfdr

sPI—8 Wol Ruifdwr

Tus —3  faerdiqga Raifér —2

SPR—9 FHY Rurfd

SHIE—10 AT IR UEnfRraT y=meRdr

ghIe—11 3w, a1foiue ug sienfiies g=raRdl




TPIB—12 SIS UGN~ 98T Ud MARB
gus—4  GHEA

SPR—13THET & RIgia, TRWIYT, saegadhar

SPIE—14HICT TG

SHIR—15TS0T Ud T8 AGTASSH—FUT Tebeilch

SHIE—16 37T 3R 9T STl

e Suggested Text Book Readings:

o UFHIAT :HolellcHS @ 3R TTAT-UfehaT, oi@en : U 31507 HHR AT : AT  oh e, fereell, Tepreret
av :2022
o TR IR THRTRCT, oTeh U TUT HHR ST, TehIRIeh :AAeTel goh TEC, el TehrereT ay :2018
o TG FATR (THHRAT SRAGTOT Y TEAeR), TehT2Th: SEEITYE HTH TIHRIeTel TSNS, SATEIEIG
farafaearer, faaReh: ol geri, 78 e, aw: 20061
o HATIR 3aUROT AR e g, gar gforar a 3 Ture, SR Seraar §8T,
o a8 feeel, 2004.
o T aTAT 3R U FHIcThE, WTATRT HAEY ., TLTHSOT TehAeT, 778 feeell, 2003.
o I HIeATNRT IR TATIR 9, Tl YeFell, TLTHSOT Yehrele, 75 feeell, 2005,
o FATIR SSTR FT AARARIAT -, Fio7g, 75 feeliams s :, 2013,
o FFUTCHIY fAFHT -, Soca 5TS, e, : I2r 2019.
o HFUIGH FHel2rH -, TH Yehrel, feeell:, A=A, 2018.
o R AT R ERY: e & 101 FfTr RSt i gerdst @S, faad dor, 78
o fa&eelraer2018.
o HAMR 3R HaATGardT SieTera H1eNTY -, [aeafaearer genrers, aRToR, 1997
o AR Hhele 3R r@=Ia@r iR e, fewar afafa, 3w 1974
o UG shell d T Y T -, FaTfTelr Ui, =15 feeelt, 2004
e Kamath,V :The Journalists Handbook, Vikas Publishing House, New Delhi, 1980
e Hough G A : News Writing Kanishka Publishers, New Delhi, 2004

e Mencher, M : Basic News Writing, W C Brown Publisher UK, 1989
e Srivastava, K.M. : News Reporting & Editing. Sterling Publishers, 1987




Electronic media and other digital components in the curriculum:
https://www.youtube.com/watch?v=46u4106Ltzl&list=PLE1dn2VcDboFcTQF1mM5n2Gtv61ZTtSQo
t(PROGRAMME - MJ COURSE / PAPER - MJ-02/PGDJMC-02 Press law by Dr. Satish Chandra
Jaisal

)
http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf (New Reporting, writing ,
editing )

https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE 1dn2VcDboFcTQF1m5n2Gtv6IZTtS
Qot&index=4

(TYET IFRIRAT by Dr.Sadhana Srivastava)

https://www.youtube.com/watch?v=VDY MOrul-
YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv61ZTtSQot&index=6

(Qualities,Role and Responsiblities of Reporter by. Dr.SADHANA SRIVASTAVA
)
https://www.youtube.com/watch?v=nJPDWBIVVv2I&list=PLE1dn2VVcDboFcTQF1m5n2GtveIZTtS
Qot&index=99(NEW MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav

. ) Year of incorporation
Name of electronic media P



http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4
https://www.youtube.com/watch?v=VDYM0ru1-YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=6
https://www.youtube.com/watch?v=VDYM0ru1-YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=6

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) \ Year: 2023-24 \ Semester: |
Subject:  Journalism and mass Communication
Course Code: MA(IMC )-103(N) Course Title:  SITATETAT & AT Jr@sT

Course Objectives:

e To enlighten the students with various aspects of the media and its significance.
*To make students capable of understanding various aspects of content preparation for media;
.*To enhance the writing skills of students;
*To enable them to write in different print formats.

CourseOutcomes:
CO: 1 Learner will get information about various forms of print media;
CO: 2 Learners will have information about various technologies widely used in print journalism;
CO: 3 Learners will enhance journalistic skills in print media Writing;
CO: 4 Learners will have enhanced journalistic skills in Television Writing;
CO: 5. Learners will have enhanced journalistic skills in Radio Writing

Credits:4 Type of Course: Elective
Max. Marks:100 | Min. Passing Marks:36
MA(JMC )-103(N)
ST @ T e

GgUS—1 fiic aradi & forg o
SHE—1 AR @ & Jd ad
SHIR—2 3 T4 3N¥d ol

gHIB—3 IR oRgA

SHR—4 THCHIT oI€_ Ud qHEdh & AH T

WUs—2  §dT TFAPIRGT R TAPIRGT & foIg o=

SHIR— 5 IR o€ He Ud J9Td |

ZHIZ—6 Add oid- Ud TABIRAT

SHIs—7 HIR AR vd 9@ # Wik &7 IR bRl

gPHIE—8 UINdT o, Rl T Ufdl
wrs —3 A ® o =




TPII—9 ST FATNR : HAhol- MR oG-

IPIS10 THTE 3R e

SHR—11RSAT & fafdy wrieH

SHIR—12 ST YAROT (WA, Ik, fafder 9Rel, vw.gH, |rgeiis |, faqer )
gUE —4  <olifqer iR e gE@IRar

SHIZ—13 TAldo e Td YERY Hdcdd

SHIE—14 AT UrSaR

SHIZ—15BICT UFBTRAT

SHIZ—16 AR fhed TR

Suggested Text Book Readings:

fEET T Imegfeieh TARTRAT, oI HT 31207 AR 73T, Th1RIh ARMTel Ioh T, fereell, Tehrere
@y :2018

AR - FotellcHeh ST 3R TAT-TThT, oI@eh : Y 37807 FHAR 3T : #AReTel goh TEC,
fereell, WehTereT av :2022
SrRATSTeTHeTeh el 3R FTSAT e, Ueiola AT JehTereh:Hged HUSR, Sellereagd ay: 2020,

T FATEXTTET SRITERTRT -, 379 YR #2014

TR FHTET TE S e, TRashUa- U HRIH! SIal, ThRTh- Yo SHhRH, TS |

NSaT: ATETA 3R dehsilehr, HORAT, A, GeaRIeurasT ;, 2013. .
TR Seldgiieleh AITSAT § [& Saad 3 -, THTd Jeh1el, 15 feeall, 2007
XF3AY TAROT, SiRrer AT, THTT Teh1le, A3 el .

XT3N arctt RIed, TRy $HHR, AUTHSIT JehIRl, 73 feoel .

Suggested online courses(MOQOCs)




Link https://onlinecourses.swayam?2.ac.in/cec22 gell/preview

TR ATEYH #eg- By 3t FAaM I .| afavor fgw Ferdrr faeafagzmer, rar
(faer)

https://youtube.com/@drishyashravyamadhyamlekhal116
Drishay Sharvay madhyam lekhan by Dr Ravi Suryvanshi

Electronic media and other digital components in the curriculum:5
http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf (New Reporting, writing)

https://www.youtube.com/watch?v=2vV3pQyL-
cs&list=PLE1dn2VcDboFcTQF1ImM5n2Gtv61ZTtSQot&index=7(Radio Journalism By. Dr.Sadhana
Srivastava

https://www.youtube.com/watch?v=nJPDWBIVVv2I&list=PLE1dn2VcDboFcTQF1m5n2GtveIZTt
SQot&index=99(NEW MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav

Year of

Name of electronic media . .
incorporation



https://onlinecourses.swayam2.ac.in/cec22_ge11/preview
https://youtube.com/@drishyashravyamadhyamlekha1116
http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: |

Subject:  Journalism & Mass Communication

Course Code: PGDRIMC-04  Icourse Title: THIUT UABIRAT & fafder Smam

Course Objectives:

To identify the basic components of folk media;

* To understand the importance of village;

» To identify the basic components of rural journalism;
e To understand Indian society and culture.

Course Outcomes:
CO: 1 Learners will be empowered with the knowledge of various forms of journalism;

CO:2 Learners will be empowered with knowledge of ancient social stature;,

CO:3 Learners will have advanced journalism skills

CO: 4 The learner will be able to understand the contemporary issues in the media relating to rural areas;
CO: 5 The learner will be empowered with knowledge of the origins and development of journalism;
CO: 6 The learner will acquire knowledge of contemporary agricultural issues in the media.

Credits: 4 Type of Course: Elective

Max. Marks:100 | Min. Passing Marks:36

EUS U — Wipfs TRad

SHIg—1 WRAIY AR BT HoI JTIRUMG U ARy
SHIg—2 URARS YTHIT T

TPrE—3 T T Rarer

SPHIS—4 YTV YR BT YT FHRTG

@UE T — areed, fREm vd gafaRor

SPhIs—5 UTRI FHIST UG aRey

gPrs—6 Tial H R &1 Rafa

ghle—7 UTHIOT Sild Td  gIaRo]

SPhIs—8  UATGRYT URETH HI ¥ TR YATT

oS fF — AP Ho GEpfa ST faerd
SPIS—9 TP ATHIT DI ATERT
SHIE—10 TP AXBITAT BT JTH0N TR YT
SHIE—11 Al AT
FhIs—12 I BT TSNSl B NI H Alh HAld Bl TN




@UE gR— SO |AST 3R Hifsar
SHIS—13 ST AT © SfENT Ud IRIRT
ShIe—14 ST FaTSl &7 dimfers Rerfa
SHIS—15 ST FHS DT FHRAR & FRIHR01 F AfEAT BT fHep!
ShIe—16 SIS FATS H fAdbRT &7 FrId=Te

Suggested Text Book Readings:

1. pfty wef simefor ferchrer e, stsi foramd, woe s dex, S, 1999.

2. Torepme wew 3T o, Bred, gefier, foeet: S gwae @, 2013.

3. iy fereprer: fagia, fiftat wat wery, fig, wer, 73 feeef: A9, 2018
http://14.139.237.190/other pdf/PGDRIMC 04 HIND.pdf



http://14.139.237.190/other_pdf/PGDRJMC_04_HIND.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC ) \ Year: 2023-24 \ Semester: |

Subject:  Journalism & Mass Communication

Course Code: ~ MA(JMC )-104(N)  [course Title: fe=T warpTiRe

Course Objectives:
e To provide basic knowledge of Hindi Journalism;
e Toimprove the existing skills and to learn new skills in media;
e To understand the fundamental components of media.

Course Outcomes:

CO: 1 Learner will be able to understand the fundamentals of Hindi Journalism;
CO: 2 Student will enhance knowledge about various newspaper and magazine;
CO: 3 Learner will enhance making knowledge about various topics of print media;
CO: 4 Learner will be able to write  News;

CO: 5 Learner will study the role of Hindi journalism in society.

Credits:4 Type of Course: Core

Max. Marks:100 | Min. Passing Marks:36

MA(JMC )-104(N)

Eus —1 fE<dl YFBIRGT BT YfHbT
SHIS—1 WA TABIRGT
SHE—2 INd & Afda § fa=<
sP1s—3 fo=l it yewi & fR=<d umaRar
sPIE—4 TR R= =t # ') umaiRRar
gue— 2 <Y gmaikar &1 e

SHIS—5 U 9RT H BRI BT W0

ZHIE—6 AR YRT § faw<] T=hIRdT &1 Wy
THIE—7 9Rd H Bl & Wg U gd Ui,
SHE—8 Bl UFHINGT & |HeT Al

gus— 3 <l gF@IRAr &1 wWwy
SHIE—09 2= AR UA &7 efiavor
THIE—10 fo=<! BT UHRI T wWHy
THIR—11 2] TFABINAT BT W BT HATHIBRT




TPIB—12 fo=<l IFHIRAT BT 9oy

EUe— 4 fE=<) UFHIRAT 3R soaei=e Niear
IPII—13 ST TR

IPIs—14 CoAlfdo TRIROT
$PIe—15 fher Ud fa=dl g=@mRar
SHIZ—16 Didel I0dI0 3R AT a1 Uit

Suggested Reading:

S| US| W TIehTiT b1 gferd, foetefl #orerd Semor o T formT Sem :, 9Rd SR
Fors, FreorforeTdy féet vmeRieaT: ST <IaeT AR @l st @nfeed i fmfor wii| foeedt: arde s

®  IISITST [T | WA TSeTICT: e o Joart| sTTet:wey yau fédt v srehmanft

o fuzsreyar e (W) Kt % w@ @R o AR abeRd (T )| AREHeTe Tdael T
TARTIAT U TR ferafornme™

o  fur,Aerfia| Aoft strmTIrEOfifaTedt 45 HAATerd STEROT S FEAT  forT SR

®  FHWIT, TAMW R FAR THT| SeAfos hi FHeHT fowet!: Tohhrd TehrRMiced! 13
e Joglekar, KiG (2005) Press Freedom: The Indian Story, Publication Division, Ministry of
Information and broadcasting, Govt of India

o Jeffrey, Robin (2000) Indians Newspaper Revolution: Capitalism, Politics and the Indian-
Language Press 1977-99, New Delhi: Oxford University Press
Ninan, Sevanti (2007) Headlines from the Heartland: Reinventing the Hindi Public Sphere, New Delhi:

Thousand Oaks, Califi: Sage Publicationsi

http://14.139.237.190/other _pdf/PGDIJMC-105-MIMC-105-%20440%20HINDI.pdf ( Hindi Patrkarita)



http://14.139.237.190/other_pdf/PGDJMC-105-MJMC-105-%20440%20HINDI.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(IMC) | Year:  2023-24 | Semester: |
Subject:  Journalism & Mass Communication
Course Code: MA(JMC )-105(N) Course Title:  Wies RUlfET Woide

Course Objectives:
e To provide basic knowledge of different kinds of journalistic writing and Journalism;
e To improve existing skills and to learn new skills in media.

Course Outcomes:
e  Student will have knowledge about writing ;
e Student shall learn different types of leads (intro) and the importance of inverted pyramid style of news

writing;
e Student's reporting skills will be developed.
Credits: 4 Type of Course: Core
Max. Marks:100 | Min. Passing Marks:36

pies RUIfET Horae

Rremedt gfes & @ foro f=faRad 15 dve & & 5=l 10 e w® e s aw=
BT | TIETRft urEfe e @ fF ufd R S| H R 09 8IR T T uraifie sl @
QBT 1 BRT | T TRBT A-4 SISl TR SRITIRGd 1dT TZY BT IH B AR~ BT |

(1) AR |7 HITH—01, U BIAA—02, (2) HIARTE—01 (3) FHEAR fAvelvol (5 w)—01 (4) I@—01
(750 v =gAAH) (5) WIR—01 (6) HHEHII—01 (7) gl f&pe (E1)—017 (8) ~qo1 Repe
(XfS3Mm)—01 (9) fa=iu= >l (WAMER 9= gQ)—01 (10) fa=md= & (&1 g)—01 (1) feafaener

@ deNTge BT fAavelyu—02 (12) fhed THiem—01 (13) UST o 3MSe—01 (14) FAR &I ASS T
[fed—02 (15) HUEH & M TF—02

. ) Year of incorporation
Name of electronic media P




Course prerequisites: Bachelar degree in any subject

106(N)

Programme: MA(JMC ) | Year:  2023-24 | Semester: 11
Subject:  Journalism & Mass Communication
Course Code: MA(JMC )- A sk =

Course Obijectives:

e To understand and acknowledge the social structure of India;
e To understand various theories of society.

Course Outcomes:

society;

CO:1 Learners will enhance their communication skills for social development;
CO:2 Learners will understand the contemporary issues in media;
CO:3 Learner will get knowledge about various media laws and ethical aspects of the media profession and

CO:4 Learners will be able to analyze the current issues of society.

wrs —  Afedr & g Il

Credits:4 Type of Course: Core
Max. Marks:100 | Min. Passing Marks:36
MA(JMC )-106(N)
AT iR wHST

FHIB—1 YRAI AN : UfagiRie &y

FPIE—3 HIfSAT IR JeqIhRoT
SPIE—4 AT 3R MRS Hg<

Wrg—2  SHEOR IR e

TPE—6 DY AR [AH FIR

EUS—3 IR AR
IPIR—9 s fI99 FoR el

FHB—2 YRAY TN : ATEIR G 00

SPHIE—5 fIddrNT 3R BT HIR BY TR0

SHI—7 AT Ureiire! gd JrHor e
gPE—8 WaR Ud f[adH & T4 uRged




TPIS—10 RIS THER ARAfIAT Td Fe
SHE—11 RS AT YdT8 Td e
gHIe—12 9T & FaamElRie R

RGUS—4 soigei=e AT &1 9T a7
IPII—13 YR H solael=d Hifsar
IPIR—14 TATGRYT 3R SHHAR
IPIe—15 HIfSAT 3R AfFA?

FHIS—16 STHHTIH] BT YT

Suggested Text Book Readings:

1. Patrakarita ka Itihas avm Jansanchar Madhyam. Dr. Sanjeev Banawat, University Publication Jaipur

2. Kamar j Keval: Mass Communication In India, Jaico Publication, Mumbai
3. Sanchat aur Samachar. Dr. Mukul Srivastava, New Royal Book Company,

Suggested online course (MOOCs)
Society and Media

By Dr. Durgesh Tripathi | Guru Gobind Singh Indraprastha University (GGSIPU), New Delhi

https://onlinecourses.swayamz2.ac.in/cec23 ge09/previewBy

Name of electronic media

Year of
incorporation



https://onlinecourses.swayam2.ac.in/cec23_ge09/previewBy

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) | Year: 2023-24 | Semester: I
Subject: Journalism & Mass Communication

Course Code: MA(JMC )-107(N) [course Title: =T fafer

Course Objectives:
To understand changing media landscapes and their possible legal implications;
To be able to make ethical decisions during their professional work.

Course Outcomes:

o The learner will be able to understand how media policies and regulations enable or constrain effective media
environments;

e The learner will be able to understand the obligations and rights of media practitioners in the execution of their

duties.
Credits:4 ] Type of Course: Core
Max. Marks:100 | Min. Passing Marks:36
MA(JMC )-107(N)
U fafd

EUS—1 ARG Hfder &1 wfera k=™

$Ple—1 ARAY HGfeg™ &1 VEiie goqfd : god TR QRIS &1 YRA AINTHA 99 1600 4
1765s.) fgdi =RoT (S%¢ Sfeam &¥ =1 &1 w99 1765 ¥ 1858), Jag =Rvl (feer Hwg &
YA 1858 ¥ 1947), g =RUT (WiAE &1 =T 1947 | 1950)

gPE—2 YRAG AU & WRAE], IRAY G o fRvan, yefd vd de @aser,

gPIE—3 IMMTBR AR HAA : ANRGAL, ol Hd, FE AT JaRAT (BT UTfeTehT, aweiiaT,
=TT UTfeldhT)

gPIE—4 (5T IMHT—IARAT, AN U4 I HIUH SUG (IH@ A™RT Ud UREg, AU
QU 3 IUE], A ), TR |

GUS—2 MRA ¥ U Bl &1 Giera sfasra
gPIe—5 IRA H UFGIRAT &I IGHT 3R IRIA BT AT - T YHTH &7 J2H TN AR Iy

gfafdar, v IS UF U4 IRAA &I IMgaRdl, URMEG SR & 3 U3l &l WRGR A T,
TTH 3T 1785, WA rfSrfraH

THIE—6 19 dI Wl : 3RS P IR A, ASdd 1823, Hehh I8 1835, gdyd I~y
1857, WIRAII TUS WfZdl 1860, USIIHRYI IAMAFRIH 1867, diIeR UM UdC 1878, WRAII TV
Afgdr # deeE SR <vs ufear |fedr &1 Yad |

SHIe—7 20 di FaI (WA Yd) : IR [ a1 A9, 1888 H HIMEH, AAMR UF (TR




JqaIu) A, 1908; YR Jeoumerd AfAIH 1910;

SHR— 8 YD T« d1d IMAIH, 1923; YR FHAER UF (Hdhe Hlei= wfadan) i,
1931; FHMER U S A |

GUS—3 ¥ad R 9 Y I ¢

IPle— 9 U adaar @l Gaenfe Rerfa

IPe— 10 A faRfdarR ok U«

SHR— 11 U 9 IS B UTa— <ARTS JqAFAT , ISR TMIAIIAT BT BIURISE Yae

1957, TSIl UFBR BT 1955, ol W=l AR 2002 , U9 3R &b USHHROT
S 1867

SHE—12 "I U9 3= <Iffed fafdy, Arver™ : afR¥ToT, ST &1 Sa<SIaRvl, 3udrg U8 &l
graerE, Rafaer a9eI © Mavdd dw, Ira) Ufdare! Ud ) Yraend, HHee o 99rd

GUS—4 TR YR, U9 RANT, 99 URYe T4 IR Sfear

FPIE—13 TR R GIET UG SURIAT , TR YRAT fferfas
TPR—14 U W T IR gvs Afedl

FHIE—15 UIH Ud fgala U9 3T, U uRwg

IPIS—16 U IR Afedr iR Afraar

e Suggested Text Book Readings:

o YT AR, WA oh1 HiEHIEEaT i gt Sifew : fifee 8 |

o Trar Fefrmufate S (werre foerer aferey jamor |

e Neelmalar, Mi (2016)1 Media Law and Ethicsi New Delhi: PHI Learning Private Limited

e Jain, MiPi (2008)i Indian Constitution Lawi Nagpur: Wadhwa& Company;

e Wadehra, BiLi (2003): Patents Trade Marks Copyright Designs & Geographical Indicationsi New Delhi, Universal

Law Publishing
Press law in India: D.D. Basu

Press Vidhi:Nand Kishore TrikhaJournalistic Ethics: P.K. Bandhopadhyay

Press Law:A.N.Grover

Natarajan, J. (2000). History of Indian Press, Publications Division.

lyer ,V. (2000), Mass Media Laws and Regulations in India, AMIC Publication.
Babel,Dr. Basanti Lal: Patrkarita avum Press Vidhi, Suvidha law House, Bhopal.
Mishr, Akhilesh: Patrkarita: Mission se media tak, Rajkamal Prakashan, New Delhi

Bhanawat, Sanjeev, Press kanoon aur Patrikarita, Sidhashri Prakashan, Jaipur, 1993
This course can be opted as an elective by the students of following subjects:

Suggested equivalent online courses (MOOCSs) for credit transfer:




Electronic media and other digital components in the curriculum:
ther electronic anddigital contents)

e http://wwwijruieduin/wp-content/uploads/moocs/e-books/journalism-and-mass-
communication/Media Ethics Lawsipdf
e https://oldio.94at/wp-content/uploads/Introduction-to-Media-Law ENipdf
e https://wwwiloyolacollegeiedu/e-document/viscom/ProfiBharathi/Handbook of Mass Media Ethicsipdf
e https://epgpiinflibnetiaciin/
e https://swayamIgovlin/
o https://www.youtube.com/watch?v=N6ylVTKkH3g&list=PL6K4iCp_4sfEfnibhXBkvgBFwWAcHoGWPB

https://www.youtube.com/watch?v=46u4l06LtzI&list=PLE1dn2VcDboFcTQF1mM5n2Gtv6lZTtSQot(PROGRAMME -
MJ COURSE / PAPER - MJ-02/PGDJMC-02 Press law by Dr. Satish Chandra Jaisal

)



http://www.jru.edu.in/wp-content/uploads/moocs/e-books/journalism-and-mass-communication/Media_Ethics_Laws.pdf
http://www.jru.edu.in/wp-content/uploads/moocs/e-books/journalism-and-mass-communication/Media_Ethics_Laws.pdf
https://old.o94.at/wp-content/uploads/Introduction-to-Media-Law_EN.pdf
https://www.loyolacollege.edu/e-document/viscom/Prof.Bharathi/Handbook_of_Mass_Media_Ethics.pdf
https://epgp.inflibnet.ac.in/
https://swayam.gov.in/

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester:

Subject: Journalism & Mass Communication

Course Code: MA(JMC )-108(N) Course Title: STTA™D WHY 3R RIgT=

Course Objectives:
e To understand changing media landscapes and their possible Public Relations implications;
e The leraners wil be able to make decision during their professional work.

Course Outcomes:
CO: 1Learner will be able to empower the knowledge of contemporary issues of media;
CO: 2 Learner will be able to analyze the issues of planning and Public Relations;

CO: 3 Learner will be able to encourage participating in group discussions and extempore.

Credits:4 Type of Course: Core

Max. Marks: | Min. Passing Marks:

RGUS—1 SIS T awRI—aded

IPR—1 oGTD DI GR¥ET, ufear vd SyAfar
IPIR—2 STHIH®, STHd, TR

gPII—3 STAHD BRI

SHIE—4 DRI P ©Y § TT0ID

SHIR—5 AT & Hed H 99D

RIUS—2 ST AT

gPIE—6 STTHND : IIAI IT Al A
gPE—7 WHR R TAGHD

TIIR-8 € T

SPR—9 U9 IR TAEHD

gPIE—10 STHAYSD AT

EUS—3 SEUS DT I9¥q 3R faar

TPR—11 fagel § S=ues &1 Sevd |
ZHRE—12 IR H S-S Bl [Ibr
gPIE—13 IS STHAUD Ao




SPIS—14 SITHUD : URMETT Td F<en
SHE—15 SEYSD B Ygfh

® Suggested Text Book Readings: ST — T5ohid EEMT Us YT FHEalohl, TSTe fewal i
JpTEHT, AT

o SHETH, YaR U fogmo — S forstr et TSTee YoM, ST

o SETeh T T — SF el A, It afocters, SR

®  SHEHT fSehIRT=ST THET S A TSI BTSH, STATT

o Y Ud s — €7 fetia o e dfserehy, =1 fieett

® Brand Equity & Advertising- Advertising’s role in building strong brands, -2013David Al Aker,

Alexander LI Biel, Psychology Press

Brand Positioning — Strategies for Competitive Advantage, Subroto Sengupta, 2005, Tata McGraw Hill
Publicationl
http://14.139.237.190/other pdf/MJMC 04.pdf
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Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC ) | Year: 2023-24 | Semester: 11

Subject:  Journalism & Mass
Communication

Course Code: MA(JMC )- 109 (N) Course Title: HITSAT IMer

Course Objectives:

e To develop an understanding of communication research and its background;

e To gain knowledge on methodological concepts of media and communication research;

e To develop an analytical and evaluative understanding of media research;

e To acquire skills in applying tools, techniques, and methods of media research for
conducting research in the media industry.

Course Outcomes:

CO: 1 Learner will be able to understand the fundamentals of media research;

CO: 2 Learner will be able to understand various research techniques and methods;
CO: 3 Learner will know various areas, laws, and ethical aspects of media research;
CO: 4Learner will be able to prepare a research design;

CO: 5 Learners will be able to formulate a research topic.

Type of Course: Core

Max. Marks:100 | Min. Passing Marks:36

MA(JMC)- 109 (N)
U —1 NFSTT I BT TRy

IPIR—1  HIFSAT oM — 31T UG SfaeqRom, Ufehar
TPIB—2 WA A B ygfor

IPIR—3  HIFSAT oMY U ATHIRTS 2er

ShIE—4 HIISAT Y : 3MAIYhdT Ud A8

gue—2 AT My grvy

SHE— 5 HIfSTT I H RGeS fAHATT
SHIS— 6 T YT ( 3ffWhed )

ghIe—7 Y fAfRIi—araeiin , dafhe 3T
gPHIE—8 AL ATy

wus—3 Hifar e : e

SHI— 9 Free (wafer)




SPIE—10 TS, AIEhR TG, Fderor
TPIB— 11 THIHRUT Td AR
TPIB— 12 ARIBIT faweryor

GUS—4 NFSAT STIIad e

SHIE— 13 STTAd AAEOT UG JATd Yd 37eag
SHIE—14 Tfdole el

IPl% — 15 RUfdT o faen @ wu & Nfsar
SHIE— 16 HIfSAT U & Afd AugvS

® Suggested Text Book Readings:

o TWI(2015) At | Hew we Hifean viven 7% faeftaroft wehww

o I(2003) .TH ,| Hifear 3w derpereiamn arfecd srerrerl

o R, %(2008) .| THifarEmTSIIE qer e & wivy faftmt || 78 fecefiusem aidiene sereemE
o TIEH I FTH(2013) 4T | T IR STTHIAEHT TR ST -

® AW, TH(2014) .| AT SFFee dgfaa| 78 facedt Hifee scisrem|

e forferri csftemeder v &g ufscrerd dg fordiegen 7 foeh!
ﬁqﬁrq&r T sffareqa.T, (2017) |w%1mquawﬁ@?ﬁ|q§ﬁwﬁww |

This course can be opted as an elective by the students of following subjects:

Suggested equivalent online courses (MOOCs) for credit transfer:

Electronic media and other digital components in the curriculum:

e  http://14.139.237.190/other_pdf/MJIMC-07%20(434)%20Hindi%20Final%202018.pdf



http://14.139.237.190/other_pdf/MJMC-07%20(434)%20Hindi%20Final%202018.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) | Year: 2023-24 | Semester: I
Subject:  Journalism & Mass Communication

Course Code: MA(JMC)-110 [Course Title: : Blce YS! /IR PN HIo+/ HfeAr ww= Ruie
(N) /TSI S

Course Objectives:
e Students will highlight the utility of non-government organizations in the society.
o Inthe field of journalism, the student will be able to present the work of the NGO/Media
oraganigation in a better way.
The student will understand the contribution of the NGO/Media oraganigation in Social upliftment.
CourseOutcomes:
e Students will highlight the utility of non-government organizations in the society.
e Inthe field of journalism, the student will be able to present the work of the NGO/Media
oraganigation in a better way.
The student will understand the contribution of the NGO/Media oraganigation in Social upliftment.

Credits:4 Type of Course: Core

Max. Marks:100 | Min. Passing Marks:36

MA(JMC)-110 (N)

Bles WSl /IR WA G+ / Hifear weere Rufe /srewiaa efamT

Riemefl Ui &R @& s Frefalad fogell 4 9 fodl v uraiffie & &1 Rifere @1 <@
R H wEIfed | aeedf grafie ard @ 9 ufa IR | RTE daR U9 iR Ry T

URIRTS BRI B AJBMABT A1 BRI | Th RGBT A-4 SIS R SRIRad qdl efbd U H UK
X |

TS B : Bies WSl /IR WEN G167/ Aifsar e Rufe /sesiaa e

IR BN 1o IR, A=, BRI &5, B [qavor, FHier va ol |
3reraT

HIfSaT ER : URE |, GEAIAS @rdl , BRI YUTTell DI AedI= Ud Y] |
3ferar

ST T 9 UEfe B & oria Rremeft Y o ve Wifewr e # 15 A1 @
G UT R Bl FHleeds Ruie TRdd BT |




Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) | Year: 2023-24 | Semester: 11l

Subject: Journalism & Mass Communication

Course Code: MA(JMC )- 111(N) [ Course Title: faSITUT W@®Y 3R Rigr

Course Objectives:
e To enable the students to integrate various functions with organizational goals and
strategies;

*To provide hands-on training on planning and production of brand and social campaigns;
*To provide skills in various relevant software, especially in media planning and production of
campaigns;
» To create an ability to critically assess the use of rhetoric in an array of advertising and public
relations materials, as demonstrated through successful completion of quizzes and critical
analyses, and Online critique of advertising and PR campaign materials.

Course Outcomes:

CO: 1 Learner will be able to understand the fundamental knowledge of advertising;
CO: 2 Learner will be able to understand the structure of advertising agencies;

CO: 3 Learners will be able to understand the campaign planning process.

Credits: 4 Type of Course: Core
Max. Marks:100 | Min. Passing Marks:36
MA(JMC )- 111(N)
fa=mo Wy SR Rigr

TUS—1 s : ufefdr g emamm
SHIe—1 fasiu : 3], UbR, e

gsPhIs—2 fasmuAT &1 fafdy s
SPhIs—3 fAsmod & fafdyr aegw
foy

gPIs—4 (AU HIAT BT YRR

SHIE—5 (AU BT 9T
wug —2  fasmue : figia v w@wy

SPHIE—6 fasiTu=l &1 faar

SHIg—7 fIsoT To=dl Ug AR

gPIe—8 AU qole Td qIoR T

ghIs—9 fasmu=r : Nfa, rfSfm vd e <dfear




Gve —3 = @ S
SHIZ—10 IS & MERYT veT
THR—11 FIVS ST TG FIvs TR
IPI—12 AU AT U9 9ol
SHIR—13 A= # srgger
FhIe—14 HfSIT W= g s+

® Suggested Text Book Readings: SETH — WW@WW, et =l
T SFehTeHT, S

o SHETH, YER U R — S forstr il TSTeer™ Jerre, S

® SHHTH Ud T — S g @Y, et afoctenem, ST

o fouT — fogia wd wRIIT : < forsta a1, AT SehmeH HiaT, ST

® TUSTEISHT — 3ATE TUE STEISATS : it [TH| TT SR TR, Hog

o IRToR- SeET Ue el : THE [qaT, TR TehieH, ST

o SHEYS: ud fasimue — St fetia fig wrer ufeeehym, 73 foeett

o fogmue fmtor ue wfshan — <F fwria fiw | wifas yerrem, miisRTee

o TomTo qeTeR U forgid - s fiiw area, ot fewat Her STehTeHt, ST

° mmﬁw_ww,mmﬁ,ﬁﬁv_vﬁ

® Advertising and Promotion : An Integrated Marketing Communications Perspective George Belch

and Michael Belch, 2015, 10th Edition, McGraw Hill Education

® Contemporary Advertising, 2017, 15th Edition, William Arens, Michael Weigold and Christian
Arens, Hill Higher Education

® Kleppner’s Advertising Procedure— Ron Lane and Karen King, 18th edition, 2011— Pearson al

Education Limited

® Advertising: Planning and Implementation, 2006— Raghuvir Singh, Sangeeta Sharma —Prentice

Hall Advertising Management, 5thEdition, 2002— Batra, Myers and Aaker — Pearson Education
® Advertising Principles and Practice - 2012Ruchi Gupta — SIChand Publishing

® Brand Positioning — Strategies for Competitive Advantage, Subroto Sengupta, 2005, Tata McGraw
Hill Publicationl




® The Advertising Association Handbook - JI JI DI Bullmore, M| JI Waterson, - 1983Holt Rinehart
& Winston

® [ntegrated Advertising, Promotion, and Marketing Communications, Kenneth EI Clow and Donald

El Baack, 5th Edition, 2012— Pearson Education Limited

® Kotler Philip and Eduardo Roberto, Social Marketing, Strategies for Changing Public Behaviour,
1989, The Free Press, New Yorkl
http://14.139.237.190/other pdf/MJMC 04.pdf
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Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: 11

Subject:  Journalism & Mass Communication

Course Code: MA(JMC)- 112(N) Course Title: S9N @ fafdy M

Course Objectives:
e Enhance knowledge and Skills of Fundamentals of Corporate communication PR and
Event Industry

e Understand prerequisites of writing for different media platforms.

e Understand technique and theoretical framework of planning for Events of different
categories.

Course OutComes:
e Enhance knowledge and skills of fundamentals of corporate communication, PR and
event industry;

e Understand the prerequisites of writing for different media platforms;

e Understand the technique and theoretical framework of planning for Events of different

categories.
Credits: 4 Type of Course: Core
Max. Marks:100 | Min. Passing Marks:36
MA(JMC)- 112(N)
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SHIE—11 FHIST STIAID
THIE—12 ITNHRU Ud HRURS SAID

Gue—4 S STTEHD
SHIE—13 SFHUDH U4 gdc HOoTT
THIE—14 STAATD : TRefor gd ufreror
SHIE—15 = HISAT T S™Aud
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® Suggested Text Book Readings: SHEUsh — Sgehid TEHT LC} AT W, STEATH
fewdt zhor arepTeft, ST

®  SEE, TR Ud fISTo — S fosry Hrsis, TSTET YohRH, SR

®  SHETeH Ul forsoe — Sf Gefit |, Jiafiiet afocreher, ST

®  SHEHR [SHehIT=3T THIT S AT FTSATIT BTSH, STAYT

® SHEWh TS foqTa — < et g e gfecrerem, =% faeedt

Brand Equity & Advertising- Advertising’s role in building strong brands, -2013David Al Aker,

Alexander LI Biel, Psychology Press

Brand Positioning — Strategies for Competitive Advantage, Subroto Sengupta, 2005, Tata McGraw Hill
Publicationl




Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) | Year: 2023-24 Semester: |11

Subject:  Journalism & Mass Communication

Course Code: MA(JMC )- 113 (N) |Course Title:  fhoH Vd SolagT=ier HifST

Course Objectives:
e To acquaint the students with in chronological growth and development of mass media;
e To let the students know about the development of electronic media i.e. cinema, radio, and
TV,
e To enhance the basic knowledge about cinema, TV, Radio, and their functional role;
e To surge the knowledge and history of the Internet.

Course Outcomes:
e Apprise the students about writing media messages for development communication;
e Make the student able to write the News related to development in a better way;
e Develop scientific consciousness in the student for writing News;
e Make the student familiar with the practical side of photography.

Credits: 4 Type of Course: Core

Max. Marks:100 | Min. Passing Marks:36

MA(JMC)- 113 (N)
fbow g
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SHIE— 9 IS AHMER : IS Td Ga]
TPH— 10 ST FHER @A
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Suggested Text Book Readings:

Patrakarita ka Itihas avm Jansanchar Madhyam. Dr. Sanjeev Banawat, University Publication Jaipur

Kamar j Keval: Mass Communication In India, Jaico Publication, Mumbai

Sanchat aur Samachar. Dr. Mukul Srivastava, New Royal Book Company,

Bhartiya patrkarita ka Itihas; J. Natrajan, Prakashan vibhag. Suchana aur Prasaran Montralay, Bharatb Sarkar.
Bharat Vibhajan Aur Hindi Patrakarita, Radha Krishan Sharma

Parthiarthry, R. (2011). Journalism in India. New Delhi: Sterling Publishers Pvt. Ltd

. Parakh Jawari Mall Hindi Filmon ka Samajik Chatita, Anamika Publication, New Delhi

. Pressin India: Annual report of the registrar of News paper for India Publication

. The History of Press in India BN Anja: Surgeet Publication New Delhi

. Vasudes Aruna The New Indian Cinema, MacMillan, New Delhi Th Dasgupta, Chidanada: Talking about Films,

Orient Longman, Mumbai

. The Romance of Indian Journalism J.Basu Kolkatta university Prees Kolkata.

Mass Communication in India. J.Vinanilum: Sage Publication New Delhi

TR A e HifeaT Aiah-21. Iaerd {4, TohTeh- THI TR, foeeth|

GISft GAehTRAT — Tl fsquer Jehrer fasmT 1988-

SIS =TS ST TSI -, SOt Sehe, 8 fiwelt, 2000

ST TAHTILATIISTT FeA2rss-, TSeer féat i stehtart, 2012

T RATETSRISTeRTRT BTl -, ST SRR T, 2014

SATEST FHTER TE TR TeM, @ Td-Td Y&l Stal, SThRTeh- Gav JohiH, TS |
Tt TE, oiEreh- Jud SE ATSTUelt, SehTTeh- TefehAel JohTRH, 8 faeel

Reporting for Newspapers, Magazines, Radio & TIVI: BINI Ahuja & SIS| Chhabra

I, T T & )2001 |(SATISH GAER A SR d1eH] TRaS Ged e :

Donald, Ralph & Spann, Thomasl (2004)| Fundamentals of TELEVISION
PRODUCTIONI Delhi: Surjeet Publicationl

TSI, q0F T )2006 |(TH R1e) =5 fawet! Tthrnet TehmeH :




® Thompson, Rickl (2005)l For broadcast journalists| Routledgel
o fiig, €N el 2007 |(YRAHT 3a2i+e Hifesn feeefiara M|

Electronic media and other digital components in the curriculum:

http://14.139.237.190/other_pdf/PGDJMC-106%20MJ-106-Hindi-324.pdf ( Film And Electronic Media)

http://14.139.237.190/other pdf/MIMC 04.pdf

https:/epgp linflibnet |ac lin/

http://hindivishwa | org/contentdtl | aspx?category=11

https://www lindiantelevision | com/

https://home | kpmg/in/en/home | html

=10 (Electronic

Medla Management and Film Production by. Dr. Sadhana Srivastava)
https://www.youtube.com /watch?v=ZvV3pQyL-cs&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=7(Radio
Journalism By. Dr.Sadhana Srivastava

) https://www.youtube.com/watch?v=nJPDWBIVv2I&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=99(NEW MEDIA AND
SOCIAL MEDIA by. Dr. Sadhana Srivastav)

. ) Year of incorporation
Name of electronic media P



http://14.139.237.190/other_pdf/MJMC_04.pdf
https://epgp.inflibnet.ac.in/
http://hindivishwa.org/contentdtl.aspx?category=11
https://www.indiantelevision.com/
https://home.kpmg/in/en/home.html
https://www.youtube.com/watch?v=5tqEhqsDuqM&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=10

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: 1l

Subject:  Journalism & Mass Communication

Course Code: MA(JMC )-114(N) Course Title: ICTITHT ﬁ@'ﬁ 3R I

Course Objectives:
e Apprise the students about writing media messages for development communication;
e Make the student able to write the News related to development in a better way;
e Develop scientific consciousness in the student for writing News;
e Make the student familiar with the practical side of photography.

Course Outcomes:
CO: 1 Learner will be able to handle the camera and its operations;

CO: 2 Learner will be able to know the fundamental uses of photography in media;

CO: 3 Learner will be able to understand the process, functions, and techniques
photojournalism;

CO: 4 Learner will understand and learn about Desktop publishing software;
CO: 5 Using the camera to improve existing skills and to learn new skills;

Co: 6 Learners will be able to develop photography skills.

of

Credits:4 Type of Course: Elective
Max. Marks:100 | Min. Passing Marks:36
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® Suggested Text Book Readings:

o S, FieA| (year)| Wfaewer BISHTH! fSforec F#1 T%el 7 194 i % 1o7Q #3H & FaH 58| e
Hcied g faafies

o SISUE, |l | (1993)| THTEFAINISET 371% Bl et Tedeh Heat :

o Ireq, [iz fHw (year)l GBI Tl 3T STTIT TS TsTe fedt i s1ehteH|
ﬁ%’,ﬁmlfﬁml (vear)| feforeet wicardt (fadh) Ifaeed: —WW%’&@EI
Michael Langford: Basic Photography, Focal Press, 2003
O.P. Sharma: Practical Photography, Hind Pocket Books, 2001

Zaheer Husain Khan: A Guide to Photography, School of Foto Film and Television,Delhi — 35,
2006

Newnes: Basic Photography,2009

Sharma Shashiprabha, Photopatrakarita ke mool tatva, kanishka publishers,Delhi.

Jaiswal Naval, Photo patrakarita,samaik Prakashan, New Delhi,2008

Mehara Dr Ramesh, Sanchar aur Photopatrakarita, Takshshila Prakashan, Delhi.

Hassan Rayaz,Digital Photography(HIndi), Book Enclave, 2018

Suggested online courses(MOOCS)




By Photojournalism
By Dr. Radhika Khanna | Pondicherry University

Mooc - https://onlinecourses.swayam2.ac.in/cec21 ge30/preview
https://youtu.be/qvgQyZKS380

This course can be opted as an elective by the students of following subjects:

Suggested equivalent online courses (MOOCs) for credit transfer:

Electronic media and other digital components in the curriculum:
Choose any one or more than:
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4

(PeT g3RIRdT by Dr.Sadhana Srivastava)

Year of

Name of electronic media . .
incorporation



https://onlinecourses.swayam2.ac.in/cec21_ge30/preview
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: 111

Subject: Journalism & Mass Communication

Course Code: PGDEM & FP -03  |course Title:  Tho® TSR

Course Objectives:

Make the students able to understand the basic concept of film Production;

*Develop creative skills to execute the camera, lighting within the scene; and

* To create the ability to use digital Camera operation skills and work collaboratively with others;
*Make students able to critique Film Production values with a newly acquired depth of understanding.

Course Outcomes:

CO: 1 Learner will understand the fundamentals of Film Journalism;

CO: 2 Learner will be able to produce TV and radio news packages;

CO: 3 Learner will be able to produce a short film by knowing the methods and procedures Films
production ;

CO: 4 Learner will be able to produce radio programs;

CO: 5 Learner will be able to understand TV/video production methods and procedures.

Credits: 4 Type of Course: Elective
Max. Marks:100 | Min. Passing Marks: 36
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Suggested Text Book Readings:
o SifehT =S T AU -, ot YeRTeH, 7% faeelt, 2000

o Ao SHTER T STR dTe, Sgehue-Ue el SIal, FohTTeh- G YehRH, TES |
o UK NUIET, TRgsh- 07 T SIS, SeheTeh- TSTehwel Seh1e, 3 faeet|

® Reporting for Newspapers, Magazines, Radio & TIVI: BINI Ahuja & SIS| Chhabra

o I SHFI ek HITSTT, TG-S, IaTsid T4, TehTereh- THTd TehreH, foeedl|

® Reporting for Newspapers, Magazines, Radio & TIVI: BINI Ahuja & SIS| Chhabra

http://14.139.237.190/other pdf/PGDEM&FP-03.pdf
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Name of electronic media . .
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http://14.139.237.190/other_pdf/PGDEM&FP-03.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: 111

Subject: Journalism & Mass Communication

Course Code: MA(JMC )- 115(N) Course Title: W™ HI&TT T4 YR/ AETRBR ST feior

Course Objectives:
e Develop advanced Critical thinking Skills
e Demonstrate enhanced writing skills
e Understand the limitations of particular research methods.

Course Outcomes:

After completing this course , the learners will be able to :

COL. Establish the scope ,depth and direction of research.

Co2.Have a grasp of the research tools in the chosen field of research.
COa3. Write literature review of their proposed thesis.

CO4. Identify various styles of referencing and citations.

Credits: 4 Type of Course: Core

Max. Marks:100 | Min. Passing Marks:36
MA(JMC )- 115 (N)

AifeT |I&0T T JeTaell/ HechR g At
5 ueYa # Rremefi Wit |dervr vd geAtaen/ deehR g T B Bl v 5 =gl dRwes MA(JMC )-
120 (N) ¥ <Tge 9a & yRarfad fawa o= amaRa g |

Suggested Text Book Readings:

This course can be opted as an elective by the students of following subjects:
Suggested equivalent online courses (MOOCs) for credit transfer:

Electronic media and other digital components in the curriculum:

Choose any one or more than: (Electronic Media: Audio/Video Lectures, Online
Counselling/Virtual Classes/E-Contents/e-SLM/OER/supplementary links for
reference/Video Conferencing/Radio broadcast/Web Conferencing/ Other electronic anddigital
contents)

Year of

Name of electronic media . .
incorporation




Course prerequisites: Bachelar degree in any subject
Programme: MA(JMC) Year: 2023-24 Semester: IV

Subject:  Journalism & Mass Communication
Course Code: MA(JMC )-116(N)  [Course Title: T HaR

Course Objectives:
e Introduce the students to the concept of development communication;
e Aware students of the role of communication in social change.
e Apprise the students about the role of folk and ICT in development
communication;
e Apprise the students about the theory and case studies of development in India
and other developing countries.

Course Outcomes :
CO: 1 Learner will be able understand the concept of Development Communication;

CO: 2 Learner will be able to produce TV and radio news packages on Development
Communication;

CO: 3 Learner will understand the process, functions and techniques of developmental
journalism;

CO: 4 Learner will be able to produce news on development Communication;
CO: 5 Learner will be able to participate in group discussions and extempore on the issue of]
development.

Credits: 4 Type of Course: Core

Max. Marks: 100 | Min. Passing Marks: 36




MA(JMC )- 116(N)
AR

Gre—1 AdN &1 oy
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Gues—2 fIeN ¥UR : uR9™
TPIe—5 fABTH T AR BT Ifawa]
TPIS—6 b IR & &
IPIR—7 B R @F o
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FhIe—11 PRI R Td Ry
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This course can be opted as an elective by the students of following subjects:
o it Braal TS qecer weH| :| forehrer S ST Wkt faeefl(2013) wiiRmehia et &
® USEHTHAT U foehTd G U o JUTEAT -
o ok T o fofarer aftge — <izerer Jreq ety afserehe |
o firepre e e i sy Rt of e -
o vy foreher wel =it Y 3 -
o sty foreprer i eI AT S v TR o -

e Srinivas R Melkote and H Leslie Steeves(2001) | Communication for Development in the




Third World / New Delhi: SagePublication

e Uma Narula (2013)| Development Communication- Theory and Practice | New Delhi: Har-

anand Publications Pvt Ltdl

e Uma Joshi (2013)1 Understanding Development Communication / New Delhi: Publishers &

Distributors Pvt Ltdl
e DVR Murthy (2012) | Development Journalism/What Next? New Delhi: Kanishka

Publishers|

e India Development and Participation- Jean Dreze& Amartya Sen
Websites:
https://www.usaid.gov/
http://www.fao.org/home/en/
https://www.undp.org/content/undp/en/home/

Suggested equivalent online courses (MOOCs) for credit transfer:

Electronic media and other digital components in the curriculum:
Choose any one or more than:
http://14.139.237.190/other_pdf/mjmc-09%20hindi%20366%20%20(bw).pdf

https://swayam | gov lin/

Year of

Name of electronic media . .
incorporation



https://www.usaid.gov/
http://www.fao.org/home/en/
https://www.undp.org/content/undp/en/home/
http://14.139.237.190/other_pdf/mjmc-09%20hindi%20366%20%20(bw).pdf
https://swayam.gov.in/

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: 1V

Subject: Journalism & Mass Communication

Course Code: MA(JMC)-117 (N) Course Title: ATATRIBR Td Bl

Course Objectives:
e Introduce the students to the concept of Human Right.
e Toaware students of the role of communication in Human Right
e Apprise the students about the theory and case studies of Human Right in India
and other developing countries.

Course Outcomes:

e Students will be able to understand the Human Rights which will make them
e aresponsible citizen and Journalist as well;
e Students will get the knowledge of basic Human Rights;
e Competent to discuss the Human Rights issues of the Country;
Able to participate in Socio- Cultural issues discussions;
Credits: 4 Type of Course: Core
Max. Marks: 100 | Min. Passing Marks: 36

EUE—1— HFAMRSR : 37, JaEROT Td Jehfar

SHIE—1 AR : IRIY
gPIE—2 AFANTHR B FEHIHS Faid
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gHIs—4 HIad I AFIIGR TIY0TI T SRS Ufsmas
(i) PR iR oIS AfTHR |
(i) i, ArIfSTd IR AiRGIIS SIEHR |

GUS—2—HSHHRUT SR AFAIHR

gPE—5 WIad g AR fHaraa o |
gPIs—6 fdHT™, dldhad IR AMAIRIGR |

IPE—7 NI Hee, o9, AT IR AFAIEDR |
TPIE—8 [IPd—UR AR AHATNIDR |




GUS—3 —HFIIRIGR 3T
THR—9 URA H AFANYHR AT 3R [Tl GUR |
IPIE—10 SUFIEE IR AFAIIGER
FPIE—11 HFANIHR IMaTad AR IR— WRERT HITSH |
IPIE—12 ad=al AU, Al |7 IR AR |

EUS—4—RAI Qe 3R AFafeeR

FPE—13 TAHAIIOBR AR I |

IPlE—14 HifeTd AfeR R N fewe Rigra
IPIE—15 (A9 I & MfIPR

FPIE—16 HAMAIIBR GREUT & UHH |

Suggested Text Book Readings:

http://14.139.237.190/other_pdf/pgfhr_01.pdf
http://14.139.237.190/other_pdf/pgfhr_en 01.pdf

ATATR, AT 3R FA-TRFR, U1 AT, Yhield: Tl HUSK, SHREIT,

Name of electronic media

Year of
incorporation



http://14.139.237.190/other_pdf/pgfhr_01.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: IV

Subject: Journalism & Mass Communication
Course Code: MA(MC)-118 (N)|  Course Title: SR WG AR : STGERON Td ™

Course Objectives:
o Students will get knowledge of socio-cultural systems ;
o Competent to discuss the socio-cultural issues of the country;
e Able to participate in cultural discussions.

Course Outcomes:

CO: 1 Learner will be able to understand the fundamentals of culture and co-culture values,
assumptions, perceptions, expectations, and behavior;
CO:2 Learner will be able to produce TV and radio news packages on inter Cultural
Communication;
CO:3 Learner will be able to knowledge about various media laws and ethical aspects of
intercultural communication;

CO: 4Learner will be able to produce radio programs on inter Cultural communication;
CO: 5 Learners will be able to participate in group discussions and extempore.

Credits: 4 Type of Course: Core

Max. Marks: 100 | Min. Passing Marks: 36

MA(JMC )-118 (N)
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(enfHes, IToTHfad, i)
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GUe—3 IR ARGaS HaR & A= amam

SHIR—9 IR AREIH FAR BT FaAled AT AT

SHIR—10 IRIER FHAER AACRT Td <R ARGIS HaR

SHIR—11 I<TAETb FEY AR FaAR

SHIZ—12 IAMYFTH UENfTD! Td dRIdHR0T BT <R ARGIID FaR TR YHIG

EUs—4 ATqHROT Ug WfeAr

SHII—13 AR FIR Ud Al ARIH
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SHE—15 -9 AR BT Hargd Afear
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Suggested Text Book Readings:

® T HIT T A= gol

o TEHf o TR 7eAT — Ty f¥ig fame

o f&c TXISI- HETCAT TiEft, Forsiiad JheH

® THIcH HFSETS — SHEIT IUTET, THId TR

® Pramod K Nayar (2008)| An Introduction to Cultural Studies! Viva Books

® Meenakshi Gigi Durham, Douglas M| Kellner (2012)IMedia and Cultural Studies|
Blackwell Publishing

® P| Eric Louw (2012)l The Media and Cultural Productionl Sage Publication
® [yn Spillman (2002)I Cultural Sociologyl Blackwell Publishers

® John Storey (2009)| Cultural Theory and Popular Culturel Pearson Longman




Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: IV

Subject: Journalism & Mass Communication

Course Code: MA(JMC )-119 (N) Course Title: 99 gIHIRAT

Course Objectives:
e To produce news content adaptable to different media platforms;

e Tounderstand the techniques for gathering reliable information on the internet;
e To enhance the ability to understand digital media technology and its content.

Course Outcomes:

CO: 1 Learner will be able to understand the fundamentals of Web Journalism;
CO: 2 Learner will be able to produce programs and news packages on Web media;
CO: 3 Learners will know various media legal and ethical aspects of Web Journalism

Credits: 4 Type of Course: Core

Max. Marks: 100 | Min. Passing Marks: 36

MA(JMC )-119 (N)
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Suggested Text Book Readings:

U1 GA 1(2014) G977 HifeATeTdtehiicid dfoererd gfea

AW [T 1(2018) Tt 3T &1 HifSAT H Hife e 1 Fa7a] Ty | TSt ThIeH|
ﬁﬁﬂ;ﬁ%@'ﬂfl Wwwﬁmﬁagt,ww: T fe=dt Ter eTehreH|

= Hifean g0 AaE=R o SR fanivie were Hfear-fadst 2018

Sfean sads: = Hifedn o yvra sht THterrs) G G T AR et AR | (foeedt: dt v
ST TR TIATIISTT FeA2rss-, TseerT fédl i stehtant, 2012

Nieman Report: Truth in the age of social media (2012), Vol. 66 No. 2, summer 2012, Cambridge,
Nieman Foundation at Harvard University.Alice Ju, Sun Ho Jeong & Hsiang Iris Chyi (2014) Will
Social Media SaveNewspapers?, Journalism Practice, 8:1, 1-17, DOI:
10.1080/17512786.2013.794022

K.Kaustubh, Mobile Patrkarita , K.K. Publication New Delhi.

Kumar Suresh, Internet Patrakarita, Takshashila Prakashan, New Delhi.

Kulshresth Prof Vijay, Cyber Patrakarita, Rajasthan hindi Grantha Akadaami,Jaipur.

Singh Kumar Arvind, Web Patrakarita, Aadi Books, New Delhi.
Singh kumar Arvind, Web Madhyam, Lekan avam Patrakarita, Shree Publishers and distributers.

Electronic media and other digital components in the curriculum:

Choose any one or more than:

https://www | researchgate | net/publication/48382564 Online Journalism_in_the I

nformation_Age

https://shodhganga linflibnet | ac lin/bitstream/10603/95125/4/chapter%201.pdf

http://www | philol Imsu | ru/~discours/images/stories/speckurs/New media |pdf

7 https://www.youtube.com/watch?v=n]PDWBIVv21&list=PLE1dn2VcDboFcTQF1m5n2Gtv6I1ZTtSQot&index=99(NEW
MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav)



https://www.researchgate.net/publication/48382564_Online_Journalism_in_the_I
https://shodhganga.inflibnet.ac.in/bitstream/10603/95125/4/chapter%201.pdf
http://www.philol.msu.ru/~discours/images/stories/speckurs/New_media.pdf

Course prerequisites: Bachelar degree in any subject

Programme: MA(JMC) Year: 2023-24 Semester: IV

Subject: Journalism & Mass Communication

Course Code: MA(JMC )-120 (N) [Course Title: STE[TNel Y& : T Ufal UG Aifgan

Course Objectives:
e To evaluated through viva-voce by Concerned Subject Expert.
e To assess the learners ability to communicate with other person.
e To identify and analyse the learners presence of mind

Course Outcomes:

e After the completion of the course the learners shall be able:

e toindependently carry out research in the field of communication, Mass Communication, and
Mass Media;

e To write academic reports;

e To carry out research during their professional assignments.

Credits: 4 Type of Course: Core

Max. Marks: 100 | Min. Passing Marks: 36

MA(JMC )-120 (N)
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Suggested Text Book Readings: NA

This course can be opted as an elective by the students of following subjects: NA

Suggested equivalent online courses (MOOCs) for credit transfer: NA

Electronic media and other digital components in the curriculum:

Choose any one or more than: (Electronic Media: Audio/Video Lectures, Online
Counselling/Virtual Classes/E-Contents/e-SLM/OER/supplementary links for
reference/Video Conferencing/Radio broadcast/Web Conferencing/ Other electronic and
digital contents) NA

Name of electronic media NA Year of incorporation NA




