
PROGRAMME PROJECT REPORT 

 

,e-,-  ¼i=dkfjrk ,oa tulapkj½ 

M.A (Journalism & Mass Communication) 
MA(JMC) 

(4 Semester ) 

(In Accordance with NEP-2020) 
 

 

 

 

 

 

 

School of Humanities 
U. P. Rajarshi Tandon Open University, Prayagraj 

 

 

 

 

 



 

Contents  

 

 

1. Master’s Degree Programme  

 

 

2. M.A (Journalism & Mass Communication) M.A (JMC) 

2.1 Programme’s mission and objectives  

 

2.2 Relevance of the programme with Mission and Goals  

 

2.3 Nature of prospective target group of learners  

 

2.4 Appropriateness of  Programme to be conducted in ODL mode to acquire specific skills 

& competence  

 

2.5 Instructional Design  

 

2.6 Instructional Delivery Mechanism  

 

2.7 Procedure for admissions, curriculum transaction and evaluation  

 

2.8 Requirement of the laboratory support and Library Resources  

 

2.9 Cost estimate of the programme and the provisions  

 

2.10 Quality assurance mechanism and expected programme outcomes  

 

APPENDIX-I: Detailed Programme structure and syllabus  

 

APPENDIX-II: Guidelines for Research Project  
 

 

 

1. Master’s Degree Programme 

The National Education Policy (NEP) 2020 envisions a new vision that enable an individual to study one or 

more specialized areas of interest at a deep level, and also develop capabilities across a range of disciplines 

including sciences, social sciences, arts, humanities, languages, as well as professional, technical, and 

vocational subjects. The NEP 2020 focuses on the formulation of expected learning outcomes for all higher 

education programmes. It states that “National Higher Education Qualifications Framework (NHEQF)” 

shall be align with the National Skills Qualifications Framework (NSQF) to ease the integration of 

vocational education into higher education. It also points out that higher education qualifications leading to 

a degree/diploma/certificate shall be described by the NHEQF in terms of Outcome Based Education 

(OBE).  

The design of  M.A (Journalism & Mass Communication) M.A(JMC) 



  programme in line with NHEQF offers opportunities and avenues to learn core subjects but also to explore 

additional avenues of learning beyond the core subjects for holistic development of a learner. 

The uniform grading system will also enable potential employers in assessing the performance of the 

learner. In order to bring uniformity in evaluation system and computation of the Cumulative Grade Point 

Average (CGPA) based on learner’s performance in examinations, guidelines framed by the UGC are 

followed. Hence, adoption of NHEQF helps to overcome the gap between university degree and 

employability by introducing skills and competencies in the graduates.  

 

2. M.A (Journalism & Mass Communication) M.A(JMC) 
 Programme  
 

The structure and duration of postgraduate programme of Master’s in Philosophy in accordance with NEP 

2020 includes multiple exit options within this period, with appropriate certifications:  

• Level 8: A Bachelor’ Degree (Research) for 4 year programme after completing 4th year of 4-year            

B. A. programme OR PG Diploma in Journalism & Mass Communication ,after completing 1
st
 year (2 

semesters) of study of M.A.  

           programme.  

      

• Level 9: A M.A (Journalism & Mass Communication) M.A (JMC) programme after 2 years (4 

semesters) of study. 

 

2.1 Programme Mission & Objectives  
 

In line with the mission of the University to provide flexible learning opportunities to all, particularly to 

those who could not join regular colleges or universities owing to social, economic, ethical, moral and other 

constraints.The 2-year Post-Graduate Programme in  Journalism & Mass Communication to impart 

quality, holistic education in Philosophy studies that will lead to aesthetic, enjoyment educational 

empowerment and employability of student. 

 

The Post-Graduate Programme in Journalism & Mass Communication has the following objectives: 

 

 To acquire a deeper knowledge of literature, language, literary theory and research methodology. 

 The pre–requisite of the programme is to equip learners with a good knowledge of reading, 

comprehension and writing skills.  

 To provide basic knowledge of media  

 To provide advance knowledge of media research and media academics 

 To improve existing skills and learn new skills in media. 

 To understand the concept of society and media relationship  

 Recognize the basic components of Print media 

 Recognize the basic components of Electronic  media 

 Recognize the basic components of web  media 

 Understand about news, information and media management 

 Internet browsing , content search, email and collaborate with peers; 

 Understand about Inter Cultural Communication and media 
           



 

2.2 Relevance of the Programme with Mission and Goals  

The vision of this programme is to develop the schools as a certain academic excellence through 

teaching and research that encourage and nurtures literary sensibilities, language competence and critical 

thinking. the mission of the school is to offer advanced, career-oriented post graduate and research 

programmes importing professional knowledge ,employability and life skills as well as inculculating a 

vision of community growth and development strong ethical and moral values. 

The course provides an opportunity to understand the use of media. The course content is the perfect blend 

of extensive knowledge of theoretical and practical concepts that will help media students to understand the 

basic concepts of media. Media is a crucial part of human communication. Media meets the need for 

information and entertainment with news and various events in society. Along with this, there are many 

possibilities for employment in journalism and mass communication. It acts as a bridge between society and 

the government for information, education, and entertainment. Therefore, the academic study of 

communication is essential for a learner. Journalism and mass communication include academic courses in 

many forms of media, be it print or electronic, or web media. 

Several government non-government institutions, media houses, advertising agencies, channels, newspaper 

offices, and radio, television, and public relations departments are some areas where job opportunities exist 

for media students. Opportunities have also been created in research and teaching through a two-year 

postgraduate academic course in Journalism and Mass Communication. Learners may work in teaching and 

research areas of journalism and mass communication with print, electronic, or web media. 

 

2.3 Nature of Prospective Target Group of Learners  

The 2-year Post-Graduate Programme in M.A (Journalism & Mass Communication) M.A(JMC) is 

designed with the objective of  the graduate learners of any discipline who wants to improve  their 

knowledge  in Media The learners who have a keen interest for Media and look forword for career 

prospect in it.   

 

2.4 Appropriateness of Programme to be conducted in ODL mode to acquire specific skills & 

competence  

 

Learning outcomes after Level 8  

Learning 

Outcomes  

Elements of the descriptor  Level 8  

Bachelor’sDegree (Research)  
  

LO 1  Knowledge and understanding  • advanced knowledge about a 

specialized field of enquiry, with 

depth in one or more fields of 

learning within a broad 

multidisciplinary/interdisciplinary 

context.  

• a coherent understanding of the 

established methods and 

techniques of research and enquiry 



applicable to the chosen fields of 

learning.  

LO 2  Skills required to perform and 

accomplish tasks  

• a range of cognitive and technical 

skills required for performing and 

accomplishing complex tasks 

relating to the chosen fields of 

learning,  

• Cognitive and practical skills 

relating to the established research 

methods and techniques.  

LO 3  Application of knowledge and skills  • apply the acquired Practical and 

theoretical knowledge and a range 

of cognitive and practical skills to 

analyse the quantitative and 

qualitative knowledge gathered 

drawing on a wide range of 

sources for identifying problems 

and issues relating to the . 

• apply advanced knowledge 

relating to research methods to 

carryout research. 

LO 4  Generic learning outcomes  • listen carefully, read texts and 

research papers analytically and 

present complex information in a 

clear and concise manner to 

different groups/audiences.  

 

LO 5  Constitutional, humanistic, ethical 

and moral values  

• embrace and practice 

constitutional, humanistic, ethical 

and moral values in one’s life,  

• adopt objective and unbiased 

actions in all aspects of work and 

professional practice,  

 



LO 6  Employment ready skills and 

entrepreneurship skills and mindset  

• adapting to the future of work 

and responding to the demands of 

the fast pace of technological 

developments and innovations 

that drive shift in employers’ 

demands for skills, particularly 

with respect to transition towards 

more technology-assisted work 

involving the creation of new 

forms of work and Tecnology 

oriental lewners wants  to know 

ancient scientipic elements in 

Sanskrit Vanmaga.  

• exercising full personal 

responsibility for output of own 

work as well as for group/ team 

outputs and for managing work 

that are complex and 

unpredictable requiring new 

strategic approaches.  

 

 

2.5 Instructional Design  

2.5.1 2-year  M.A (Journalism & Mass Communication) M.A(JMC) 
 

 

The University follows the credit system in all its programmes. One credit is equal to 30 hours of learner’s 

study time which is equivalent to 15 lectures in conventional system. To earn a Master’s Degree, a learner 

has to earn 80 credits in minimum four semesters (two years) with 20 credits per semester. For earning 80 

credits, a learner has to go through the following Programme Structure: 

Programme Structure of M.A (Journalism & Mass Communication) M.A(JMC)under NHEQF  

Level  

 

Year  Sem  Core 

Course 

1  

Core 

Course 

2  

Core 

Course 

3  

Core 

Course   

Research 

component/ 

Literature 

Survey/  

Research 

Project  

Total 

credit  

8  1   1st 4  4  4  4  4  20 

   2nd 4  4  4  4  4  20 

9  02 3rd  4  4  4  4  4  20 

   4
th
   4  4  4  4  4  20 

Total 

credit  

  16  16  16  16  16  16  80 

 



Explanation of terms used for categorization of courses:  
 A. Course 1 to 3:A course, which should compulsorily be studied by a learner as a core requirement 

is termed as a Core course.  

 B. based on courses discussed in theory papers.  

 B. Industrial Training/ Survey/ Research Project/ Field Work/Apprenticeship/ 

Dissertation/Internship: An elective course designed to acquire special/advanced knowledge, such as 

supplement study/support study to a project work and a learner studies such a course on his own with an 

advisory support by a counsellor/faculty member.  

  Course curriculum: The details of syllabus is given in Appendix-I  

2.5.3 Language of Instruction: SLM is provided in Hindi. However, learner can write assignment and give 

Term End Examination (TEE) in Hindi or  Englsih 

 

 

2.5.4 Duration of the Programme  

 
Minimum duration in years: 02  Maximum duration in years: 04 

2.5.5 Faculty & Support Staff  

 

Director (1),  Assistant Professor (2) and supporting  staff (2)  

 

 

2.6 Instructional Delivery Mechanisms  
 

The Open University system is more learner-oriented and the student is an active participant in the teaching-

learning process. Most of the instructions are imparted through distance rather than face-to-face 

communication.  

The University follows a multi-media approach for instruction. It comprises of:  

• self-instructional printed material (Self Learning Material)  

• audio and video lectures  

• face-to-face counselling  

• assignments  

• Project work in some courses  

• teleconference/web conference  

• Web Enabled Academic Support Portal  

• e-GYANSANGAM (Open Educational Repository):  

   http://gyansangam.uprtou.ac.in  

• e-GYANARJAN:Its a Learning Management System based on Moodle (http://gyanarjan.uprtou.ac.in) to 

aid the learner through web conferencing, sharing of learning resources, counselling classes etc.  

 

2.6.1 Self-Learning Material  
 

The Self Learning Material (SLMs) are prepared in line with the UGC guidelines on preparation of SLMs. 

The prepared study materials are self-instructional in nature.  

The course material is divided into blocks. Each block contains a few units. 



Lessons, called units, are structured to facilitate self-study. The units of a block are similar in nature of 

contents. The first page of each block shows the number and title of the units included in the block. The first 

block of each course starts with the course introduction, and follows a brief introduction to the block. After 

the block introduction, emphasis is given to the contribution of knowledge to that specific course.   

 M.A (Journalism & Mass Communication) M.A(JMC) Programme Next, each unit begins with an 

introduction to talk about the contents of the unit. The list of objectives are outlined to expect the learning 

based outcome after working through the unit. This is followed by the main body of the unit, which is 

divided into various sections and sub-sections. Each unit is summarized with the main highlights of the 

contents.  

Each unit have several Questions and Terminal Questions /exercises. These questions help the learner to 

assess his/her understanding of the subject contents. At the end of units, additional 

references/books/suggested online weblink for MOOCs/Open Educational Resources for additional reading 

are suggested. 

2.6.2 Audio and Video lectures  

 

Apart from SLM, audio and video lectures have been prepared for some courses. The audio-video material 

is supplementary to print material. The video lectures are available at YouTube channel of university 

Uprtou Online Study (https://www.youtube.com/channel/UCj2XTEB6iCZwwIqmKw_jzYg). 

 

2.6.3 Counselling Classes  
 

The face to face (F2F) counselling classes are conducted at head quarter and study centers. The purpose of 

such a contact class is to answer some of questions and clarify the doubts of learners which may not be 

possible through any other means of communication. Well experienced counsellors at study centers provide 

counselling and guidance to the learners in the courses that They have chosen for study. The counselling 

sessions for each of the courses will be held at suitable intervals throughout the whole academic session. 

The time table for counselling classes are displayed at head quarter and University website as well as by the 

coordinator of study center, however, attending counselling sessions is not compulsory. It is noted that to 

attend the counselling sessions, learner has to go through the course materials and note down the points to 

be discussed as it is not a regular class or lectures. 

2.6.5 Laboratory Work   NA 

 

2.6.6 Teleconference/Web conference  

 

Teleconference/web conference, using done through ZOOM/webex in form of online special counselling 

sessions is another medium to impart instruction to and facilitate learning for a distance learner. The 

students concerned would be informed about the teleconferencing schedule and the place where it is to be 

conducted by sending bulk SMS. 

 

2.6.7 Web Enabled Academic Support Portal  
 

The University also provide Web Enabled Academic Support Portal to access the course materials, 

assignments, and other learning resources. 



2.6.8 e-GYANSANGAM  

The e-GYAMSANGAM (UPRTOU-OER REPOSITORY) is an open access platform for educational 

resources that rely on the concept of 5Rs namely; Reuse, Revise, Remix, Retain and Redistribute. Uttar 

Pradesh Rajarshi Tandon Open University in support with Commonwealth Educational Media Centre for 

Asia initiated the implementation of philosophy behind the NEP-2020 to provide equitable use of 

technology to support learners (SDG4). This not only ensure inclusive and equitable quality education 

opportunities but also provide faculty to repurpose high quality open educational resources (OER) such that 

innovative, interactive and collaborative learning environment is built. UPRTOU believes the philosophy of 

Antyoday (reaching to last person of the society) and facilitate the learner by providing Self Learning 

Materials, Audio/video Lectures, Assignments, Course materials etc. through face-to-face mode as well as 

distance mode. This e-GYANSANGAM depository will fulfill the educational facilities through equitable 

use of technology to the learners. 

Objectives  
• To provide low-cost access model for learners. To foster the policy of reaching to unreached.  

• To break down barriers of affordability and accessibility of educational resources.  

• To give faculty the ability to customize course materials for learners.  

• To provide equal access to affordable technical, vocational and higher education resources (SDG 4.3).  

• To provide ubiquitous access to anyone. This will facilitate the quick availability of educational 

resources and reduces time.  

• To supplement Self Learning Material (SLM).  

• To reduce the mentor-mentee gap as depository provide access to number of local access as well as global 

access to educational resources.  

2.6.9 e-GYANARJAN: It’s a Learning Management System based on Moodle 

(http://gyanarjan.uprtou.ac.in) to aid the learner through web conferencing, sharing of learning resources, 

counselling classes etc.  

 

2.6.10 Learner Support Service Systems  
 

(a) Study Centre  
A Study Centre has following major functions:  

(i) Counselling: Counselling is an important aspect of Open University System. Face to face contact-cum-

counselling classes for the courses will be provided at the Study Centre. The detailed programme of the 

contact-cum-counselling sessions will be sent to the learner by the Coordinator of the Study Centre. In these 

sessions learner will get an opportunity to discuss with the Counsellors his/her problems pertaining to the 

courses of study.  

(ii) Evaluation of Assignments: The evaluation of Tutor Marked Assignments (TMA) will be done by the 

Counsellors at the Study Centre. The evaluated assignments will be returned to the learner by the 

Coordinator of Study Centre with tutor comments and marks obtained in TMAs. These comments will help 

the learner in his/her studies.  

(iii) Library: Every Study Centre will have a library having relevant course materials, reference books 

suggested for supplementary reading prepared for the course(s).  

(iv) Information and Advice: The learner will be given relevant information about the courses offered by 

the University. Facilities are also provided to give him/her guidance in choosing courses.  



(v) Interaction with fellow-students: In the Study Centre learner will have an opportunity to interact with 

fellow students. This may lead to the formation of self-help groups.  

(b) Learner Support Services (LSS)  

The University has formed an LSS cell at the head quarter. The LSS cell coordinate with the Study Centre to 

get rid of any problem faced by the learner. 

2.7 Procedure for admissions, curriculum transaction and evaluation  

         2.7.1 Admission Procedure  
The University has formed an LSS cell at the head quarter. The LSS cell coordinate with the Study Centre to 

get rid of any problem faced by the learners. 

(a) The detailed information regarding admission will be given on the UPRTOU website and on the 

admission portal. Learners seeking admission shall apply online.  

 

(b) Direct admission to 2-year  ,e-,-  ¼i=dkfjrk ,oa tulapkj½ M.A (Journalism & Mass 
Communication),MA(JMC) programme is offered to the interested candidates.  

(c) Programme Fee: Rs. 8500 / year. The fee is deposited through online admission portal only.  

Entry Eligibility:  

Level 8: Bachelar degree in  any subject (B.A.)/B.A. (Honors)/ B.sc / B..com/  B.cam Etc  

Level 9: Students who successfully completed the Bachelors degree (Research) with Philosophy as one of 

the Subject at level 8 will get admission in 2nd year of ,e-,-  ¼i=dkfjrk ,oa tulapkj½ M.A (Journalism & 

Mass Communication),MA(JMC)programme in accordance with NEP-2020.  

 

2.7.2 Evaluation  

 

The evaluation consists of two components: (1) continuous evaluation through assignments, and (2) term-

end examination. Learner must pass both in continuous evaluation as well as in the term-end examination of 

a course to earn the credits assigned to that course. For each course there shall be one written Terminal 

Examination. The evaluation of every course shall be in two parts that is 30% internal weightage through 

assignments and 70% external weightage through terminal exams. 

(a) Theory course    Max. Marks  

Terminal Examination     70  

Assignment       30  

Total        100  

 

(b) Practical course (Research Project & Viva-voce) : Max. Marks  
 

Marks of Terminal Project Examination shall be awarded as per following scheme:  

i. Project work                   100  

ii. Viva-voce        100  

iii. Litrary Survey       100 

 

The following 10-Point Grading System for evaluating learners' achievement is used for CBCS 

programmes: 

10-Point Grading System in the light of UGC-CBCS Guidelines  



Letter Grade  Grade Point  % Range  

O (Outstanding)  10  91-100  

A+ (Excellent)  9  81-90  

A (Very Good)  8  71-80  

B+ (Good)  7  61-70  

B (Above Average)  6  51-60  

C (Average)  5  41-50  

P (Pass)  4  36-40  

NC (Not Completed)  0  0-35  

Ab (Absent)  0  

Q  Qualified  Applicable only for 

Non-Credit courses  

NQ  Not Qualified  

 

Learner is required to score at least a ‘P’ grade (36% marks) in both the continuous evaluation 

(assignments) as well as the term-end examination. In the 

overall computation also, learner must get at least a ‘P’ grade in each course to be eligible for the M.A 

(Journalism & Mass Communication) M.A(JMC). degree.  

 

Computation of CGPA and SGPA  
 (a) Following formula shall be used for calculation of CGPA and SGPA  

 

For jth semester  

SGPA (Sj) = Σ (Ci *Gi)/ Σ Ci  

where,  

Ci = number of credits of the ith course 

in jth semester  

Gi= grade point scored by the learner 

in the ith course in jth semester.  

CGPA = Σ (Cj *Sj)/ Σ Cj  where,  

Sj = SGPA of the jth semester  

Cj = total number of credits in the jth 

semester  

              

 

 

   (b) Award of Division  

 

2.7.3 Multiple Entry and Multiple Exit options  

 

The 2-year M.A (Journalism & Mass Communication),MA(JMC) is an Outcome-Based Education 

(OBE) for qualifications of different types. The qualification types and examples of title/nomenclature for 

qualifications within each type are indicated in Table 1. 

 

 

 



Division  Classification  

1st Division  6.31 or more and less than 10 

CGPA  

2nd Division  4.73 or more and less than 

6.31 CGPA  

3rd Division  3.78 or more and less than 

4.73 CGPA  

 

2.8 Requirement of the laboratory support and Library Resources    

 The SLM, supplementary text, audio and video material of the various courses of the programme is 

available through the online study portal of the University. The University also has a subscription of 

National Digital Library to provide the learners with the ability to enhance access to information and 

knowledge of various courses of the programme.  

 

2.9 Cost estimate of the programme and the provisions  

 

2-year M.A (Journalism & Mass Communication),MA(JMC) programme consists of 16 theory courses, 03 

research 01 Feild Repoting activities one course is of 4 credits which consist of approx.12 to 16 units. The 

total approximated expenditure on the development of 16 papers is: 

 

S. 

No.  
 

 

Item  
 

 

Cost per Unit (writing 

& editing)  

 

 

Total 

cost 

(Rs.)  
 

1  

Total no. of units in 16 paper = 16*16=256 

 

As per University rules  

7500 /- per unit 
 

 

1920000 
 

2  

BOS Meetings etc.  
 

 

100000  
 

 

100000  
 

 

                                                                                                                              

Total  
 

 

2020000 
 

 

2.10 Quality assurance mechanism and expected programme outcomes  
 

(a) Quality assurance mechanism: The program structure is developed under the guidance of the Board of 

studies comprising external expert members of the concerned subjects followed by the School board. The 

program structure and syllabus is approved by the Academic Council of the University. The course structure 

and syllabus is reviewed time to time according to the feedback received from the stakeholders and societal 

needs.  

The Centre for Internal Quality Assurance will monitor, improve and enhance effectiveness of the 

programme through the following: 

Annual academic audit  

  



Feedback analysis for quality improvement  

 

Regular faculty development programmes  

 

Standardization of learning resources  

 

Periodic revision of programme depending upon the changing trends by communicating to the concerned 

school 

 

 

APPENDIX-I: Detailed Programme structure and syllabus  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



,e-,- ¼i=dkfjrk ,oa tulapkj½ 

M.A (Journalism & Mass Communication)  
Total Creadit - 80 

MA(JMC) NEP 2020 

Semester 
Course Code 

 
Title of Course 

Credits 

 

Max. 
Marks  

I
st
  

Semester  

MA(JMC )-101 (N) tulapkj ,oa i=dkfjrk% Lo:Ik vkSj fl)kUr 4 70+30=100 

MA(JMC)-102 (N) lekpkj ladyu] ys[ku ,oa lEiknu  4 70+30=100 

MA(JMC)-103 (N) tuek/;eksa ds fy, ys[ku  4 70+30=100 

MA(JMC)-104 (N) fgUnh i=dkfjrk 4 70+30=100 

MA(JMC)-105 (N) QhYM fjiksZfVax izkstsDV 4 100 

     Total Credits in  I Semester 20 500 

 

 

II
nd

  

Semester 

MA(JMC)-106 (N) 
ehfM;k ,oa lekt 

4 70+30=100 

MA(JMC)-107 (N) 
izsl fof/k 

4 70+30=100 

MA(JMC)-108 (N) 
tulEidZ Lo:Ik vkSj fl)kUr  

4 70+30=100 

 

MA(JMC)-109 (N) 
ehfM;k “kks/k  

4 70+30=100 

MA(JMC)-110 (N) QhYM LVMh (xSj ljdkjh laxBu@ ehfM;k 

laLFkku fjiksZV @bUMLVªh;y Vªsfaux) 

4 100 

     Total Credits in  II Semester 20 500 

 III
rd

  

Semester 

MA(JMC)-111 (N) foKkiu Lo:Ik vkSj fl)kUr  4 70+30=100 

MA(JMC)-112 (N) tulEidZ ds fofo/k vk;ke 4 70+30=100 

MA(JMC)-113 (N) fQYe ,oa bysDVªkfud ehfM;k 4 70+30=100 

MA(JMC)-114 (N)  QksVksxzkQh fl)kUr vkSj vH;kl 4 70+30=100 

MA(JMC)-115 (N) lkfgR; losZ{k.k ,oa iz”ukoyh/ lk{kkRdkj vuqlwph 

fuekZ.k 

4         100 

     Total Credits in  IIISemester 20 500 

IV
th

  

Semester 

MA(JMC)-116 (N) fodkl lapkj 4 70+30=100 

MA(JMC)-117 (N) ekuokf/kdkj ,oa drZO;  4 70+30=100 

MA(JMC)-118 (N) vUrj lkaLd`frd lapkj % vo/kkj.kk ,oa vk;ke 4 70+30=100 

MA(JMC)-119 (N) osc i=dkfjrk 4 70+30=100 

MA(JMC)-120 (N) y?kq“kks/k izcU/k % “kks/k izLrqfr ,oa ekSf[kdh 4 70+30=100 

       Total Credits in  IV Semester 20 500 

        Grand Total Credits/ Max. Marks 80 2000 

 



Course prerequisites:  Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   I 

      Subject:   Journalism & Mass Communication 

Course Code: MA(JMC )-101 (N) 
Course Title:  tulapkj ,oa i=dkfjrk% Lo:Ik vkSj fl)kUr 

Course Objectives:   
 To provide basic knowledge of communication and media;  

 To improve the existing skills and to learn new skills in media. 

Course Outcomes:  
CO:1  Learners will acquire knowledge and skills about the communication process and its various 

forms; 

CO:2 Learners will be able to understand various theories and models of communication; 

CO:3 Learners will have enhanced communication skills; 

CO:4 Learners will have improved writing skills; 

CO:5 Learners will come to know the process, elements, and different levels of communication. 

Credits:   04 Type of Course: Core  

Max. Marks:100  Min. Passing Marks:  36 

tulapkj ,oa i=dkfjrk% Lo:Ik vkSj fl)kUr 

[k.M &1  lapkj ,oa tuek/;eksa dh Hkwfedk 

 bdkbZ&1 lapkj & vFkZ] ifjHkk"kk] izdkj  

 bdkbZ&2 lapkj ds ekWMy 

 bdkbZ&3 tulapkj ds fl)kar  

 bdkbZ&4 tuek/;eksa ds izHkko  

 [k.M&2  % i=dkfjrk 

 bdkbZ&5 i=dkfjrk % vFkZ] vo/kkj.kk] Lo:i ,oa nkf;Ro  

 bdkbZ&6 Hkk"kk;h i=dkfjrk dh Hkwfedk 

 bdkbZ&7 Hkkjr esa vaxzsth i=dkfjrk 

 bdkbZ&8 i=dkfjrk dk lkfgfR;d ,oa lkaLd`frd Lo:i 

 [k.M &3  fofo/k tuek/;e  

 bdkbZ&9 eqfnzr ek/;e % 

 bdkbZ&10 ikjEifjd yksd ek/;e  

 bdkbZ&11 jsfM;ks dk laf{kIr ifjp; 

 bdkbZ&12 Vsyhfotu laf{kIr ifjp; 

 [k.M&4 ehfM;k laxBu 

 bdkbZ&13 lekpkj&lfefr;k¡   



 bdkbZ&14 tuek/;eksa ds fofHkUu foHkkxksa dk laxBu  

 bdkbZ&15 ljdkj ds ehfM;k laxBu 

 bdkbZ&16 Hkkjr esa ehfM;k O;olk; 

 

Suggested Text Book Readings:  

स िंह ओम प्रकाश,  िंचार के मूल स द्धान्त, क्लास कल पब्ललकेशन, 2002, 

राजगढ़िया विष्णु, जन िंचार स द्धान्त और अनपु्रयोग, राधाकृष्ण प्रकाशन,ढ़िल्ली. 

पारख जिरीमल्ल, जन िंचार माध्यमों का िचैाररक पररप्रेक्ष्य, ग्रिंथ सशल्पी,ढ़िल्ली. 

गौतम रुपचन्र,  िंचार  े जन िंचार, श्री नटराज प्रकाशन, 2002 

स िंह डा श्रीकािंत,  म्प्प्रेषण प्रततरुप एििं स द्धान्त, भारत पब्ललश स एण्ड डडस्ट्रीलयटू स, फैजाबाि. 

हींगड़  ,।ए (2002)ए संचार के ससद्ांतए जयपुर  :राजसार ाा न सहं ह थां ीका कह  

Kumar K. J: Mass Communication in India, Jaico Publishing house1994 

Vivian J: The Media of Mass Communication Pearson Boston, New York.2012 

Dominick J. R: The Dynamics of Mass Communication Mcgraw Hill 1999 

Stanley D & Baran J: Mass Communication Theory & Practice, Maffield Publishing 

Electronic media and other digital components in the curriculum: 
Choose any one or more than: UPRTOU Online Study you Tube Channel  

http://14.139.237.190/other_pdf/PGDJMC-MJMC-101-H-380.pdf 

https://www.youtube.com/watch?v=99Egwr-T3U8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=5 
Dr.SADHANA SRIVASTAVA ( Career Opportunities In Journalism And Mass Communication) 
 
https://www.youtube.com/watch?v=BNpT7G7JQdQ&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=8(BASIC 
INFORMATION ABOUT ASSIGNMENT AND MEDIA COURSES by. Dr. Sadhana Srivastav) 

 

 

 

 

 

 

 

 

http://14.139.237.190/other_pdf/PGDJMC-MJMC-101-H-380.pdf
https://www.youtube.com/watch?v=99Egwr-T3U8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=5


Course prerequisites:   Bachelar degree in  any subject 

Programme:  MA(JMC ) Year:     2023-24 Semester:   I 

      Subject:     Journalism & Mass Communication 

Course Code:  MA(JMC )-102(N) 
Course Title:   Lkekpkj&ladyu] ys[ku ,oa lEiknu 

Course Objectives: 

To enlighten the students with various aspects of the media and its significance; 

•To make students capable of understanding various aspects of content preparation for media; 

•To enhance the News writing skills of students; 

•To enable them to write different News formats. 

Course Outcomes:  

CO: 1 Learner will get information about various forms of print media. 

CO: 2 Learner will get information about various technologies widely in use in print journalism. 

 CO: 3 Learner will enhance journalistic skills  

CO: 4 Learner will get information about various contemporary issues of media. 

 CO: 5 Learner will impart reporting and editing skills  

 

Credits:4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

Lkekpkj&ladyu] ys[ku ,oa lEiknu 

[k.M &1 lekpkj ladyu  

 bdkbZ&1 lekpkj % vFkZ] rRo ,oa lzksr  

 bdkbZ&2 fjiksfVZax % O;k[;kRed] vUos"k.kkRed  

 bdkbZ&3 laoknnkrk lEesyu vkSj lk{kkRdkj  

 bdkbZ&4 laiknd vkSj laoknnkrk  

[k.M &2 fo'ks"khd`r fjiksfVZax  &1 

 bdkbZ&5 bysDVªkfud ehfM;k esa fjiksfVZax  

 bdkbZ&6  vijk/k vkSj U;k;ky; fjiksfVZax  

  bdkbZ&7  lalnh; fjiksfVZax 

 bdkbZ&8 [ksy fjiksfVZax 

[k.M &3  fo'ks"khd`r fjiksfVZax  &2  

 bdkbZ&9 d`f"k fjiksfVZax 

 bdkbZ&10 foKku vkSj izkS|ksfxdh i=dkfjrk 

            bdkbZ&11 vkfFkZd] okf.kfT;d ,oa vkS|ksfxd i=dkfjrk 

 bdkbZ&12 tulEidZ if=dk,W& ckg; ,oa vkrafjd 

  



[k.M&4  lEiknu 

 bdkbZ&13 lEiknu ds fl)kar] ifjHkk"kk] vko';drk 

 bdkbZ&14 QksVks lEiknu  

 bdkbZ&15 eqnz.k ,oa i`"B lktlTtk&eqnz.k rduhd  

 bdkbZ&16 vuqokn vkSj Hkk"kk n{krk  

 

 

 Suggested Text Book Readings: 

 

 पत्रकाररता : जसनात्मक लेखन और रचना-प्रक्रिया, लेखक : प्रो अरुण कुमार भगत : नेशनल बकु रस्ट्ट, ढ़िल्ली, प्रकाशन 

िषस :2022 

 ढ़हिंिी की आधुतनक पत्रकाररता, लेखक :प्रो अरुण कुमार भगत, प्रकाशक :नेशनल बकु रस्ट्ट, ढ़िल्ली, प्रकाशन िषस :2018 

 स फस   माचार )पत्रकाररता प्रसशक्षण की पसु्ट्तक(, प्रकाशक: इिंस्ट्टीट्यटू ऑफ प्रोफेशनल स्ट्टडीज, इलाहाबाि 

विश्िविद्यालय, वितरक: िाणी प्रकाशन, नई ढ़िल्ली, िषस: 2006। 
  माचार अिधारणा और लेखन प्रक्रिया,  ुभाष धूसलया ि आनिंि प्रधान, भारतीय जन िंचार  िंस्ट्थान,           

o नई ढ़िल्ली, 2004.  

 भेंट िातास और पे्र  कॉन्रें  , प्रो  .मनोहर प्रभाकर , राधाकृष्ण प्रकाशन, नई ढ़िल्ली, 2003.  

  ूचना प्रौद्योगगकी और  माचार पत्र, रिीिंर शुक्ला, राधाकृष्ण प्रकाशन, नई ढ़िल्ली, 2005.  

  माचार बाजार की नतैतकता - शमास , कुमि,ु नई ढ़िल्ली  : ामतयक , 2013. 

  म्प्पािकीय विमशस - शमास , बल्िेि भाई, ढ़िल्ली, : यश 2019.  

  म्प्पािन कला - शमास , राम प्रकाश, ढ़िल्ली:, रोविन, 2018.  

 ढ़हिंिी मीडडया के हीरोोः िेश के 101 मीडडया ढ़िग्जों की  क् ेज स्ट्टोरीज, द्वििेिी  िंजय, नई       

o ढ़िल्ली,यश 2018. 

  माचार और  िंिाििाता - काशीनाथ जोगलेकर , विश्िविद्यालय प्रकाशन, िाराण ी, 1997 

  माचार  िंकलन और लेखन –निंि क्रकशोर ात्रखा , ढ़हन्िी  समतत, उप्र 1974  

  िंपािन कला - एन  ी पिं त , तक्षशीला प्रकाशन, नई ढ़िल्ली, 2004 

 Kamath,V :The Journalists Handbook, Vikas Publishing House, New Delhi, 1980 

 Hough G A : News Writing Kanishka Publishers, New Delhi, 2004 

 Mencher, M : Basic News Writing, W C Brown Publisher UK, 1989 

 Srivastava, K.M. : News Reporting & Editing. Sterling Publishers, 1987 

Electronic media and other digital components in the curriculum:  

https://www.youtube.com/watch?v=46u4IO6LtzI&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQo

t(PROGRAMME - MJ COURSE / PAPER - MJ-02/PGDJMC-02 Press law by Dr. Satish Chandra 

Jaisal 



 

 

 

 

 

 

 

 

 

) 

http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf (New Reporting, writing , 

editing )  

https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE0dn2VcDboFcTQF0m2n2Gtv6IZTtS

Qot&index=4 

(फोटो पत्रकाररता by Dr.Sadhana Srivastava) 

https://www.youtube.com/watch?v=VDYM0ru1-

YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=6 

(Qualities,Role and Responsiblities of Reporter by. Dr.SADHANA SRIVASTAVA 

)  

https://www.youtube.com/watch?v=nJPDWBlVv2I&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtS

Qot&index=99(NEW MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav 

 

Name of electronic media 
Year of incorporation 

http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4
https://www.youtube.com/watch?v=VDYM0ru1-YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=6
https://www.youtube.com/watch?v=VDYM0ru1-YA&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=6


Course prerequisites:   Bachelar degree in  any subject 

Programme:   MA(JMC ) Year:     2023-24 Semester:   I 

    Subject:    Journalism and mass Communication 

Course Code:  MA(JMC )-103(N)  Course Title:     जनमाध्यमों के सलए लेखन 
Course Objectives:  

 To enlighten the students with various aspects of the media and its significance. 

•To make students capable of understanding various aspects of content preparation for media; 

.•To enhance the writing skills of students; 

•To enable them to write in different print formats. 

 

CourseOutcomes:  

CO: 1 Learner will get information about various forms of print media; 

CO: 2 Learners will have information about various technologies widely used in print journalism; 

CO: 3  Learners will enhance journalistic skills in print media Writing;  

CO: 4  Learners will have enhanced journalistic skills in Television Writing; 
CO: 5. Learners will have enhanced journalistic skills in Radio Writing 

Credits:4 Type of Course: Core 

Max. Marks:100                               Min. Passing Marks:36 

             MA(JMC )-103(N) 

tuek/;eksa ds fy, ys[ku 

[k.M&1 fizaV ek/;eksa ds fy, ys[ku 

 bdkbZ&1 lekpkj ys[ku ds ewy rRo 

 bdkbZ&2 vkeq[k ,oa 'kh"kZd ys[ku  

 bdkbZ&3 Qhpj ys[ku 

 bdkbZ&4 lEikndh; ys[ku ,oa lEiknd ds uke i= 

 [k.M&2 Lora= i=dkfjrk vkSj i=dkfjrk ds fy, ys[ku 

 bdkbZ& 5 LrEHk ys[ku egRo ,oa izHkkoA 

 bdkbZ&6  Lora= ys[ku ,oa i=dkfjrk 

 bdkbZ&7 Qhpj lfefr;ka ,oa if=dk esa Qhpj dk izLrqrhdj.k 

 bdkbZ&8 if=dk ys[ku( Hkk"kk'kSyh ,oa izLrqfr  

[k.M &3 jsfM;ks ds fy, ys[ku 



 bdkbZ&9 jsfM;ks lekpkj % ladYku vkSj ys[ku  

 bdkbZ10  lEiknu vkSj okpu 

 bdkbZ&11 jsfM;ks ds fofo/k dk;Zdze 

 bdkbZ&12  jsfM;ks izlkj.k ¼izkFkfed] jk"Vªh;] fofo/k Hkkjrh] ,Q-,e-] lkeqnkf;d ] fons'k ½ 

[k.M &4  Vsyhfotu vkSj fQYe i=dkfjrk  

 bdkbZ&13 Vsyhfotu pSuYl ,oa izlkj.k usVodZ 

 bdkbZ&14 Vsyhfotu izksMD'ku  

 bdkbZ&15 QksVks i=dkfjrk 

 bdkbZ&16 Hkkjrh; fQYEk i=dkfjrk 

 

Suggested Text Book Readings: 

ढ़हिंिी की आधुतनक पत्रकाररता, लेखक :प्रो अरुण कुमार भगत, प्रकाशक :नेशनल बुक रस्ट्ट, ढ़िल्ली, प्रकाशन 

िषस :2018 

 

पत्रकाररता : जसनात्मक लेखन और रचना-प्रक्रिया, लेखक : प्रो अरुण कुमार भगत : नेशनल बुक रस्ट्ट, 

ढ़िल्ली, प्रकाशन िषस :2022 

प्रयोजनमूलक ढ़हन्िी और मीडडया लेखन, धनिंजय चोपडा प्रकाशक: ाढ़हत्य भण्डार, इलाहाबािय िषस: 2020,  

का र लास ररपोर्टर - जयककाज सठपािह , ीकन ककाजन कानपरु,  2004  

रे्लहसिजन सकाचार लेखन और िाचन,लेखक -।च ।च कसु्तफा जै ह, ककाजक- सलुभ ककाजन, लखनऊ ए 

रेडडयोोः माध्यम और तकनीकी, कठेररया, धरिेश, ढ़िल्ली  :सशल्पायन , 2013. .  

भारतीय इलेक्रॉतनक मीडडया - डॉ िेिेत स िं ह , प्रभात प्रकाशन, नई ढ़िल्ली, 2007  

रेडडयो प्र ारण, कौशल शमास, प्रभात प्रकाशन, नई ढ़िल्ली . 

रेडडयो िातास सशल्प, स द्धनाथ कुमार, राधाकृष्ण प्रकाशन, नई ढ़िल्ली . 

Suggested online courses(MOOCs) 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Link  https://onlinecourses.swayam2.ac.in/cec22_ge11/preview  

      दृश्य -श्रव्य माध्यम लेखन    By डॉ  .िवर ीशंवरर्ूस   |   दक्षिण बिहाि केन  ् द्रीं वरू  ् रवरद्ंालं, गंा 
(बिहाि)   

 https://youtube.com/@drishyashravyamadhyamlekha1116 

Drishay Sharvay madhyam lekhan by Dr Ravi Suryvanshi  

 

Electronic media and other digital components in the curriculum:5  

http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf (New Reporting, writing)  

https://www.youtube.com/watch?v=ZvV3pQyL-

cs&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=7(Radio Journalism By. Dr.Sadhana 

Srivastava 

  

https://www.youtube.com/watch?v=nJPDWBlVv2I&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTt

SQot&index=99(NEW MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav 

 

Name of electronic media 
Year of 

incorporation 

https://onlinecourses.swayam2.ac.in/cec22_ge11/preview
https://youtube.com/@drishyashravyamadhyamlekha1116
http://14.139.237.190/other_pdf/PGDJMC-103-MJMC-103-%20372.pdf


Course prerequisites:         Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   I 

      Subject:    Journalism & Mass Communication 

Course Code:        MA(JMC )-104(N) 
 

Course Title: fgUnh i=dkfjrk  

 

Course Objectives:  

 To provide basic knowledge  of  Hindi Journalism;  

 To improve  the existing skills and to learn new skills in media; 

 To understand the fundamental components of media. 
 

Course Outcomes:  

CO: 1 Learner will be able to understand the fundamentals of Hindi Journalism; 

 CO: 2 Student will enhance knowledge about various newspaper and magazine;  

CO: 3 Learner will enhance making knowledge about various topics of print media;  

 CO: 4 Learner will be able to write   News;   

  CO: 5 Learner will study the role of Hindi journalism in society. 

Credits:4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

                      MA(JMC )-104(N) 

           fgUnh i=dkfjrk 

 

[k.M &1 fgUnh i=dkfjrk dh Hkwfedk 

bdkbZ&1 Hkk’kk;h i=dkfjrk  

bdkbZ&2 Hkkjr ds lafo/kku esa fgUnh  

bdkbZ&3 fgUnh Hkk’kh izns”kksa dh fgUnh i=dkfjrk  

bdkbZ&4 xSj fgUnh jkT;ksa esa fgUnh i=dkfjrk  

 [k.M& 2 fgUnh i=dkfjrk dk fodkl 

bdkbZ&5 izkphu Hkkjr esa i=dkfjrk dk Lo:i  

bdkbZ&6 Lokra™;ksRrj Hkkjr esa fgUnh i=dkfjrk dk Lo:i  

bdkbZ&7 Hkkjr esa fgUnh ds izeq[k i= ,oa if=dk,¡] 

bdkbZ&8 fgUnh i=dkfjrk ds le{k pqukSfr;k¡ 

 [k.M& 3  fgUnh i=dkfjrk dk Lo:i 

bdkbZ&09 fgUnh lekpkj i=ksa dk oxhZdj.k  

bdkbZ&10  fgUnh dh if=dkvksa dk Lo:i  

bdkbZ&11 fgUnh i=dkfjrk dh Hkk’kk dk ekudhdj.k  



bdkbZ&12 fgUnh i=dkfjrk dk Hkfo’;  

[k.M& 4  fgUnh i=dkfjrk vkSj bysDVªkfud ehfM;k 

bdkbZ&13 jsfM;ks izlkj.k 

bdkbZ&14 Vsyhfotu izlkj.k  

            bdkbZ&15 fQYe ,oa fgUnh i=dkfjrk  

bdkbZ&16 dsfcy Vh0oh0 vkSj  uohure lwpuk izkS|ksfxdh 

 

Suggested Reading:  

जेए नर्राजनए भारतहय पठकाररता का इसतहास, स लार लह  :ककाजन सिभाग सनचना ि कसारप्र कंठालय , भारत सरकार  

सकश्र,कृष्प्रसिहारहए सह ंह पठकाररतााः जातहय चेतना और खड़ह िोलह सासहत्य की सनकाटप्र भनसकए स ललहाः भारतहय ज्ञानपहि 

  ीनजुा  ,ाा ए  कगंला ए भारतहय पठकाररतााः नींि के पत्ारए भोपालाःकध्य क ेज सह ंह थंा ीका कह  

 सकश्रीतयतुा ,नं  (सएं) सह ंह के ककखु सकाचार पठ और पसठका।ं )खंा  ो(एभोपालाः काखनलाल चतिुे ह राष्रहय 

पठकाररता ।िं सचंार सिश्वसिद्यालय 

 सकश्र,निनहतए िाप्रह आकाजिाप्रह  ,ककाजन सिभाग ,सनचना और कसारप्र कंठालय ,नन स ललह  

 कश्यप, श्याक और कुकार ककेुजए रे्लहसिजन की कहानह ,स ललहाः राजककल ककाजन  ,नन स ललह  

 Joglekar, KएG (2005) Press Freedom: The Indian Story, Publication Division, Ministry of 

Information and broadcasting, Govt of India 

  Jeffrey, Robin (2000) Indians Newspaper Revolution: Capitalism, Politics and the Indian- 

Language Press 1977-99, New Delhi: Oxford University Press 

Ninan, Sevanti (2007) Headlines from the Heartland: Reinventing the Hindi Public Sphere, New Delhi: 

Thousand Oaks, Califए: Sage Publicationsए 

http://14.139.237.190/other_pdf/PGDJMC-105-MJMC-105-%20440%20HINDI.pdf ( Hindi Patrkarita) 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://14.139.237.190/other_pdf/PGDJMC-105-MJMC-105-%20440%20HINDI.pdf


 

 

 

 

 

 

Course prerequisites:    Bachelar degree in  any subject 

Programme:  MA(JMC ) Year:     2023-24  Semester:   I 

      Subject:      Journalism & Mass Communication 

Course Code:  MA(JMC )-105(N) Course Title:     QhYM fjiksZfVax izkstsDV 

 

Course Objectives: 

 To provide basic knowledge  of  different kinds of journalistic writing and Journalism;  

 To improve existing skills and to learn new skills in media. 
 

Course Outcomes:  

  Student will have knowledge about writing ; 

 Student shall learn different types of leads (intro) and the importance of inverted pyramid style of news 

writing; 

 Student's reporting skills will be developed. 

Credits: 4 Type of Course:  Core 

Max. Marks:100 Min. Passing Marks:36 

                     
QhYM fjiksZfVax izkstsDV   

f”k{kkFkhZ izk;ksfxd dk;Z ds fy, fuEufyf[kr 15 “kh’kZd esa ls fdUgha 10 “kh’kZd ij izk;ksfxd dk;Z lEiUu 

djsaxsA ijh{kkFkhZ izk;ksfxd dk;Z dh rhu izfr rS;kj djsxsA ftles doj ist vkSj fd;s x;s izk;ksfxd dk;Z dh 

vuqdzfedk Hkh gksxhA ,d rjQk A-4 dkxt ij gLrfyf[kr vFkok Vkbi djk mDr dk;Z lEiUu djsaxsA 

¼1½ lekpkj nks dkye&01] rhu dkye&02] ¼2½ Qkyksvi&01 ¼3½ lekpkj fo'ys"k.k ¼5 W IH½&01 ¼4½ ys[k&01 

¼750 'kCn U;wure½ ¼5½ Qhpj&01 ¼6½ lEikndh;&01 ¼7½ U;wt fLØIV ¼Vhoh½&01, ¼8½ U;wt fLØIV 

¼jsfMvks½&01 ¼9½ foKkiu dkWih ¼lekpkj i= gsrq½&01 ¼10½ foKkiu dkWih ¼Vhoh gsrq½&01 ¼11½ fo'ofo|ky; 

dh osclkbV dk fo'ys"k.k&02 ¼12½ fQYe leh{kk&01 ¼13½ ist ys vkmV&01 ¼14½ lapkj dk ekMy O;k[;k 

lfgr&02 ¼15½ laiknd ds uke i=&02 

Name of electronic media 
Year of incorporation 



Course prerequisites:   Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   II 

      Subject:     Journalism & Mass Communication 

Course Code: MA(JMC )-

106(N) 
 

ehfM;k vkSj lekt 

 

Course Objectives: 

 To understand and acknowledge the social structure of India;  

 To  understand  various theories of society. 

 

Course Outcomes:  

CO:1 Learners will enhance their communication skills for social development; 

CO:2 Learners will understand the contemporary issues in media; 
CO:3 Learner will get knowledge about various media laws and ethical aspects of the media profession and 

society; 

CO:4 Learners will be able to analyze the current issues of society. 
 

Credits:4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

MA(JMC )-106(N) 

ehfM;k vkSj lekt 

 

[k.M &1 ehfM;k ds lkekftd nkf;Ro  

 bdkbZ&1 Hkkjrh; lekt % ,sfrgkfld Lo:i 

 bdkbZ&2 Hkkjrh; lekt % lkekftd Lo:i 

 bdkbZ&3 ehfM;k vkSj oS'ohdj.k  

 bdkbZ&4 ehfM;k vkSj lkef;d eqn~ns  

 

 [k.M&2 tulapkj vkSj fodkl 

 bdkbZ&5 fodkl vkSj fodkl lapkj dh vo/kkj.kk  

 bdkbZ&6 d`f"k vkSj fodkl lapkj 

 bdkbZ&7 lwpuk izkS|ksfxdh ,oa xzkeh.k fodkl  

 bdkbZ&8 lapkj ,oa fodkl ds uohu ifjn'̀;  

 

[k.M&3 vUrjkZ"Vªh; lapkj  

 bdkbZ&9 ubZ fo'o lapkj O;oLFkk  



 bdkbZ&10 vUrjkZ"Vªh; lekpkj lfefr;k¡ ,oa laxBu  

 bdkbZ&11 vUrjkZ"Vªh; lwpuk izokg ,oa vlarqyu  

 bdkbZ&12 ehfM;k dh lelkef;d fLFkfr  

 

[k.M&4 bysDVªkfud ehfM;k dk izHkko {ks= 

 bdkbZ&13 Hkkjr esa bysDVªkfud ehfM;k  

 bdkbZ&14   i;kZoj.k vkSj  tulapkj 

 bdkbZ&15 ehfM;k vkSj efgyk,W 

 bdkbZ&16  tuek/;eksa dk izHkko   

 

Suggested Text Book Readings: 

1. Patrakarita ka Itihas avm  Jansanchar Madhyam. Dr. Sanjeev Banawat,  University Publication Jaipur 

2. Kamar j Keval: Mass Communication In India, Jaico Publication, Mumbai 

3. Sanchat aur Samachar. Dr. Mukul Srivastava, New Royal Book Company, 

Suggested online course (MOOCs)  

Society and Media 

By Dr. Durgesh Tripathi   |   Guru Gobind Singh Indraprastha University (GGSIPU), New Delhi 

https://onlinecourses.swayam2.ac.in/cec23_ge09/previewBy 

 

Name of electronic media 
Year of 

incorporation 

 

 

 

 

 

 

 

 

 

 

 

https://onlinecourses.swayam2.ac.in/cec23_ge09/previewBy


Course prerequisites:    Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   II 

      Subject:    Journalism & Mass Communication 

 

Course Code: MA(JMC )-107(N) 

 

Course Title: izsl fof/k 

Course Objectives: 

  To understand changing media landscapes and their possible legal implications; 
  To be able to make ethical decisions during their professional work. 

Course Outcomes:  

 The learner will be able to understand how media policies and regulations enable or constrain effective media 

environments; 

 The learner will be able to understand the obligations and rights of media practitioners in the execution of their 

duties.   

Credits:4 Type of Course: Core 
Max. Marks:100 Min. Passing Marks:36 

MA(JMC )-107(N) 

izsl fof/k  

 

[k.M&1  Hkkjrh; lafo/kku dk laf{kIr ifjp; 

 bdkbZ&1 Hkkjrh; lafo/kku dh  ,sfrgkfld i`"BHkwfe % izFke pj.k ¼vaxzstksa dk Hkkjr vkxeu lu 1600 ls 

1765bZ-½ f}rh; pj.k ¼bZLV bafM;k dEiuh dk 'kklu 1765 ls  1858½] rr̀h; pj.k ¼fczfV'k laln dk 

'kklu 1858 ls 1947½] prqFkZ pj.k ¼lafo/kku dh jpuk 1947 ls 1950½  

 bdkbZ&2 Hkkjrh; lafo/kku dh izLrkouk] Hkkjrh; lafo/kku dh fo'ks"krk,a] izd`fr ,oa la?kh; O;oLFkk] 

ukxfjdrk  

 bdkbZ&3 vf/kdkj vkSj drZO; % ukxfjdrk] ewy drZO;] la?k 'kklu O;oLFkk ¼dk;Z ikfydk] O;oLFkkfidk] 

U;k; ikfydk½  

 bdkbZ&4 jkT; 'kklu&O;oLFkk] vk;ksx ,oa vU; laoS/kkfud micU/k ¼izeq[k vk;ksx ,oa ifj"kn] vkikr 

micU/k] vU; micU/k] lafo/kku la'kks/ku½] vuqlwfp;ka¡A 

 

[k.M&2 Hkkjr esa izsl dkuwuksa dk laf{kIr bfrgkl 

 bdkbZ&5 Hkkjr esa i=dkfjrk dk mn~Hko vkSj 'kklu dh uhfr % i= izdk'ku dk izFke iz;kl vkSj 'kkldh; 

izfrfdz;k] izFke vaxzsth i= ,oa 'kklu dh vuqnkjrk] izkjfEHkd nkSj ds vU; i=ksa dk ljdkj ls lEcU/k] 

vke vkns'k 1785] lasljf'ki vf/kfu;e  

           bdkbZ&6 19 oha lnh % gsfLVaXl dh mnkj uhfr] ykblsal 1823] esVdkQ fu;e 1835] ykblsal vf/kfu;e 

1857] Hkkjrh; n.M lafgrk 1860] iathdj.k vf/kfu;e 1867] oukZD;wyj izsl ,DV 1878] Hkkjrh; n.M 

lafgrk esa la'kks/ku vkSj n.M izfdz;k lafgrk dk izorZuA  

 bdkbZ&7 20 oha lnh ¼Lora=rk iwoZ½ % Hkkjrh; xqIr ckr vf/kfu;e] 1888 esa la'kks/ku( lekpkj i= ¼vijk/k 



mn~nhiu½ vf/kfu;e] 1908( Hkkjrh; eqnz.kky; vf/kfu;e 1910( 

 bdkbZ& 8 'kkldh; xqIr ckr vf/kfu;e] 1923( Hkkjrh; lekpkj i= ¼ladV dkyhu 'kfDr;ka½ vf/kfu;e] 

1931( lekpkj i= tkap lfefrA 

 

[k.M&3   Lora= Hkkjr esa izsl dkuwu %  

 bdkbZ&  9 izsl Lora=rk dh laoS/kkfud fLFkfr 

           bdkbZ&  10 lalnh; fo'ks"kkf/kdkj vkSj izsl  

 bdkbZ& 11 izsl ls tqM+s dkuwuh izko/kku& U;k;ky; voekuuk ] 'kkldh; xksiuh;rk dkuwu dkihjkbV ,DV 

1957] Jethoh i=dkj dkuwu 1955] lwpuk Lora=rk vf/kfu;e 2002 ] izsl vkSj iqLrd iathdj.k 

vf/kfu;e 1867 

 bdkbZ&12 ekugkfu ,oa vU; nkf.Md fof/k] ekugkfu % ifjHkk"kk] dkuwu dk Li"Vhdj.k] viokn n.M dk 

izko/kku] flfoy ekugkfu ds vko';d rRo] oknh izfroknh ,oa vU;  izko/kku] ekugkfu ls cpko  

 

[k.M&4 izlkj Hkkjrh] izsl vk;ksx] izsl ifj’kn ,oa vkpkj lafgrk 

 bdkbZ&13  izlkj Hkkjrh lajpuk ,oa mikns;rk ] izlkj Hkkjrh vf/kfu;e 

   bdkbZ&14  izsl ls lEcfU/kr Hkkjrh; n.M lafgrk 

   bdkbZ&15  izFke ,oa f}rh; izsl vk;ksx] izsl ifj"kn 

         bdkbZ&16  izsl vkpkj lafgrk vkSj uSfrdrk 

 

 Suggested Text Book Readings:  

 जकाट ब्रजसकजोर, भारत का संसिधानए  नन स लार लह  :किसर्स हॉल फफ इसंाया ए 

 सठखा नं सकजोरए  कसे सिसध ए  िाराप्रसह :सिजार ि सिद्यालय ककाजन ए 

 Neelmalar, Mए (2016)ए Media Law and Ethicsए New Delhi: PHI Learning Private Limitedए  

 Jain, MएPए (2008)ए Indian Constitution Lawए  Nagpur: Wadhwa& Companyए 

 Wadehra, BएLए (2003)ए Patents Trade Marks Copyright Designs & Geographical Indications ए New Delhi, Universal 

Law Publishingए 

Press law in India: D.D. Basu 

 Press Vidhi:Nand Kishore TrikhaJournalistic Ethics: P.K. Bandhopadhyay 

Press Law:A.N.Grover 

 Natarajan, J. (2000). History of Indian Press, Publications Division. 

 Iyer ,V. (2000), Mass Media Laws and Regulations in India, AMIC Publication. 

Babel,Dr. Basanti Lal: Patrkarita avum Press Vidhi, Suvidha law House, Bhopal. 

 Mishr, Akhilesh: Patrkarita: Mission se media tak, Rajkamal Prakashan, New Delhi 

 Bhanawat, Sanjeev, Press kanoon aur Patrikarita, Sidhashri Prakashan, Jaipur, 1993 

This course can be opted as an elective by the students of following subjects: 

Suggested equivalent online courses (MOOCs) for credit transfer: 



 

 

 

 

 
 

 

 

 

 

 
 

 

 
 

 

 

 
 

 

 
 

 

 

 
 

Electronic media and other digital components in the curriculum: 

ther electronic and digital contents) 

 

 http://www।jru।edu।in/wp-content/uploads/moocs/e-books/journalism-and-mass-

communication/Media_Ethics_Laws।pdf 

 https://old।o.49at/wp-content/uploads/Introduction-to-Media-Law_EN।pdf 

 https://www।loyolacollege।edu/e-document/viscom/Prof।Bharathi/Handbook_of_Mass_Media_Ethics।pdf 

 https://epgp।inflibnet।ac।in/ 

 https://swayam।gov।in/ 

 https://www.youtube.com/watch?v=N6yIVTKkH3g&list=PL6K4iCp_4sfEfnibhXBkvqBFwAcHoGWPB 

https://www.youtube.com/watch?v=46u4IO6LtzI&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot(PROGRAMME - 

MJ COURSE / PAPER - MJ-02/PGDJMC-02 Press law by Dr. Satish Chandra Jaisal 

) 

http://www.jru.edu.in/wp-content/uploads/moocs/e-books/journalism-and-mass-communication/Media_Ethics_Laws.pdf
http://www.jru.edu.in/wp-content/uploads/moocs/e-books/journalism-and-mass-communication/Media_Ethics_Laws.pdf
https://old.o94.at/wp-content/uploads/Introduction-to-Media-Law_EN.pdf
https://www.loyolacollege.edu/e-document/viscom/Prof.Bharathi/Handbook_of_Mass_Media_Ethics.pdf
https://epgp.inflibnet.ac.in/
https://swayam.gov.in/


 

Course prerequisites:   Bachelar degree in  any subject 

Programme:  MA(JMC ) Year:     2023-24 Semester:   II 

      Subject:     Journalism & Mass Communication 

 

Course Code:  MA(JMC )-108(N) 

 

Course Title:  tulEidZ Lo:Ik vkSj fl)kUr 

 
Course Objectives:  

 To understand changing media landscapes and their possible Public Relations implications; 

 The leraners wil be able to make decision during their professional work. 

 

Course Outcomes:   

     CO: 1Learner will be able to empower the knowledge of contemporary issues of media; 

   CO: 2 Learner will be able to analyze the issues  of planning and Public Relations; 

   CO: 3 Learner will be able to encourage participating in group discussions and extempore.       

 

Credits:4 Type of Course: Core 

Max. Marks: Min. Passing Marks: 

 

 

[k.M&1 tulEidZ dk Lo:i&foospu 

 bdkbZ&1  tulaidZ dh ifjHkk"kk] izfdz;k ,oa mi;ksfxrk  

 bdkbZ&2 tulEidZ] tuer] izpkj  

 bdkbZ&3 tulEidZ vf/kdkjh  

 bdkbZ&4 dSfj;j ds :i esa tulaidZ  

 bdkbZ&5 fodkl ds lanHkZ esa tulaidZ 

 

[k.M&2  tulaidZ vfHk;ku  

 bdkbZ&6 tulEidZ % O;olk; ;k yksd foKku 

 bdkbZ&7 ljdkjsa vkSj tulEidZ  

 bdkbZ&8 x̀g if=dk 

 bdkbZ&9 izsl vkSj tulEidZ 

 bdkbZ&10 tulaidZ vfHk;ku 

 

[k.M&3  tulaidZ dk mnHko vkSj fodkl  

 bdkbZ&11  fons”kksa esa  tulaidZ dk mnHkoA 

 bdkbZ&12  Hkkjr esa tulaidZ dk fodkl  

 bdkbZ&13  O;olkf;d tulaidZ laxBu  



 

 
 

 

 

 

 

 

 

 

 

 

 

 bdkbZ&14  tulaidZ % izf”k{k.k ,oa vuqla/kku 

 bdkbZ&15  tulaidZ dh izof̀r 

 

 

 Suggested Text Book Readings:र जनसंपकट र–रचंद्रकांतरसर ानार ।िंर समुकारकस्िेकर,र राजस्ाानर सहन् हर थंार

ीका कह,रजयपरुर 

 जनसंपकट ,रकचारर।िंरसिज्ञापनर–राॉरसिजयरकुलशे्रष्ठ,रराजस्ाानरककाजन,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसधुहररसोनह,रयनसनिससटर्हरपसललकेजन,रजयपरुर 

 जनसंचाररसिश्वकोज -रकोररकजेरजैन- नेजनलरपसललसजंगरहाउस,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसनजांतरससंहर,राधारपसललकेजन,रननरस ललहर 

 Brand Equity & Advertising- Advertising’s role in building strong brands, 3102-र David Aए Aker, 

Alexander Lए Biel, Psychology Press 

Brand Positioning – Strategies for Competitive Advantage, Subroto Sengupta, 3112, Tata McGraw Hill  

Publicationए 

http://14.139.237.190/other_pdf/MJMC_04.pdf  

 

http://14.139.237.190/other_pdf/MJMC_04.pdf


Course prerequisites:   Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   II 

      Subject:     Journalism & Mass 
Communication 
Course Code: MA(JMC )- 109  (N) Course Title:  ehfM;k “kks/k 

 

Course Objectives: 

     To develop an understanding of communication research and its background; 

  To gain knowledge on methodological concepts of media and communication research; 

  To develop an analytical and evaluative understanding of media research; 

  To acquire skills in applying tools, techniques, and methods  of media research for 
conducting research in the media industry. 

 
 

Course Outcomes: 
 CO: 1 Learner will be able to understand the fundamentals of media research; 

 CO: 2 Learner will be able to understand various research techniques and methods; 

 CO: 3 Learner will know various areas, laws, and ethical aspects of media research; 

 CO: 4Learner will be able to prepare a research design; 

CO: 5 Learners will be able to formulate a research topic. 
 

 
 

Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

                      MA(JMC )- 109  (N) 
[k.M &1 ehfM;k “kks/k dk Lo:i 

bdkbZ&1  ehfM;k “kks/k & vFkZ ,oa vo/kkj.kk] izfØ;k 

bdkbZ&2 ehfM;k “kks/k dh i)fr;k¡  

bdkbZ&3  ehfM;k “kks/k ,oa lkekftd “kks/k  

bdkbZ&4  ehfM;k “kks/k % vko”;drk ,oa egRo  

[k.M&2 ehfM;k “kks/k Ikzk:i 

bdkbZ& 5 ehfM;k “kks/k esa ifjdYiuk fuekZ.k  

bdkbZ& 6 “kks/k izjpuk ¼ vfHkdYi ) 

bdkbZ&7 “kks/k fof/k;kW&voyksdu ] oS;fäd v/;;u  

bdkbZ&8 vUroZLrq fo”ys’k.k  

[k.M&3 ehfM;k “kks/k % fof/kra= 

bdkbZ& 9 fun”kZu ¼lSEifyax½ 

bdkbZ&10  iz”ukoyh]] lk{kkRdkj vuqlwph] losZ{k.k 

bdkbZ& 11 oxhZdj.k ,oa lkj.kh;u 

bdkbZ& 12 lkaf[;dh; fo”ys’k.k  



 

 [k.M&4 ehfM;k vuqiz;qDr “kks/k 

bdkbZ& 13 tuer losZ{k.k ,oa pquko iwoZ v/;;u  

bdkbZ&14 ,fDtV iksy  

bdkbZ & 15 fjiksfVZax dh fo|k ds :i esa ehfM;k “kks/k  

       bdkbZ& 16 ehfM;k “kks/k ds uSfrd ekin.M 

 

 

 Suggested Text Book Readings: 

 रगपु्ता र,िह.र(3102) एरसचंारर।िंरकहसायारजोधएरननरस ललह र:िाप्रहरककाजनए  

  याल र,।क.र(3112) एरकहसायारजोधएरपंचकुला र:हररयाप्रारसासहत्यरीका कहए  

 ससहं र,।. रके .र(3112) एरकनोसिज्ञान र,सकाजजावरताारसज ारकिरजोधरसिसधयास एरननरस ललह र:कोतहलालरिनारसह ासरककाजनए  

 राय र,सह. पह.रिरराय र,पह.र(3102) एरीनसुंधानरपररचयएरआगरा र:ललकहरनारायप्ररीथिालए  

 या ि र,आर. र।न .र(3102) एरसाकासजकरीनसुंधानरपद्सतयासएरननरस ललह र:टररयंर्र ललैकस्िानए 

 ीनसुंधानरसिसधयांरत्श्रहिास्तिररेखारर द्ररपसललजसटर।ंारसास्रहलयनर्ररननरस ललह 

सठपािह र,।स. रिरश्रहिास्ति र,।. रके .र(3102) एरसाकासजकरीनुसधंानर।िंरसांसययकीएरननरस ललह र:राितरककाजन ए 

 

This course can be opted as an elective by the students of following subjects: 

Suggested equivalent online courses (MOOCs) for credit transfer: 

Electronic media and other digital components in the curriculum: 

 http://14.139.237.190/other_pdf/MJMC-07%20(434)%20Hindi%20Final%202018.pdf 

 

 

 

 

 

 

 

 

 

http://14.139.237.190/other_pdf/MJMC-07%20(434)%20Hindi%20Final%202018.pdf


Course prerequisites:   Bachelar degree in  any subject 

Programme:  MA(JMC ) Year:     2023-24 Semester:   II 

      Subject:     Journalism & Mass Communication 

Course Code:  MA(JMC)-110 
(N) 

 

Course Title:  % QhYM LVMh @xSj ljdkjh laxBu@ ehfM;k laLFkku fjiksZV 

@bUMLVªh;y Vªsfaux 

    

Course Objectives: 

 Students will highlight the utility of non-government organizations in the society. 

  In the field of journalism, the student will be able to present the work of the NGO/Media 
oraganigation in a better way. 

The student will understand the contribution of the  NGO/Media oraganigation  in Social upliftment. 

CourseOutcomes:  

 Students will highlight the utility of non-government organizations in the society. 

  In the field of journalism, the student will be able to present the work of the NGO/Media 
oraganigation in a better way. 

The student will understand the contribution of the  NGO/Media oraganigation  in Social upliftment. 

 

Credits:4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

 

MA(JMC)-110 (N) 
 

QhYM LVMh @xSj ljdkjh laxBu@ ehfM;k laLFkku fjiksZV @bUMLVªh;y Vªsfaux 

 

f”k{kkFkhZ izk;ksfxd dk;Z ds vUrZxr fuEufyf[kr fcUnqvksa esa ls fdlh ,d izk;ksfxd dk;Z dks f”kf{kd dh ns[k 

js[k esa lEikfnr djsxkA ijh{kkFkhZ izk;ksfxd dk;Z dh rhu izfr rS;kj djsxsA ftles doj ist vkSj fd;s x;s 

izk;ksfxd dk;Z dh vuqdzfedk Hkh gksxhA ,d rjQk A-4 dkxt ij gLrfyf[kr vFkok Vafdr :i esa izLrqr 

djsaxkA 

 

izk;ksfxd dk;Z  % QhYM LVMh @xSj ljdkjh laxBu@ ehfM;k laLFkku fjiksZV @bUMLVªh;y Vªsfaux 

 

 xSj ljdkjh laxBu% ifjp;] lajpuk] dk;Z {ks=] dk;Z fooj.k] leh{kk ,oa izLrqrhA 

                                       vFkok  

ehfM;k laLFkku % ifjp; ] lajpukRed <kWpk ] dk;Z iz.kkyh dk v/;;u ,oa izLrqrhA 

                                       vFkok 

bUMLVªh;y Vªsfaux % bl izk;ksfxd dk;Z ds vUrZxr f”k{kkFkhZ fdlh Hkh ,d ehfM;k laLFkku e sa 15 fnuksa dk 

izf”k{k.k izkIr djus dh leh{kkRed fjiksZV izLrqr djsxkA 

 



 

Course prerequisites:   Bachelar degree in  any subject 

Programme: MA(JMC ) Year:     2023-24 Semester:   III 

      Subject:   Journalism & Mass Communication 
 

Course Code: MA(JMC )-  111(N) 
 

Course Title:  foKkiu Lo:Ik vkSj fl)kUr 

 

Course Objectives: 

 To enable the students to integrate various functions with organizational goals and 

strategies; 

•To provide hands-on training on planning and production of brand and social campaigns;  

•To provide skills in various relevant software, especially in media planning and production of 

campaigns; 

• To create an ability  to critically assess the use of rhetoric in an array of advertising and public 

relations materials, as demonstrated through successful completion of quizzes and critical 

analyses, and Online critique of advertising and PR campaign materials. 

Course Outcomes: 

CO: 1 Learner will be able to understand the fundamental knowledge of advertising; 

CO: 2 Learner will be able to understand the structure of advertising agencies; 

CO: 3 Learners will be able to understand the campaign planning process. 

 

Credits:  4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

MA(JMC )-  111(N) 

foKkiu Lo:Ik vkSj fl)kUr 

 

 

[k.M&1  foKkiu  % izfof/k ,oa vk;ke  

 bdkbZ&1 foKkiu % vFkZ] izdkj] y{;  

 bdkbZ&2 foKkiuksa dk fofo/k vk;ke 

 bdkbZ&3 foKkiu ds fofo/k ek/;e  

     bdkbZ&4  foKkiu dkWih dh izLrqfr 

 bdkbZ&5 foKkiu dh Hkk"kk 

[k.M &2 foKkiu % fl)kar ,oa Lo:i 

 bdkbZ&6 foKkiuksa dk fodkl  

 bdkbZ&7 foKkiu ,tsUlh ,oa ukjh   

 bdkbZ&8 foKkiu ctV ,oa cktkj vuqlU/kku 

 bdkbZ&9 foKkiu % uhfr] vf/kfu;e ,oa vkpkj lafgrk 



 

[k.M &3 foKkiu ,oa tulEidZ 

          bdkbZ&10 foKkiu ds vk/kkjHkwr i{k 

 bdkbZ&11 czk.M ]czkafMx ,oa czk.M ,EcslMj 

 bdkbZ&12 foKkiu jpuk ,oa ctV 

 bdkbZ&13 foKkiu esa vuqla/kku 

 bdkbZ&14 ehfM;k lEcU/k ,oa foKkiu 
 

 Suggested Text Book Readings:रजनसपंकट र–रचंद्रकातंरसर ानार।िरंसमुकारकस्िेकर,रराजस्ाानरसहन् हर

थंारीका कह,रजयपरुर 

 जनसंपकट ,रकचारर।िंरसिज्ञापनर–राॉरसिजयरकुलशे्रष्ठ,रराजस्ाानरककाजन,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसधुहररसोनह,रयनसनिससटर्हरपसललकेजन,रजयपरुर 

 सिज्ञापनर र:ससद्ांतरर।िंरकयोगर– राॉरसिजयरकुलशे्रष्ठ,रकायारककाजनरकसं र,रजयपरुर 

 ।ािरर्ाइसजंगर र:आर्टर।इारआइसायाआर– रजहरए।कएररेगेरआसजतोमरककाजन,कुिंनर 

 सिज्ञापन र:ायिसायर।िंरकलार– रराकचन्द्ररसतिारह,रआलेखरककाजन,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसनजांतरससंहर,राधारपसललकेजन,रननरस ललहर 

 सिज्ञापनरसनकाटप्रर।िंरकसियार–राॉरसनजांतरससहंर,ररप्रसिजयरककाजन,रगासजयािा र 

 सिज्ञापनरतकनहकर।िरंरससद्ांतर–रनरिद्ररससंहरया ि,रराजस्ाानरसहन् हरथंारीका कह,रजयपरुर 

 सिज्ञापनरकीर सुनयार–रकुक ुरजकाट,रकसतभारकसतष्ठान,रननरस ललहर 

 Advertising and Promotion : An Integrated Marketing Communications Perspective George Belch 

and Michael Belch, 3102, 01th Edition, McGraw Hill Education  

 Contemporary Advertising, 3102, 02th Edition, William Arens, Michael Weigold and Christian 

Arens, Hill Higher Education  

 Kleppner’s Advertising Procedure– Ron Lane and Karen King, 02th edition, 3100र – Pearson aए 

Education Limited 

 Advertising: Planning and Implementation, 3112र – Raghuvir Singh, Sangeeta Sharma –Prentice 

Hall Advertising Management, 2thEdition, 3113रर – Batra, Myers and Aaker – Pearson Education  

 Advertising Principles and Practiceर 3103र-रर Ruchi Gupta – SएChand Publishing  

 Brand Positioning – Strategies for Competitive Advantage, Subroto Sengupta, 3112, Tata McGraw 

Hill Publicationए  



 The Advertising Association Handbook - Jए Jए Dए Bullmore, Mए Jए Waterson, 0822र-र Holt Rinehart 

& Winston  

 Integrated Advertising, Promotion, and Marketing Communications,  Kenneth Eए Clow and Donald 

Eए Baack, 2th Edition, 3103र – Pearson Education Limited  

 Kotler Philip and Eduardo Roberto, Social Marketing, Strategies for Changing Public Behaviour, 

0828, The Free Press, New Yorkए  

http://14.139.237.190/other_pdf/MJMC_04.pdf  
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://14.139.237.190/other_pdf/MJMC_04.pdf


 

Course prerequisites:   Bachelar degree in  any subject 

Programme: MA(JMC )  
 

Year:     2023-24 Semester:   III 

     Subject:     Journalism & Mass Communication 

Course Code: MA(JMC )-   112(N) 
 

Course Title:  tulEidZ ds fofo/k vk;ke 

 

Course Objectives: 

 Enhance knowledge and Skills of Fundamentals of Corporate communication PR and 

Event Industry 

 Understand prerequisites of writing for different media platforms. 

 Understand technique and theoretical framework of planning for Events of different 

categories. 

 

Course OutComes:  

 Enhance knowledge and skills of fundamentals of corporate communication, PR and 

event industry; 

 Understand the prerequisites of writing for different media platforms; 

 Understand the technique and theoretical framework of planning for Events of different 

categories. 

 

Credits:   4 Type of Course: Core 

Max. Marks:100 Min. Passing Marks:36 

MA(JMC )-   112(N) 

tulEidZ ds fofo/k vk;ke 

 
 

[k.M&1 tulEidZ dk Lo:i 

bdkbZ&1 tulEidZ % Lo:i ] izfØ;k ,oa mi;ksfxrk 

bdkbZ&2 “kkldh; tulaidZ  

bdkbZ&3 Lok;Ÿk”kklh ,oa Lo;alsoh laLFkkvksa esa tulaidZ 

bdkbZ&4 tulaidZ ,oa ladV izca/ku  

 



[k.M&2 tulEidZ ds fofHkUu i{k 

bdkbZ&5 tulaidZ ds fofo/k midj.k  

bdkbZ&6 tulaidZ vfHk;ku% ;kstuk] fØ;kUo;u ,oa ewY;kadu 

bdkbZ&7 tulaidZ % ehfM;k ifjn”̀; ,oa ehfM;k ys[ku  

bdkbZ&8 O;olk; ds :i esa tulaidZ rFkk tulaidZ laxBu  

 

[k.M&3 dkjiksjsV tulEidZ 

bdkbZ&9  dkjiksjsV tulaidZ % Lo:i ,oa vko”;drk 

bdkbZ&10 laLFkku& turk lEidZ 

bdkbZ&11 ekdsZfVax tulaidZ  

bdkbZ&12 oS”ohdj.k ,oa dkjiksjsV tulaidZ  

 

 [k.M&4 vk/kqfud tulEidZ 

bdkbZ&13 tulaidZ ,oa bosaV eSustesUV  

bdkbZ&14 tulaidZ % f”k{k.k ,oa izf”k{k.k  

bdkbZ&15 U;w ehfM;k ,oa tulaidZ  

bdkbZ&16 tulaidZ ds uwru ifjizs{;  

 Suggested Text Book Readings:र जनसंपकट र –र चंद्रकांतर सर ानार ।िंर समुकार कस्िेकर,र राजस्ाानर

सहन् हरथंारीका कह,रजयपरुर 

 जनसंपकट ,रकचारर।िंरसिज्ञापनर–राॉरसिजयरकुलशे्रष्ठ,रराजस्ाानरककाजन,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसधुहररसोनह,रयनसनिससटर्हरपसललकेजन,रजयपरुर 

 जनसंचाररसिश्वकोज -रकोररकजेरजैन- नेजनलरपसललसजंगरहाउस,रजयपरुर 

 जनसंपकट र।िंरसिज्ञापनर–राॉरसनजांतरससंहर,राधारपसललकेजन,रननरस ललहर 

 Brand Equity & Advertising- Advertising’s role in building strong brands, 3102-र David Aए Aker, 

Alexander Lए Biel, Psychology Press 

Brand Positioning – Strategies for Competitive Advantage, Subroto Sengupta, 3112, Tata McGraw Hill 

Publicationए 

 

 

 



 

Course prerequisites:   Bachelar degree in  any subject 

Programme:  MA(JMC )  

 

Year:     2023-24 Semester:   III 

      Subject:      Journalism & Mass Communication 

Course Code:  MA(JMC )-  113  (N) Course Title:    fQYe ,oa bysDVªkfud ehfM;k 

 

Course Objectives: 

 To acquaint the students with in chronological growth and development of mass media; 

 To let the students know about the development of electronic media i.e. cinema, radio, and 

TV; 

 To enhance the basic knowledge about cinema, TV, Radio, and their functional role; 

 To surge the knowledge and history of the Internet. 
 

Course Outcomes:   

 Apprise the students about writing media messages for development communication; 

  Make the student able to write the News related to development in a better way; 

 Develop scientific consciousness in the student for writing News; 

 Make the student familiar with the practical side of photography. 

Credits: 4 Type of Course:  Core 

Max. Marks:100 Min. Passing Marks:36 

 

                 MA(JMC )-  113   (N) 

fQYe ,oa bysDVªkfud ehfM;k 

 

[k.M&  1 fQYe ,oa bysDVªkfud ehfM;k ifjp;  

bdkbZ& 1 ekl ehfM;k dk fooj.k  

bdkbZ& 2 bysDVªkfud ehfM;k  

bdkbZ& 3 fQYe ,oa fgUnh i=dkfjrk  

bdkbZ& 4 QksVks i=dkfjrk  

 

[k.M& 2 fQYe i=dkfjrk  

bdkbZ& 5 fQYe i=dkfjrk dk Lo:i  

bdkbZ& 6  fQYeksa i=dkfjrk] lekpkj izLrqrhdj.k 

bdkbZ& 7 Hkkjr esa fQYeksa lEcfU/kr laxBu 

bdkbZ& 8 fQYe leh{kk  

 

[k.M& 3 jsfM;ks i=dkfjrk  



    bdkbZ& 9 jsfM;ks lekpkj % mn~ns”; ,oa lajpuk  

bdkbZ& 10  jsfM;ks lekpkj ys[ku  

bdkbZ& 11 fo”o ,oa Hkkjr esa jsfM;ks 

bdkbZ& 12  jsfM;ks dh orZeku fLFkfr  

 

[k.M& 4 Vsyhfotu i=dkfjrk  

bdkbZ& 13 Vsyhfotu ifjp;] Lo:i fl)kUr  

bdkbZ& 14 nwjn”kZu 

bdkbZ& 15 fo”o esa Vsyhfotu dh fodkl  

bdkbZ& 16 Vsyhfotu i=dkfjrk dk lekt ij izHkko 

       

Suggested Text Book Readings: 

4. Patrakarita ka Itihas avm  Jansanchar Madhyam. Dr. Sanjeev Banawat,  University Publication Jaipur 
5. Kamar j Keval: Mass Communication In India, Jaico Publication, Mumbai 
6. Sanchat aur Samachar. Dr. Mukul Srivastava, New Royal Book Company, 
7. Bhartiya patrkarita ka Itihas; J. Natrajan, Prakashan vibhag. Suchana aur Prasaran Montralay, Bharatb Sarkar. 
8. Bharat Vibhajan Aur Hindi Patrakarita, Radha Krishan Sharma  
9. Parthiarthry, R. (2011). Journalism in India. New Delhi: Sterling Publishers Pvt. Ltd 
10. Parakh Jawari Mall Hindi Filmon ka Samajik Chatita, Anamika Publication, New Delhi 
11. Press in India: Annual report of the registrar of News paper for India Publication 
12. The History of Press in India BN Anja: Surgeet Publication New Delhi 
13. Vasudes Aruna The New Indian Cinema, MacMillan, New Delhi Th Dasgupta, Chidanada: Talking about Films, 

Orient Longman, Mumbai 
14. The Romance of Indian Journalism J.Basu Kolkatta university Prees Kolkata. 
15.  Mass Communication in India. J.Vinanilum: Sage Publication New Delhi 

 

 भारतहयरइलेक्ट्रॉसनकरकहसाया,लेखक-ाॉ.र िेव्रतरससंह,रककाजक-रकभातरककाजन,रस ललहए 

 खोजहरपठकाररतार–र।चए रभहष्कपलर ककाजनरसिभागर -0822  

 ब्रेसकंगरन्रयनज -रपइुरयरकसननरिाजपेयह ,रिाप्रहरककाजन,रननरस लरलह, र3111  

 साइिररपठकाररता -सिजयरकुलश्रेष्रि ,रराजस्राानरसह ंहरथंारीका कह, र3103  

 क्ट्रलासरररपोर्टर -रजयककाजरसठपािह ,रीकनरककाजनरकानपरु, र3102  

 रे्लहसिजनरसकाचाररलेखनरऔररिाचन,लेखक -।च ।चरकसु्तफारजै ह,रककाजक-रसलुभरककाजन, लखनऊरए 

 ।ंकररररपोर्टर,रलेखक-रपइुयरकसननरिाजपेयह,रककाजक-रराजककलरककाजन,रननरस ललहए 

 Reporting for Newspapers, Magazines, Radio & TएVए: BएNए Ahuja & SएSए Chhabra 

 जै ह,र।चर।चरकसु्तफाएर(2001 )एर टेलीविज़न समाचार लेखन और िाचन।रलखनऊ र:सलुभरककाजनएर  

 Donald, Ralph & Spann, Thomasए (2004)ए Fundamentals of TELEVISION 

PRODUCTION। Delhi: Surjeet Publicationए 

 िाजपने,रपइुयरकसननएर(2006 )एर एंकर ररपोटटर।रननरस ललह र:राजककलरककाजनएर  



 

 

 

 

 

 

 

  
 

 

 

 Thompson, Rickए (2005)ए For broadcast journalists। Routledgeए 

 ससंह,राॉ र. ेिव्रतएर( 2007 )एर भारतीय इलेक्ट्रॉवनक मीविया।रस ललह र:कभातरककाजनए  

 

Electronic media and other digital components in the curriculum: 
 

http://14.139.237.190/other_pdf/PGDJMC-106%20MJ-106-Hindi-324.pdf ( Film And Electronic Media) 

http://14.139.237.190/other_pdf/MJMC_04.pdf  

https://epgp।inflibnet।ac।in/ 

http://hindivishwa।org/contentdtl।aspx?category=11 

https://www।indiantelevision।com/ 

https://home।kpmg/in/en/home।html 

https://www.youtube.com/watch?v=5tqEhqsDuqM&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=10 (Electronic 

Media Management and Film Production by. Dr. Sadhana Srivastava) 

https://www.youtube.com/watch?v=ZvV3pQyL-cs&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=7(Radio 

Journalism By. Dr.Sadhana Srivastava 

) https://www.youtube.com/watch?v=nJPDWBlVv2I&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=99(NEW MEDIA AND 

SOCIAL MEDIA by. Dr. Sadhana Srivastav) 

Name of electronic media 
Year of incorporation 

http://14.139.237.190/other_pdf/MJMC_04.pdf
https://epgp.inflibnet.ac.in/
http://hindivishwa.org/contentdtl.aspx?category=11
https://www.indiantelevision.com/
https://home.kpmg/in/en/home.html
https://www.youtube.com/watch?v=5tqEhqsDuqM&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=10


 

Course prerequisites: Bachelar degree in  any subject 

Programme: MA(JMC )  Year:     2023-24 Semester:   III 

      Subject:     Journalism & Mass Communication 

Course Code:  MA(JMC )-114(N) 
 

 Course Title: QksVksxzkQh fl)kar vkSj vH;kl 

 

Course Objectives:  

 Apprise the students about writing media messages for development communication; 

  Make the student able to write the News related to development in a better way; 

 Develop scientific consciousness in the student for writing News; 

  Make the student familiar with the practical side of photography. 

Course Outcomes:  

CO: 1 Learner will be able to handle the camera and its operations; 

CO: 2 Learner will be able to know the fundamental uses of photography in media; 

CO: 3 Learner will be able to understand the process, functions, and techniques of 

photojournalism; 

CO: 4 Learner will understand and learn about Desktop publishing software;  

 CO: 5 Using the camera to improve existing skills and to learn new skills; 

Co: 6 Learners will be able to develop photography skills. 

Credits:4 Type of Course: core 

Max. Marks:100 Min. Passing Marks:36 

              

QksVksxzkQh fl)kar vkSj vH;kl 

[k.M&1 QksVks i=dkfjrk dk ifjp; 

     bdkbZ&1 QksVks i=dkfjrk % bfrgkl] ifjHkk"kk, ,oa egRoA 

 bdkbZ&2 QksVks i=dkfjrk ds cqfu;knh fl)kar  

 bdkbZ&3 QksVks i=dkj ds vko';d xq.k] mÙkjnkf;RoA 

 bdkbZ&4 QksVks i=dkfjrk % uSfrd eqís ,oa vkpkj lafgrk 

[k.M&2 QksVksxzkQh ds midj.k ,oa rduhd&1  



     bdkbZ&5 dSejk ds fofHkUu izdkj  

 bdkbZ&6 QksVksxzkQh ,oa ysal  

 bdkbZ&7 QksVksxzkQh ,oa fQYVj   

 bdkbZ&8 ,Dlikstj] 'kVj LihM] ,ipZj 

[k.M&3 QksVksxzkQh ds midj.k ,oa rduhd&2 

     bdkbZ&9  izdk”k O;oLFkk ,oa midj.k  

 bdkbZ&10 izdk”k O;oLFkk % xq.koRrk ,oa egRo 

 bdkbZ&11  csfld 'k‚V~l % osjh okbM ,axy] okbM ,axy] y‚x] feM] ehfM;e Dykst vi]   

      Dykst vi] ,DlVªhe Dykst vi 'k‚V] vksoj 'kksYMj 'k‚V 

 bdkbZ&12  QksVks ,fMÇVx] QksVks çkslsÇlx vkSj ÇçÇVxA 

[k.M&4 QksVks i=dkfjrk ds fofo/k Lo:i 

     bdkbZ&13 VªSoy QksVksxzkQh]  

 bdkbZ&14 uspj QksVksxzkQh] 

 bdkbZ&15 QS'ku QksVksxzkQh 

 bdkbZ&16 iksVªsV QksVksxzkQh 

 Suggested Text Book Readings:र 

 िकु्ट्स, कालटर्नए (year)ए पै्रवक्ट्टकल फोटोग्राफी विविटल कैमरा स्कूल  :माान वचत्र लेने के वलए कदम दर कदम गाइि। लं न: 

कालटर्नरिकु्ट्सरसलसकरे्ा 

 िाजपेन,रसहरकेए (1993)ए एन्साइक्ट्लोपीविया ऑफ फोटोग्राफी। स ललह र:पसु्तकरकहलएर  

 या ि, नरिद्ररससहंए (year)ए फोटोग्राफी तकनीक और उपयोग।राजस्ाान: राजस्ाानरसह ंहरथंारीका कहए 

ससहं,सिष्प्ररुसकयाए (year)ए विविटल फोटोग्राफी (वादंी) ।स ललह: -र कम्प्यनरे्करककाजनरसलसकरे्ाए 

Michael Langford: Basic Photography, Focal Press, 2003 

O.P. Sharma: Practical Photography, Hind Pocket Books, 2001 
Zaheer Husain Khan: A Guide to Photography, School of Foto Film and Television,Delhi – 35, 
2006 
Newnes: Basic Photography,2009 
Sharma Shashiprabha, Photopatrakarita ke mool tatva, kanishka publishers,Delhi. 
Jaiswal Naval, Photo patrakarita,samaik Prakashan, New Delhi,2008  
Mehara Dr Ramesh, Sanchar aur Photopatrakarita, Takshshila Prakashan, Delhi. 
Hassan Rayaz,Digital Photography(HIndi), Book Enclave, 2018 
 

Suggested online courses(MOOCs) 



By Photojournalism 

By Dr. Radhika Khanna   |   Pondicherry University 

Mooc - https://onlinecourses.swayam2.ac.in/cec21_ge30/preview  
https://youtu.be/qvgQyZKS380 

 

This course can be opted as an elective by the students of following subjects: 

Suggested equivalent online courses (MOOCs) for credit transfer: 

Electronic media and other digital components in the curriculum: 

Choose any one or more than: 
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4 

(फोटो पत्रकाररता by Dr.Sadhana Srivastava) 

 

Name of electronic media 
Year of 

incorporation 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

https://onlinecourses.swayam2.ac.in/cec21_ge30/preview
https://www.youtube.com/watch?v=tOIxX0FeMG8&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=4


 

 

Course prerequisites:   Bachelar degree in  any subject 

Programme:  MA(JMC )  

 

Year:     2023-24 Semester:   III 

      Subject:    Journalism & Mass Communication 

Course Code: MA(JMC )-   115(N) Course Title: lkfgR; losZ{k.k ,oa iz”ukoyh/ lk{kkRdkj vuqlwph fuekZ.k 

 

Course Objectives: 
 Develop advanced Critical thinking Skills  
 Demonstrate enhanced writing skills  
 Understand the limitations of particular   research methods. 

 
Course Outcomes:  

After completing this course , the learners will be able to : 

CO1. Establish the scope ,depth and direction of research. 

Co2.Have a grasp of the research tools in  the chosen field of research. 

CO3. Write literature review of their proposed thesis. 

  CO4. Identify various styles of referencing and citations. 
Credits:  4 Type of Course:   Core 

Max. Marks:100 Min. Passing Marks:36 

MA(JMC )-  115   (N) 

lkfgR; losZ{k.k ,oa iz”ukoyh/ lk{kkRdkj vuqlwph fuekZ.k 

bl iz”ui= esa f”k{kkFkhZ lkfgR; losZ{k.k ,oa iz”ukoyh/ lk{kkRdkj vuqlwph fuekZ.k dk dk;Z djsxk tks prqFkZ lsesLVj MA(JMC )-  

120  (N) esa y?kq”kks/k izcU/k ds izLrkfor fo’k; ij vk/kfjr gksxkA 

 

 

Suggested Text Book Readings: 

This course can be opted as an elective by the students of following subjects: 

Suggested equivalent online courses (MOOCs) for credit transfer: 

Electronic media and other digital components in the curriculum: 

Choose any one or more than: (Electronic Media: Audio/Video Lectures, Online 

Counselling/Virtual Classes/E-Contents/e-SLM/OER/supplementary links for 

reference/Video Conferencing/Radio broadcast/Web Conferencing/ Other electronic and digital 

contents) 

Name of electronic media 
Year of 

incorporation 



Course prerequisites:  Bachelar degree in  any subject 

Programme: MA(JMC )  

 

Year:     2023-24 Semester:   IV 

      Subject:     Journalism & Mass Communication 

Course Code:  MA(JMC )- 116(N) 
 

Course Title:  fodkl lapkj 

 

Course Objectives:  

 Introduce the students to the concept of development communication; 
 Aware students of the role of communication in social change. 

 Apprise the students about the role of folk and ICT in development 
communication; 

 Apprise the students about the theory and case studies of development in India 
and other developing countries. 

 
Course Outcomes :  

CO: 1 Learner will be able understand the concept of Development Communication; 

CO: 2 Learner will be able to produce TV and radio news packages on Development 

Communication; 

 

CO: 3 Learner will  understand the process, functions and techniques of developmental 

journalism; 

CO: 4 Learner will be able to produce news on development Communication; 

 CO: 5 Learner will be able to participate in group discussions and  extempore on the issue of 

development. 

 
Credits: 4 Type of Course: Core 

Max. Marks: 100 Min. Passing Marks: 36 



             MA(JMC )- 116(N) 

fodkl lapkj 

 

[k.M&1 fodkl dk Lo:i 

bdkbZ&1 fodkl& vFkZ] ifjHkk’kk ,oa izfØ;kA  

bdkbZ&2 fodkl ekMy ,oa fl)kUr  

bdkbZ&3 fodkl ,oa lkekftd ifjorZu  

bdkbZ&4 ijEijkxr ek/;e ,oa fodkl 

 

[k.M&2  fodkl lapkj %  ifjp; 

bdkbZ&5 fodkl ,oa lapkj dk vUrZlEcU/k 

bdkbZ&6 fodkl lapkj ds {ks= 

bdkbZ&7 fodkl lapkj dh j.kuhfr  

bdkbZ&8 fodkl lapkj esa ubZ lwpuk i}fr 

 

[k.M&3  fodkl lapkj ds fofo/k {ks= & 

bdkbZ&9  fodkl ,oa df̀’k txr  

bdkbZ&10 fodkl lapkj ,oa xzkeh.k fodkl  

bdkbZ&11 fodkl lapkj ,oa LokLF;  

bdkbZ&12 fodkl ,oa i;kZoj.k  

 

[k.M&4  fodkl lapkj ds eqn~ns & 

bdkbZ&13 lgHkkxh lapkj % vo/kkj.kk 

bdkbZ&14 fodkl lapkj esa Lo;alsoh laxBuksa dh Hkwfedk 

bdkbZ&15 fodkl lapkj ,oa ys[ku 

bdkbZ&16 fodkl lapkj rFkk jktuSfrd] vkfFkZd] lkaLd`̀frd ,oa lkekftd eqn~ns   

 

This course can be opted as an elective by the students of following subjects: 

 सजुहलरसठिे हर र&जसजकांतरजकु्ट्लर(3102)एरसिकासरसचंाररऔररपठकाररताएरस ललहर:सकयारपसु्तकरस नएर  

 पठकाररतार।िंरसिकासरसचंार -र।रकेरउपाध्यायर  

 सिकासरसंचाररकेरसिसिधरपररदृश्यर–रचंद्रजेखररया ि र,सहकासद्ररपसललकेजनर  

 सिकासर।िंरसनचनारिासंत -रपहरजोजहर,थंारसजलपहर  

 थाकहप्ररसिकासर।िंरसनयोजन -ररेखारजकाटर  

 थाकहप्ररसिकासरकिरजनसचंाररकाध्यकोंरकीरभनसकका -रराकेजरसनगकर  

 Srinivas R Melkote and H Leslie Steeves(2001)। Communication for Development in the 



Third World। New Delhi: SagePublication 

 Uma Narula (2013)। Development Communication- Theory and Practice। New Delhi: Har-

anand Publications Pvt Ltd। 
 Uma Joshi (2013)। Understanding Development Communication। New Delhi: Publishers & 

Distributors Pvt Ltd। 
 DVR Murthy (2012)। Development Journalism। What Next? New Delhi: Kanishka 

Publishers। 
 India Development and Participation- Jean Dreze& Amartya Sen 

Websites: 
https://www.usaid.gov/  
http://www.fao.org/home/en/  
https://www.undp.org/content/undp/en/home/ 

 

Suggested equivalent online courses (MOOCs) for credit transfer: 

Electronic media and other digital components in the curriculum: 

Choose any one or more than:  
http://14.139.237.190/other_pdf/mjmc-09%20hindi%20366%20%20(bw).pdf 

https://swayam।gov।in/ 

Name of electronic media 
Year of 

incorporation 

 

  

 

 

 

 
 

 

 

 

 

https://www.usaid.gov/
http://www.fao.org/home/en/
https://www.undp.org/content/undp/en/home/
http://14.139.237.190/other_pdf/mjmc-09%20hindi%20366%20%20(bw).pdf
https://swayam.gov.in/


 

Course prerequisites:  Bachelar degree in  any subject 

Programme: MA(JMC )  

 

Year:     2023-24 Semester:   IV 

      Subject:    Journalism & Mass Communication 

Course Code: MA(JMC)-117 (N) 
 

Course Title:  ekuokf/kdkj ,oa drZO;  

 

Course Objectives: 

 Introduce the students to the concept of Human Right. 
 To aware students of the role of communication in Human Right 

 Apprise the students about the theory and case studies of Human Right in India 
and other developing countries. 

 
Course Outcomes:  

 Students will be able to understand the Human Rights which will make them  
 a responsible citizen and Journalist as well; 
 Students will get the knowledge of basic Human Rights;  
 Competent to discuss the Human Rights issues of the Country; 

              Able to participate in Socio- Cultural issues discussions; 

Credits: 4 Type of Course: Core 

Max. Marks: 100 Min. Passing Marks: 36 

 

[k.M&1& ekuokf/kdkj % vFkZ] vo/kkj.kk ,oa izd`̀fr 

bdkbZ&1 ekuokf/kdkj % ifjp; 

bdkbZ&2 ekuokf/kdkj dh lkoZHkkSfed izd`̀fr 

bdkbZ&3 fo,uk ?kks’k.kki= vkSj dk;Z ;kstukA 
 

bdkbZ&4 la;qDr jk’Vª ekuokf/kdkj ?kks’k.ki= ,oa  vUrjkZ’Vªh; izfrKki= 

(i) ukxfjd vkSj jktuhfrd vf/kdkjA 

(ii) vkfFkZd] lkekftd vkSj lkaLd`frd vf/kdkjA 

 

[k.M&2&HkweaMyhdj.k vkSj ekuokf/kdkj 

bdkbZ&5  la;qDr jk’Vª ekuokf/kdkj fdz;kUo;u ra=A 

bdkbZ&6  fodkl] yksdra= vkSj ekuokf/kdkjA 

bdkbZ&7  vUrjkZ’Vªh; laca/k] jkT;] laizHkqrk vkSj ekuokf/kdkjA 

bdkbZ&8  fo”o&O;kikj vkSj ekuokf/kdkjA 



 

[k.M&3 &ekuokf/kdkj vkanksyu 
 

bdkbZ&9   Hkkjr esa ekuokf/kdkj vkanksyu vkSj jktuhfrd lq/kkjA 

bdkbZ&10  mifuos”kokn vkSj ekuokf/kdkj  

bdkbZ&11  ekuokf/kdkj vkanksyu vkSj xSj& ljdkjh laxBuA 

bdkbZ&12  Lora=rk laxzke] lafo/kku lHkk vkSj ekuokf/kdkjA 

  

[k.M&4&Hkkjrh; lafo/kku vkSj ekuokf/kdkj 

bdkbZ&13   ekuokf/kdkj vkSj jkT;A 

bdkbZ&14   ekSfyd vf/kdkj vkSj uhfr funs”kd fl)kUr  

bdkbZ&15   fo”ks’k Jsf.k;ksa ds vf/kdkj 

bdkbZ&16   ekuokf/kdkj laj{k.k ds izdzeA 

 

 

Suggested Text Book Readings: 

 मानिागधकार, मीडडया और जन- रोकार,  धनिंजय चोपडा, प्रकाशक:  ाढ़हत्य भण्डार, इलाहाबाि, 

http://14.139.237.190/other_pdf/pgfhr_01.pdf 

http://14.139.237.190/other_pdf/pgfhr_en_01.pdf 

Name of electronic media 
Year of 

incorporation 

 

 

 

 

 

 

 

 

 

 

 

 

http://14.139.237.190/other_pdf/pgfhr_01.pdf


Course prerequisites:  Bachelar degree in  any subject 

Programme: MA(JMC )  Year:     2023-24 Semester:   IV 

      Subject:    Journalism & Mass Communication 

Course Code: MA(JMC )-118   (N) 

 

Course Title:  vUrj lkaLdf̀rd lapkj % vo/kkj.kk ,oa vk;ke 

 

Course Objectives: 

 Students will get knowledge of socio-cultural systems ; 

 Competent to discuss the socio-cultural issues of the country; 

 Able to participate in cultural discussions. 

 
Course Outcomes:  

CO: 1 Learner will be able to understand the fundamentals of culture and co-culture values, 

assumptions, perceptions, expectations, and behavior; 

 CO:2 Learner will be able to produce TV and radio news packages on inter Cultural 

Communication; 

 CO:3 Learner will be able to knowledge about various media laws and ethical aspects of 

intercultural communication; 

CO: 4Learner will be able to produce radio programs on inter Cultural communication; 

CO: 5 Learners will be able to participate in group discussions and extempore. 
 

Credits: 4 Type of Course: Core 

Max. Marks: 100 Min. Passing Marks: 36 

MA(JMC )-118   (N) 

vUrj lkaLdf̀rd lapkj % vo/kkj.kk ,oa vk;ke 

 

 

 

[k.M&1 izeq[k lkaLd`frd vo/kkj.kk 

 

bdkbZ&1 laLd`fr % vFkZ vo/kkj.kk ,oa izfØ;k  

bdkbZ&2 fo”o dh fofHkUu laLd`fr;ksa dk ifjp;  

bdkbZ&3 laLd`r dh iwohZ ,oa if”peh vo/kkj.kk  

bdkbZ&4 lkaLd`frd lapkj ds laokgd  

 

[k.M&2  vUrj lkaLd`frd lapkj   

 

bdkbZ&5 vUrj lkaLd`frd lapkj&vFkZ ,oa izfØ;k  

bdkbZ&6 fo”o esa vUrj lkaLd`frd lapkj dk bfrgkl 

bdkbZ&7 vUrj lkaLd`frd lapkj dks izHkkfor djus okys dkjd  



        ¼/kkfeZd] jktuSfrd] vkfFkZd½  

bdkbZ&8 fo”o esa vUrj lkaLd`frd lapkj dh fLFkfr  

 

[k.M&3 vUrj lkaLd`frd lapkj ds fofHkUu vk;ke 

 

bdkbZ&9  vUrj lkaLd`frd lapkj dk laokgd vk/kqfud ehfM;k  

      bdkbZ&10 vUrjkZ’Vªh; lekpkj lfefr;k¡ ,oa vUrj lkLd`frd lapkj  

      bdkbZ&11 vUrZlkaLd`frd la?k’kZ vkSj lapkj  

     bdkbZ&12 vk/kqfud izkS|ksfxdh ,oa oS”ohdj.k dk vUrj lkaLd`frd lapkj ij izHkko  

 

[k.M&4 oS”ohdj.k ,oa ehfM;k 

 

bdkbZ&13 laLd`fr lapkj ,oa yksd ek/;e  

bdkbZ&14 laxhr] uR̀; ,oa ukV~; dyk,a% vUrj lkaLdf̀rd lapkj ds midj.k ds :i esa 

bdkbZ&15 uo laLd`fr dk laokgd ehfM;k 

bdkbZ&16 oS”ohdj.k % fofo/k vk;ke 

 

Suggested Text Book Readings:र 

 सकयरऔररसंस्कृसतर–श्याकाचरप्रर िेुर 

 संस्कृसतरकेरचाररीध्यायर–रराकधारहरससंहरस नकरर 

 सह ंरस्िराज-रकहात्कारगाधंह,रनिजहिनरककाजनर 

 ।कात्करकानििा र–र हन यालरउपाध्याय,रकभातरककाजनर 

 Pramod K Nayarर(2008)ए An Introduction to Cultural Studies। Viva Books  

 Meenakshi Gigi Durham, Douglas Mए Kellner (2012)एMedia and Cultural Studies। 

Blackwell Publishing 

 Pए Eric Louw (2012)ए The Media and Cultural Production। Sage Publication 

 Lyn Spillmanर(2002)ए Cultural Sociology।  Blackwell Publishers 

 John Storey (2009)ए Cultural Theory and Popular Culture। Pearson Longman 

 

 

 

 

 

 



Course prerequisites: Bachelar degree in  any subject 

Programme: MA(JMC )  

 

Year:     2023-24 Semester:   IV 

      Subject:    Journalism & Mass Communication 

Course Code: MA(JMC )-119 (N) Course Title:  osc i=dkfjrk 

 

Course Objectives: 

  To produce news content adaptable to different media platforms; 

 To understand the techniques for gathering reliable information on the internet; 

 To enhance the ability to understand digital media technology and its content. 

 

Course Outcomes:  

CO: 1 Learner will be able to understand the fundamentals of Web Journalism; 

CO: 2 Learner will be able to produce programs and news packages on Web media; 

CO: 3 Learners will know various media legal and ethical aspects of Web Journalism 

Credits: 4 Type of Course: Core 

Max. Marks: 100 Min. Passing Marks: 36 

            MA(JMC )-119 (N) 
osc i=dkfjrk 

 

[k.M&1 osc i=dkfjrk dk ifjp; 

bdkÃ&1  ifjHkk"kk] bfrgkl vkSj fodkl 

bdkÃ&2  U;w ehfM;k% ifjHkk"kk] egRo] Lo:i vkSj fo'ks"krk- Ã&isij cuke ÇçV ehfM;k 

bdkÃ&3  osc i=dkj% xq.k] dkS'ky vkSj mÙkjnkf;Ro 

bdkÃ&4  lekpkj vkSj MsVk% laxzg] ys[ku vkSj laiknu 

 

[k.M & 2 lekpkj iksVZy vkSj lekpkj i= osclkbV 

 bdkÃ&5  varjkZ"Vªh; vkSj jk"Vªh; lekpkj iksVZy 

 bdkÃ&6  çeq[k bysDVª‚fud ehfM;k dh lekpkj osclkbVsa 

 bdkÃ&7  çeq[k ÇçV ehfM;k dh lekpkj osclkbVsa 

 bdkÃ&8  lekpkj ,tsafl;ka vkSj muds osc iksVZy 

 

[k.M &3 osc y‚x i=dkfjrk 

 bdkÃ&9   Cy‚x ds çdkj 

 bdkÃ&10  Cy‚x lpZ batu] Cy‚x ,xzhxsVj 

 bdkÃ&11  Cy‚x esa u, #>ku 



 bdkÃ&12  oscy‚x vkSj yksdra= 

 

 [k.M& 4 ukxfjd i=dkfjrk 

 bdkÃ&13  lks'ky ehfM;k osc i=dkjksa ds fy, ,d midj.k ds :i esa 

 bdkÃ&14  osc i=dkjksa ds fy, ykbo fjiksÉVx 

 bdkÃ&15  v‚uykbu foKkiu vkSj jktLo lt̀u  

 bdkÃ&16  osc i=dkfjrk dh lelkef;d pqukSfr;k¡ 

 

 

Suggested Text Book Readings: 

 स्िप्रटरसकुन र(3102)एर सोशल मीवियाहापटरकौसलंसरपसललजसटरइसंायाए 

 आरतहरससहंर र&सिभारिाकुरर(3102)एर सोशल मीविया में सावात्य का बदलता स्िरूपएरस्िराजरककाजनएरर 

 सिजयरकुलशे्रष्ठकए साइबर पत्रकाररता।जयपरु,राजस्ाान: राजस्ाानरसहन् हरथंारीका कहए 

 रन्यनरकहसाया -सोजलरकहसायार,सिजेमांकर,निसचंाररकेरजनाचारर,हंसर, ससतंिरर3102 

 इसंायारकनेक्ट्रे्ााःरन्यनरकहसायारकेरकभािोंरकीरसकह ा र,सनेुठारसनेरनारायप्ररऔररजासलनहरनारायप्रर(सं ए )र, स ललहाःरसजेरभामा 

 साइिररपठकाररता -सिजयरकुलश्रेष्रि ,रराजस्राानरसह ंहरथंारीका कह, र3103  

 Nieman Report: Truth in the age of social media (2012), Vol. 66 No. 2, summer 2012, Cambridge,    

 Nieman Foundation at Harvard University.Alice Ju, Sun Ho Jeong & Hsiang Iris Chyi (2014) Will 
Social Media SaveNewspapers?, Journalism Practice, 8:1, 1-17, DOI: 
10.1080/17512786.2013.794022 

 K.Kaustubh, Mobile Patrkarita , K.K. Publication New Delhi. 

 Kumar Suresh, Internet Patrakarita, Takshashila Prakashan, New Delhi. 

 Kulshresth Prof Vijay, Cyber Patrakarita, Rajasthan hindi Grantha Akadaami,Jaipur. 

 Singh Kumar Arvind, Web Patrakarita, Aadi Books, New Delhi. 

 Singh kumar Arvind, Web Madhyam, Lekan avam Patrakarita, Shree Publishers and distributers. 
 

Electronic media and other digital components in the curriculum: 

Choose any one or more than:  

https://www।researchgate।net/publication/48382564_Online_Journalism_in_the_I 

nformation_Age 

https://shodhganga।inflibnet।ac।in/bitstream/10603/95125/4/chapter%201.pdf 

http://www।philol।msu।ru/~discours/images/stories/speckurs/New_media।pdf 

7  https://www.youtube.com/watch?v=nJPDWBlVv2I&list=PLE1dn2VcDboFcTQF1m5n2Gtv6IZTtSQot&index=99(NEW 
MEDIA AND SOCIAL MEDIA by. Dr. Sadhana Srivastav) 

 

https://www.researchgate.net/publication/48382564_Online_Journalism_in_the_I
https://shodhganga.inflibnet.ac.in/bitstream/10603/95125/4/chapter%201.pdf
http://www.philol.msu.ru/~discours/images/stories/speckurs/New_media.pdf


Course prerequisites:  Bachelar degree in  any subject 

Programme: MA(JMC )  Year:     2023-24 Semester:   IV 

      Subject:    Journalism & Mass Communication 

Course Code: MA(JMC )-120 (N) 
 

Course Title:  y?kq“kks/k izcU/k % “kks/k izLrqfr ,oa ekSf[kdh 

 

Course Objectives: 
 To evaluated through viva-voce by Concerned  Subject Expert. 
 To assess the learners ability to communicate with other person. 
 To identify and analyse the learners presence of mind 

Course Outcomes:  

 After the completion of the course the learners shall be able:  

 to independently carry out research in the field of communication, Mass Communication, and 
Mass Media; 

 To write academic reports;  

 To carry out research during their professional assignments. 

 

Credits: 4 Type of Course: Core 

Max. Marks: 100 Min. Passing Marks: 36 

MA(JMC )-120 (N) 

y?kq“kks/k izcU/k % “kks/k izLrqfr ,oa ekSf[kdh 

 

f”k{kkFkhZ }kjk MA(JMC )-115 (N) iz”ui= esa iwoZ fu/kkZfjr “kks/k fo’k; ij viuk y?kq“kks/k izcU/k f”k{kd ds funsZ”ku esa rS;kj 

dj izLrqr djsxk vkSj izLrqr “kks/k izca/k ij vk/kfjr ekSf[kdh ijh{kk  esa lfEefyr gksxkA 

 

Suggested Text Book Readings:  NA 

 

This course can be opted as an elective by the students of following subjects:  NA 

Suggested equivalent online courses (MOOCs) for credit transfer:  NA 

Electronic media and other digital components in the curriculum: 

Choose any one or more than: (Electronic Media: Audio/Video Lectures, Online 

Counselling/Virtual Classes/E-Contents/e-SLM/OER/supplementary links for 

reference/Video Conferencing/Radio broadcast/Web Conferencing/ Other electronic and 

digital contents)  NA 

Name of electronic media     NA 
Year of incorporation  NA 

 

 


