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Note:  Long Answer Questions. Answer should be given in 800 to 1000 words. 
Answer all questions. All questions are compulsory.  

 

   Section – A 
   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

      Maximum Marks:  18 

 

What do you understand by marketing management? Discuss alimented of Marketing 
Mix and their strategies. 

2-  
What do you understand by product life cycle? Explain its various steps? 

3-  

What is pricing? Discuss various methods of its determination. 

Section – B 

Discuss New Product Development? 

List various bases of market segmentation. 

What do you understand by consumer Behaviour? 

Explain promotion mix? 

             Throw light on objective of green marketing? 

Discuss importance of Marketing Research? 


