
Gòej ØeosMe jepeef<e& šC[ve cegòeâ efJeMJeefJeÅeeueÙe, Fueeneyeeo 

  DeefOevÙeeme (Assignment)    2015-2016 

  hejemveelekeâ JÙeeheej ØeyevOeve keâeÙe&›eâce (Sce.yeer.S.) 

  Master of Business Administration (MBA) 
efJe<eÙe         :  ØeyevOeve  efJe<eÙe keâes[ :  Sce.yeer.S. 

Subject :  Management  Subject Code :   MBA 
keâesme& Meer<e&keâ :    keâesme& keâes[  :  Sce.yeer.S.3.43 (Sve)/ 

        5.43 (Dees)/ 

Course Title :  International   Course Code :   MBA-3.43 (N) 

     Marketing Management      PGDIMB-01 
 

      DeefOekeâlece Debkeâ     :  30 

     Maximum Marks:  30 
 

Note:  Long Answer Questions. Answer should be given in 800 to 1000 
words. Answer all questions. All questions are compulsory.  

 

   Section – A 

   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

       Maximum Marks:  18 

 

1. Explain in detail the importance of International Marketing.     

 Devleje&°^erÙe efJeheCeve kesâ cenlJe keâes efJemleej mes mecePeeFÙes ~      

 

2. What is the meaning of international advertising? Throw light on 

its objectives.       

 Devleje&°^erÙe efJe%eeheve mes keäÙee DeeMeÙe nw? Fmekesâ GösMÙe hej ØekeâeMe [eefueS~  

 

3.  Discuss the main documents used in export trade.       

 efveÙee&le JÙeeheej ceW ØeÙeesie nesves Jeeues ØecegKe Øehe$eeW keâer efJeJesÛevee keâerefpeS~   

 

   Section – B 

   KeC[ - ye        DeefOekeâlece Debkeâ     :  12   

      Maximum Marks:  12 

 
Note:  Short Answer Questions. Answer should be given in 200 to 300 

words. All questions are compulsory.  

 

4. What do you understand by export assistance? 

 efveÙee&le meneÙelee mes Deehe keäÙee mecePeles nQ ?  

  



5. What is personal selling?.  

 JewÙeefòeâkeâ efJe›eâÙe keäÙee nw?     

 

6. Explain the sources of Medium and long-term export Finance.    

 ceOÙece SJeb oerIe&keâeueerve efveÙee&le meeKe kesâ meeOeveebs kesâ yeejs ceW  mecePeeFÙes ~      

 

7. Explain the difference between home Marketing pricing and Export 

Marketing pricing.                                                          

 osMeer efJeheCeve cetuÙe SJeb efveÙee&le efJeheCeve cetuÙe kesâ Devlej keâes efueKeW ~  

 

8. What do you understand by Logistic decisions? 

 mebYeej lev$e efveCe&Ùe mes Deehe keäÙee mecePeles nQ ?    

 

9. Explain the Methods of International Promotion.   

 Devleje&°^erÙe mebJeæ&ve kesâ {bieeW keâes mecePeeFÙes ~  
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  DeefOevÙeeme (Assignment)    2015-2016 

  hejemveelekeâ JÙeeheej ØeyevOeve keâeÙe&›eâce (Sce.yeer.S.) 

  Master of Business Administration (MBA) 
efJe<eÙe         :  ØeyevOeve  efJe<eÙe keâes[ :  Sce.yeer.S. 

Subject :  Management  Subject Code :   MBA 
keâesme& Meer<e&keâ :  Devleje&°^erÙe JÙeeheej   keâesme& keâes[  :  Sce.yeer.S.4.1 (Sve)/ 

        4.1 (Dees)/ 

        Heerpeer[erDeeF&Sceyeer.-04  

Course Title :  International Business Course Code :   MBA-4.1 (N)/  
            4.1 (O)/ 
         PGDIMB-02   
 

      DeefOekeâlece Debkeâ     :  30 

     Maximum Marks:  30 
 

Note:  Long Answer Questions. Answer should be given in 800 to 1000 
words. Answer all questions. All questions are compulsory.  

 

   Section – A 

   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

       Maximum Marks:  18 

 

1. Examine the impact of the Industrial Revolution on international 

business.   

 DeewÅeesefiekeâ ›eâeefvle keâe Devleje&°^erÙe JÙeJemeeÙe hej heÌ[ves Jeeues ØeYeeJeeW keâe hejer#eCe keâerefpeÙes~       

 

2. Explain the Product Life Cycle Theory of FDI in detail.        

 Sheâ.[er.DeeF&. kesâ Glheeo peerJeve Ûe›eâ efmeæevle keâer efJemle=le JÙeeKÙee keâerefpeÙes~   

 

3.  How does nationality of an MNE affect its planning ? Examine.       

 yengje°^erÙe Ghe›eâce keâer je°^erÙelee Fmekesâ efveÙeespeve keâes kewâmes ØeYeeefJele keâjleer nw? hejer#eCe keâerefpeS~    

 

   Section – B 

   KeC[ - ye        DeefOekeâlece Debkeâ     :  12   

      Maximum Marks:  12 

Note:  Short Answer Questions. Answer should be given in 200 to 300 

words. All questions are compulsory.  

4. What are the important dimensions of international business? 

 Devleje&°^erÙe JÙeJemeeÙe kesâ cenlJehetCe& DeeÙeece keâewve keâewvemes nQ ?     

  



5. Briefly discuss the foundations of international business. 

 Devleje&°^erÙe JÙeJemeeÙe kesâ DeeOeejeW keâe meb#eshe ceW JeCe&ve keâerefpeÙes ~     

 

6. Write a short note on Transfer Pricing .    

 DevlejCe keâercele hej Skeâ mebef#ehle efšhheCeer efueefKeÙes ~       

 

7. What are the major pitfalls of planning?                                                         

 efveÙeespeve keâer cegKÙe keâef"veeFÙeeB keäÙee nQ ?    

 

8. What is ownership stratigy? 

 mJeeefcelJe jCeveerefle keäÙee nw?     

 

9. Explain the concept of „Total Quality Management‟..  
 ‘šer.keäÙet.Sce.’ keâer efJeÛeejOeeje keâes mecePeeFÙeW ~ 

 



Gòej ØeosMe jepeef<e& šC[ve cegòeâ efJeMJeefJeÅeeueÙe, Fueeneyeeo 

  DeefOevÙeeme (Assignment) 2015-2016  

  Post Graduate Diploma in E-Commerce 

 

Subject :  E-Commerce  Subject Code  :   PGDIMB-03 

 

Course Title  :  E-Commerce  Course Code :   PGDIMB-03 

 

      DeefOekeâlece Debkeâ     :  30 

      Maximum Marks:  30 

 

Note:  Long Answer Questions. Answer should be given in 800 to 1000 

words. Answer all questions. All questions are compulsory.  
 

   Section – A 

   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

      Maximum Marks:  18 

 

1. What do you understand by E-Commerce also discuss the 

electronic data interchange?    6    

2. Discuss about the various aspects of Business process 

Reengineering Methodology.    6    

3. Describe the guidelines for cryptography policy. 6 
 

   Section – B 

   KeC[ - ye   DeefOekeâlece Debkeâ     :  12 

      Maximum Marks:  12 

 

Note:  Short Answer Questions. Answer should be given in 200 to 300 
words. All questions are compulsory.  

4. What are the elements of Electronic Payments. 2  

5. Explain the cyber crimes under IT Act.  2 

6. Write the types of e-commerce at International scenario. 2 

7. Discuss the Internet Communication protocols. 2   

8. What are the identification and tracking tools? 2 

9. What do you understand by electronic payment system? 2 
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  hejemveelekeâ JÙeeheej ØeyevOeve keâeÙe&›eâce (Sce.yeer.S.) 

  Master of Business Administration (MBA) 
efJe<eÙe         :  ØeyevOeve  efJe<eÙe keâes[ :  Sce.yeer.S. 

Subject :  Management  Subject Code :   MBA 
keâesme& Meer<e&keâ :  efJeheCeve MeesOe  keâesme& keâes[  :  Sce.yeer.S.3.44 (Sve)/ 

        5.44 (Dees)/ 

        Heerpeer[erSceyeer.-04  

Course Title :  Marketing Research  Course Code :   MBA-3.44 (N)/  
            5.44 (O)/ 
         PGDMB-04       
 

      DeefOekeâlece Debkeâ     :  30 

     Maximum Marks:  30 
 

Note:  Long Answer Questions. Answer should be given in 800 to 1000 
words. Answer all questions. All questions are compulsory.  

 

   Section – A 

   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

       Maximum Marks:  18 

1. State the meaning and objectives of Marketing Research. Discuss 

the scope of Marketing Research Function.  

 efJeheCeve MeesOe kesâ DeLe& SJeb GösMÙe yeleeFÙes~ efJeheCeve MeesOe keâeÙe& kesâ #es$e keâer efJeJesÛevee keâerefpeS~      

 

2. Explain and illustrate the basic concepts relating to sampling. 

Discuss the steps  in the sampling process.       

 vÙeeÙeoMe& mes mecyeefvOele DeeOeejYetle ØelÙeÙeeW keâer JÙeeKÙee keâerefpeS leLee Â°evle oerefpeS~ vÙeeÙeoMe& 

Øeef›eâÙee kesâ ÛejCeeW keâer efJeJesÛevee keâerefpeS~  

 

3.  Distinguish between Descriptive and Inferential Statistics.  

Explain, with examples, the application of Inferential statistics in 

Marketing Research.       

 JeCe&veelcekeâ leLee Devegceeveelcekeâ meebefKÙekeâer ceW DevleYexo keâerefpeS~ efJeheCeve MeesOe ceW Devegceeveelcekeâ 

meebefKÙekeâer kesâ ØeÙeesieeW keâer meesoenjCe JÙeeKÙee keâerefpeS~   

 

 

   Section – B 

   KeC[ - ye        DeefOekeâlece Debkeâ     :  12   

      Maximum Marks:  12 



Note:  Short Answer Questions. Answer should be given in 200 to 300 
words. All questions are compulsory.  

 

4. Describe the problems in conducting Marketing Research in India. 

 Yeejle ceW efJeheCeve MeesOe keâjves ceW Deeves Jeeueer mecemÙeeDeebs keâe JeCe&ve keâerefpeS~    

  

5. What is quasi-experimental design?  

 DeOe&-ØeÙeesieelcekeâ heefjkeâuhe efkeâmes keânles nQ ?    

 

6. Point out the points worth considering in Questionnaire 

construction.    

 Skeâ ØeMveeJeueer efvecee&Ce ceW efJeÛeejCeerÙe efyevogDeeW keâes Fbefiele keâerefpeS~      

 

7. When and how is Chi Square Test used?                                                         

 keâeF& Jeie& hejer#eCe keâe ØeÙeesie keâye Deewj kewâmes efkeâÙee peelee nw?    

 

8. Write a brief note on Grahical Presentation of Data. 

 DeeBkeâÌ[eW kesâ DeejsKeerÙe ØemlegleerkeâjCe hej Skeâ mebef#ehle efšhheCeer efueefKeÙes~     

 

9. “Marketing Research should be qualitative.” Comment.  

 ‘‘efJeheCeve MeesOe iegCeelcekeâ nesvee ÛeeefnS~ meceer#ee keâerefpeS~  
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  Master of Business Administration (MBA) 
 

efJe<eÙe         :  ØeyevOeve  efJe<eÙe keâes[ :  Sce.yeer.S. 

Subject :  Management  Subject Code :   MBA 
keâesme& Meer<e&keâ :  efJe›eâÙe ØeyebOeve  keâesme& keâes[  :  Sce.yeer.S.2.5(Sve)/ 
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Course Title :  Sales Management   Course Code :   MBA-2.5(N)/ 
         4.3 (O)/ 
         PGDIMB-05 
 

      DeefOekeâlece Debkeâ     :  30 

     Maximum Marks:  30 
 

Note:  Long Answer Questions. Answer should be given in 800 to 1000 

words. Answer all questions. All questions are compulsory.  
 

   Section – A 

   KeC[ - De   DeefOekeâlece Debkeâ     :  18 

       Maximum Marks:  18 

 

1. What is sales and sales Management? Discuss various sales & 

distribution strategy.   

 

2. Discuss various theories of sales?    

 

3. Write an essay on uses of computerized sales management system?   

 

   Section – B 

   KeC[ - ye        DeefOekeâlece Debkeâ     :  12   

      Maximum Marks:  12 

 

Note:  Short Answer Questions. Answer should be given in 200 to 300 
words. All questions are compulsory.  

4. Differentiate between Oral and non-Verbal Communication?  

 

5. Differentiate between Advertising and personnel selling?.  



 

6. Define types of Sales presentation? 

 

7. List various steps of sales Negotiations? 

 

8. How you will motivate the Retailers? 

 

9. Discuss in brief various attributes of a good “Sales Quota Plan”. 
 


