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AT (Assignment) 2015-2016
RIS AR Fe-H B (8. 9).1.)
Master of Business Administration (MBA)

fawa 3 LI fova @1e : TH.SLE./
qIsieIeHes-01
Subject : Management Subject Code : MBA/PGDMM-01
G N B DS : TH.SLE.1.6 (|1)/
Course Title: Marketing for Course Code : MBA-1.6(N)/
Managers MBA- 2.2 (0)/ PGDMM-01
AMeBad 3 30
Maximum Marks: 30
Note: Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.
Section - A
QoS - 31 epaa 3l 18
Maximum Marks: 18
1. Explain Marketing and Marketing Strategy? Also throw light on
social marketing in scenario of U.P.
2. What do you understand by concept of services? Discuss Elements
of Marketing mix in service marketing.
3. Describe methods of designing the marketing organizations? Also
define organizations of corporate marketing.
Section - B :
Qus - § frpan 3id 12
Maximum Marks: 12
Note: Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.
4, What is product differentiation?
5. Present a model of consumer behaviour?
6. List various steps of Buyer Decision process?



8.

9.

Briefly discuss product line decision and diversification.
Suggest marketing mix at different stage of PLC?

Point out various methods of sales forecasting?
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Master of Business Administration (MBA

fawa I CESE] fova @1 : TA.ELE.
Subject : Management Subject Code : MBA
GG NT D B8 : TH.§1.0.3.42 (T9)/
5.42 (30)/
dIsiiseneA. -02
Course Title: Management of Course Code : MBA-3.42 (N)/
Marketing Communication 5.42 (0)/
PGDMM-02
a3 ¢ 30
Maximum Marks: 30
Note: Long Answer Questions. Answer should be given in 800 to 1000

Note:

words. Answer all questions. All questions are compulsory.

Section - A

Qo - 3 siferpan 36 ¢ 18
Maximum Marks: 18

Discuss the following :

a) Concept of Marketing Communication.
b) Consumer Perception.

fr=feReaa @ avie Sifore -

31) fouoe Fwaer aTEs & Ahe

q) UED I

Explain the Concept of Media Planning. How can Media be
classified?

migar SR & Jbera & THasd | MSAT BT JiiipRor S fovar 31 Thar 27

Elaborate different legal and ethical issues in advertising.

fasmo= & fafim S vd R TR TR & favar ¥ fgaemn s

Section - B

¥ os - § ferpaH 36 ¢ 12
Maximum Marks: 12

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.



Define ‘Social Marketing Communication’.

orfoTe fauo T=<9r args & aRefsa sifse|

What factors influences promotional Mix? Explain.

TAIEE THSI0T &7 BT ded THTTad BRd 29 AR Hitore|

Differentiate between advertising and promotion.

g9 vd fase § 3R Sl

Discuss Media Scheduling.
HfSaT 3TN BT IV BifoTT|

What do you mean by Direct Marketing?
yeaeT fauum < 31U T 3R &7

Enlist Various applications of advertising research.

Ryqor witer 3 AR T ot g QT
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Subject : Management Subject Code : MBA
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6.1 (0)/
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Note:

Note:

ferpam 3l ¢ 30
Maximum Marks: 30

Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section - A

Qo - 3 siferpan 36 ¢ 18
Maximum Marks: 18

Describe the elements of strategic Management and explain
different levels of strategy.

Discuss the process of strategic management. How could a strategy
be evaluated?

Describe various forms of organization. What strategy will you
recommend for bigger and smaller type of organization and why?

Section - B

¥ os - § ferpaH 36 ¢ 12
Maximum Marks: 12

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

Briefly discuss the sources of environmental information.




Discuss the role and importance of feedback system in strategic
management.

Examine the role of leadership. How could his role be made
effective to the organization.?

Evaluate the leadership styles in Indian Context.

Discuss the impact of climate change on the implementation of
strategy.

Write notes on Corporate Social responsibility.



IR U9 IS evs Heb fawafaenea, sameEe

=T (Assignment) 2015-2016
RIS AR Fe-H B (8. 9).1.)
Master of Business Administration (MBA)

fawa : TA.ELE.
Subject : Operational Research Subject Code : MBA
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Note:

Note:

fepaH 3l ¢ 30
Maximum Marks: 30

Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section - A

Qo - 3 siferpan 36 ¢ 18
Maximum Marks: 18

What do you understand by Consumer Behaviour? Also discuss its
application in Marketing.

Explain VALS system of classification? Why it is important for a
marketing manager.

Discuss important models of buying behaviour ? Which one is
most relevant in Indian market scenario.

Section - B

¥ os - § ferpaH 36 ¢ 12
Maximum Marks: 12

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

List various individual determinants of Consumer Behaviour?

Why Consumer Behaviour is important in marketing?



What are the functions of consumer attitude?
Define Motivational conflicts?

Discuss in brief the influences of children in family buying?

What is “Howard Sheth model”?



